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McPresidenIt 
you  hove 
anew 
neighboR 

Gannett  is  pleased  to  announce 
that  its  corporate  headquarters 
is  now  located  at  1100  Wilson  Blvd., 

Arlington,  VA  22209, 
just  across  the  Potomac  River 
from  the  White  House,  overlooking 
the  nation’s  capital. 


GAhNEIT 

1100  Wilson  Blvd. 
Arlington,  VA  22209 
(703)  284-6000 


Today’s  Seattle  Post-Intelligencer 
had  its  beginnings 
on  December  10, 1863. 


^  (  J  Since  its  earliest 

^  days,  the  people 

^  of  the  Pacific 

Northwest  have 

^  '  /  Klondike.  It  covered 

the  war  in  the  Pacific  and  the  building  of  the  Alaska  Pipeline.  The 
P-1  captured  the  eruption  of  Mt.  St.  Helens  and  broke  news  of 
problems  for  the  Washington  Public  Power  Supply  System.  The 
P-l’s  commitment  to  serving  the  needs  of  its  readers  continues. 
Seattle  has  grown  and  so  has  its  oldest  newspaper.  Today,  nearly 
half  a  million  people  in  the  Pacific  Northwest  will  turn  to  the  P-1 
for  news  of  the  world  and  the  neighborhood,  for  fresh  ideas,  for 
trends,  entertainment,  sports,  and  editorial  leadership.  People 
who  really  want  to  be  better  informed  read  the  morning  P-1. 


The  Voice  of  the  Northwest  since  1863. 
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Now  you  don^  need  an  enormous  copier 
1o  make  enormous  copies. 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36".  But  that’s  only  part  of  the  story. 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger;  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and 
economical.  Just  feed  your  m||Hr 
original,  and  walk  away  with 
your  copy  seconds  later.  Use 
the  built-in  roll-fed  paper  . ,  ^ 

supply,  or  use  the  single-sheet  ’4 
bypass  for  different  paper  A  ^ 


stock.  Either  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry,  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear,  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color:  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally,  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 


Canon 

PLAIN  FVVPER  COPIER 

0132436 
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About  Awards 
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SEPTEMBER 

13-14— Oregon  Newspaper  Publishers  Association,  Advertising  Convention, 
River  House,  Bend. 

13-15— Latin  American  Affairs  Conference  for  Journalists.  Cosponsored 
by  The  Foundation  for  American  Communications,  The  Tinker 
Foundation  and  The  Institute  of  The  Americas:  L'enfant  Plaza, 
Washington,  D.C. 

13-15— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Sheraton  Fontainebleau,  Ocean  City,  Md. 

14— New  Jersey  Press  Association,  Classified  and  Retail  Advertising 
Conferences,  AT&T  Corporate  Center,  Hopewell  Township,  N.J. 

15-17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  Wis. 

15-18 — Southern  Newspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

15-21— National  Newspaper  Week. 

18— Newspapers  Features  Council,  Mark  Hopkins,  San  Francisco. 

18-20— Catholic  Press  Association,  Eastern  Regional  Conference, 
Mother  of  Sorrows  Conference  Center.Springfiekf,  Mass. 

18-20— Interstate  Advertising  Managers  Association,  Radisson  Hotel, 
Wilmington,  Del. 

18-21— National  Conference  of  Editorial  Writers,  Antlers  Plaza  Hotel, 
Colorado  Springs. 

18- 21— National  Newspaper  Association,  100th  Annual  Convention  & 

Trade  Show,  Hyatt  Regency,  Minneapolis. 

10-20— Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 

Hotel,  Seattle. 

19- 20— American  Association  of  Sunday  and  Feature  Editors,  Mark  Hopkins, 

San  Francisco. 

19- 20— New  York  Press  Association,  Otesaga  Hotel,  Cooperstown,  N.Y. 

20- 24 — Southern  Circulation  Managers  Association,  Daytona  Hilton, 

Daytona  Beach,  Fla. 

21— International  Newspaper  Carriers  Day. 

21- 25 — Canadian  Circulation  Managers  Association,  Bayshore  Westin 

Hotel,  Vancouver,  B.C. 

22- 25— Western  Classified  Advertising  Association.  Annual  Conference, 

MGM  Grarxl  Hotel,  Reno. 

25- 27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 

Hershey  Philadelphia  Hotel,  Philadelphia. 

26- 28— Illinois  Press  Association,  Annual  Convention.  Decatur  Holiday 

Inn,  Decatur. 

26-28— New  England  Associated  Press  News  Executives  Association, 
Sebasco,  Me. 

26- 28— Western  Newspaper  Production  Conference,  Queen  Mary  in  Long 

Beach,  Calif. 

27- 29— Virginia  Press  Women,  Fall  Convention,  Holiday  Inn  South, 

Fredericksburg,  Va. 

29-10/2— INPA,  Western  Region  Conference.  Snowbird  Resort,  Salt  Lake  City. 


Seminars/Workshops/Clinics 


15- 18— American  Press  Institute.  Workshop  for  Reporters,  Tulsa 

Doubletree  Hotel.  Tulsa. 

16- 20— ANPA  Management  Development,  Workshop.  Georgetown  Marbury 

House,  Washington,  D.C. 

17- 19— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 

Westin  O’Hare.  Chicago. 

19-10/2— American  Press  Institute,  Workshop  for  Reporters,  Pocono- 
Lake  Harmony  Holiday  Inn,  White  Haven,  Pa. 

22-25— SNPA  Foundation,  Seminar.  “What  Today’s  Readers  Want.” 

Louisiana  State  University,  Baton  Rouge. 

22-27— The  Poynter  Institute  for  Media  Studies.  Writing  Center  for 
Sports  Writers.  St.  Petersburg,  Fla. 

29- 10/2— SNPA  Foundation,  Seminar,  ’Libel,”  University  of  North 

Carolina,  Chapel  Hill. 

30- 10/4— ANPA,  Advanced  Offset  Press  Operations  Seminar.  The  Newspaper 

Center,  Reston. 
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Editor  of  the  Year.  World  Press  Review  has  named  Geof¬ 
frey  Owen,  editor  of  the  Financial  Times  of  London  as  the 
recipient  of  its  annual  International  Editor  of  the  Year 
award.  The  prize,  given  to  editors  outside  the  U.S.,  honors 
“courage,  enterprise  and  leadership  on  an  international 
level  in  advancing  press  freedom  and  responsibility,  en¬ 
hancing  world  understanding,  defending  human  rights  and 
fostering  journalism  excellence. 

Silver  Gavei  Awards,  given  by  the  American  Bar  Asso¬ 
ciation  for  outstanding  public  service  in  increasing  under¬ 
standing  of  the  American  legal  system,  were  won  by  four 
newspapers.  They  are  the  Winter  Haven  (Fla.)  News 
Chief,  San  Francisco  Examiner,  Miami  Herald,  and  Los 
Angeles  Times. 

Minority  fellowships.  ANPA  Foundation  announced  the 
award  of  minority  fellowships  to  12  newspaper  personnel 
and  one  university  professor.  Winners  are  selected  twice 
each  year;  the  fellowships  are  aimed  at  widening  minor¬ 
ities’  avenues  into  newspapers.  The  fellowships  cover 
expenses  for  travel,  accommodations  and  registration  fees 
for  attending  training  seminars  sponsored  by  ANPA  and 
other  newspaper  organizations. 

LSU  Hall  of  Earners.  Three  journalists  recently  were 
inducted  into  the  Journalism  Hall  of  Fame  at  Louisiana 
State  University.  Honored  for  their  accomplishments  and 
contributions  to  journalism  were  Harris  Jackson  of  New 
York  City,  retired  chief  of  the  AP’s  foreign  desk; 
Raymond  Strother  of  Washington,  D.C.,  public  relations 
consultant;  and  the  late  Marcus  M.  Wilkerson,  who  was  a 
member  of  the  journalism  faculty  and  was  the  first  director 
of  the  LSU  Press. 

Oregonian  cited.  The  Portland  Oregonian  received  the 
General  Excellence  award  of  the  Oregon  Newspaper  Pub¬ 
lishers  Association  at  the  group’s  annual  convention  in 
July.  The  Oregonian  also  received  first  place  awards  in 
five  of  the  22  individual  award  categories. 

In  winning  the  general  excellence  award  for  daily  news¬ 
papers,  the  Oregonian  was  cited  for  its  strong  news  cover¬ 
age,  particularly  for  community  and  neighborhood  ^airs, 
according  to  Jim  Magmer,  interim  director  of  the  pub¬ 
lishers’  association. 

Landau  honored.  Ronnie  Dugger,  publisher  and  owner 
of  the  Texas  Observer,  Jack  C.  Landau,  former  executive 
director  of  the  Reporters  Committee  for  Freedom  of  the 
‘Press,  and  Clifford  McKenzie,  a  “whistleblower”  who 
exposed  the  misuse  of  government  travel  funds  at  the 
Bureau  of  Indian  Affairs’  Technical  Assistance  Center, 
have  been  named  winners  of  the  sixth  annual  Hugh  M. 
Hefner  First  Amendment  Award. 

Top  rating.  The  East  Tennessean,  the  student  newspaper 
of  East  Tennessee  State  University,  was  awarded  an  All- 
American  rating  by  the  Associated  College  Press.  The 
All-American  rating,  the  highest  given  by  the  national 
organization,  was  also  awarded  to  the  East  Tennessean  in 
1984. 

Big  Brothers/Sisters  Award.  Joan  S.  Rodgers,  reporter  for 
the  Winston-Salem  (N.C.)  Journal  won  first  place  in  the 
annual  Journalism  Awards  Program  sponsored  by  Big 
Brothers/Big  Sisters.  The  program  recognizes  outstanding 
journalistic  efforts  to  communicate  the  problems  and  diffi¬ 
culties  of  children  from  one-parent  homes. 
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GOSS  PROCESSING  SYSTEMS: 
SINGLE-SOURCE  SUPPLIER- 

SINGLE-COPY  ACCOUNTABILITY 


THEGPSSOMSnCKa- 
tn  BUNDU  EXmNG  DEVKE  ASSURES 
E]Oim(mCONIRa  AND  SnCKQUAUTY 


The  GPS  3000,  with  microprocessor'based 
monitoring,  features  three  sets  of  vertical  ejec' 
tor  bars,  mechanically  driven  by  a  variable 
speed  motor  and  mounted  as  an  integral  part 
of  the  stacker  table.  This  bundle  exiting  feature 
helps  assure  stack  quality.  A  continuously  vari' 
able  rate  of  up  to  60  batch'bundles  per  minute 
matches  press  speeds  up  to  72,000  cph.  There’s 
a  sealed  memory  keyboard  and  diagnostic  panel 
for  dependability.  And  cycle  speed  matches 
press  speed. 

Quiet  and  easy  to  operate,  the  competitively 
priced  GPS  3000  is  part  of  our  complete  line  of 

J  innovative  mailroom  products 
and  systems.  For  more  informa' 
tion,  contact  Goss  Processing 
Systems,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 
312'656'8600. 


The  GPS  3000 
bundle  exiting  system. 
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Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


The  4th  Estate 


Computers 
in  Newspapers 
Department 
by  Department 

A  special  service  report  in  the  newspaper  of  news¬ 
papers  EDITOR  &  PUBLISHER  for  February  1, 
1986  .  .  .  on  how  the  mainframe,  the  mini,  and 
the  micro  are  revolutionizing: 

advertising  saies 
circuiation 
ciassHiad 
copy  editing 
design 

investigative  reporting 
maiiroom  systems 
management 
production 
promotion 

written  by 
newspaper  people 
who  ate  leaders 
in  making  the 
changes  happen  . . . 

A  unique  advertising  opportunity 

Space  deadline:  January  1 7, 1 986 

Copy  deadline:  January  23, 1 986 

call  or  write  your 
E&P  representatives  or: 

Donald  L.  Parvin 
Advertising  Manager 

Editor  &  Pubiisher 

11  West  19th  Street 
New  York,  NY  10019 
212  675-4380 


By  Doug  Borgstedt 


About  Awards 


Houston  Chronicle  honored.  Texas  A&M  University’s 
College  of  Education  presented  its  “Innovator”  award  to 
the  the  Houston  Chronicle’s  Newspaper  in  Education  de¬ 
partment  in  honor  of  their  contribution  to  A&M’s  newly 
established  Principal’s  Center  and  the  Center’s  Summer 
Academy.  The  Innovator  award  is  given  annually  to  an 
organization  which  supports  a  innovative  concept  in 
education. 


Off  to  study  Spanish.  The  National  Press  Foundation  has 
selected  seven  journalists  from  among  28  applicants  for  its 
1985  fellowships  to  study  Spanish  for  three  months  at  the 
Cuernavaca  Language  School  near  Mexico  City. 

The  winners  are  Tanya  Barrientos,  Dallas  Times  Her¬ 
ald;  Andrew  Zajac,  Fort  Wayne  (Ind.)  News  Sentinel; 
Michael  Castner,  Independent  Network  News,  Washing¬ 
ton;  Denise  Crittendon,  Detroit  News;  Diane  Ettel  Gon¬ 
zales,  Minneapolis  Star  and  Tribune;  Allan  A.  Seifullah, 
Cleveland  Plain  Dealer;  and  Donna  J.  Paine,  ABC  News, 
Washington. 


Seven  to  study  banking.  The  National  Press  Foundation 
has  awarded  fellowships  to  seven  business  editors  and 
reporters  for  two  weeks  of  study  at  the  School  of  Banking 
at  the  University  of  Wisconsin,  Madison. 

The  fellows  are:  Bob  Richards,  WMTV,  Madison;  John 
P.  Norton,  business  editor,  Pueblo  Chieftain;  Shirley 
Armbruster,  Fresno  Bee;  Peggy  Barnes,  Arizona  Daily 
Star;  Jim  McTague,  Dallas  Times  Herald;  Virginia  C. 
Rice,  Grand  Junction  Daily  Sentinel;  and  Thomas  R. 
Schilling,  Denver  Rocky  Mountain  News. 


Librarian  honored.  Lou  Thomas,  library  director  of  the 
Baton  Rouge  State-Times  and  Morning  Advocate,  re¬ 
ceived  the  Joseph  F.  Kwapil  Award  of  the  Newspaper 
Division  of  the  Special  Libraries  Association.  Thomas, 
who  has  been  library  director  of  the  Baton  Rouge  dailies 
for  31  years,  received  the  award  for  outstanding  service. 
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Cooperation  is  the  AP  idea. 
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electronic  carbon  to  the  AP  Miami  bureau,  for 
the  benefit  of  other  papers  in  the  region  and  the 
nation. 

It’s  cooperation,  and  it  makes  The  Associ¬ 
ated  Press  what  it  is— a  unique  news  cooper¬ 
ative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  work¬ 
ing  together,  all  sharing  together  to  produce  the 
world’s  most  comprehensive  news  report. 


Itb  a  Texas  Gulf  Coast  paper  sharing  pic¬ 
tures  of  an  oil  spill  with  a  competitor  ahead  of  its 
own  cycle. 

Itls  the  AP  Atlanta  bureau  moving  into  the 
breach  with  system  help  when  a  Georgia 
paper’s  computer  goes  down. 

Itls  a  radio  news  director  in  Indiana  phoning 
AP  with  a  tip  about  the  capture  of  a  most- 
wanted  fugitive. 

Ks  an  AP  conespondent  reporting  from 
Beirut,  from  El  Salvador,  from  Iowa  City  or  from 
Sacramento. 

It!s  a  Florida  paper  filing  its  best  stories  by 
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“Those  v^o  would 
deity  fieedom  to  others 
deserve  it  not  for 
themselves, 
and,  under  a  just  God, 
cannot  long  retain  it? 

Abraham  Lincoln,  1859 


Although  Lincoln’s  eloquent  words 
addressed  the  tragic  contradiction  of 
human  slavery,  they  apply  universally 
where  one  entity  is  unjustly  restrained  or 
restricted  solely  for  the  benefit  of  another. 

For  almost  100  years,  America’s  rail¬ 
roads  were  bound  in  servitude  to  various 
special  interests,  and  stiffing  federal  reg¬ 
ulations  prohibited  the  railroads  from 
competing  freely  in  the  marketplace. 

With  little  hope  for  an  equitable  return  on 
investment,  railroads  deteriorated.  Lack¬ 
ing  the  freedom  to  conduct  business  in  a 
reasonable  manner,  many  became 
insolvent. 

In  1980,  the  Staggers  Rail  Act  lifted 


some  of  the  more  crippling  regulations. 
Today,  after  heavy  investments  in  equip¬ 
ment  and  repair,  railroads  are  providing 
the  type  of  service  the  nation  needs.  In 
areas  where  trains  once  lurched  and 
swayed  at  10  mph,  they  now  roll  smooth¬ 
ly  at  70.  Where  bankruptcy  was  once  a 
widespread  threat,  financial  health  is 
slowly  becoming  a  reality.  Suffocating 
regulatory  red  tape  has  been  replaced  by 
marketing  initiatives  and  innovative 
services. 

The  vast  majority  of  rail  customers 
appreciate  the  benefits  of  a  solvent  and 
competitive  rail  system.  A  recent  study 
shows  that  87%  of  rail  customers  sur¬ 


veyed  believe  that  railroads  should  con¬ 
tinue  to  compete  in  an  open  market.  And 
no  wonder:  Rail  rates  were  increasing  twice 
as  fast  before  Staggers  as  they  are  now. 

Yet  certain  special  interests,  masquerad¬ 
ing  as  a  consumer  group,  are  trying  to 
persuade  Congress  to  modify  the  Staggers 
Act,  to  again  force  the  nation’s  railroads 
into  economic  involuntary  servitude. 

For  more  information,  write: 

Freedom  of  Choice,  Dept.  512  , 

Association  of  American  Railroads, 

1920  L  Street,  N.W,  Washington,  DC 

20036.  Or  if  you’re  on  a  dead¬ 
line,  call  us  at  (202)  835-9550 
or  9555. 
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Test  for  licensing  law 

The  fi^e  press  of  the  world  will  have  its  eyes  on  Costa  Rica  this 
week  as  the  Inter-American  Court  of  Human  Rights  hears  argu¬ 
ments  on  the  validity  of  that  country’s  law  requiring  journalists  to  be 
licensed. 

Sixteen  years  ago  Costa  Rica  was  among  the  first  Latin  American 
nations  (now  similar  laws  exist  in  a  few  other  nations)  to  adopt  a  law 
requiring  that  journalists  be  members  of  the  Colegio  de  Periodistas 
which  is  restricted  to  graduates  of  Costa  Rica’s  journalism  school. 
’Those  who  violate  the  law  practice  journalism  illegally  and  are  sub¬ 
ject  to  imprisonment  of  three  months  to  two  years. 

'The  first  challenge  to  that  law  was  made  in  1980  by  an  American 
journalist,  Stephen  Schmidt,  then  working  for  the  Costa  Rican 
English-language  weekly.  The  Tico  Times.  Although  he  had 
graduated  fi^m  a  university  in  Costa  Rica,  it  was  not  the  approved 
one  and  he  could  not  join  the  Colegio.  He  was  accused  of  “illegal 
practice  of  journalism,”  the  local  court  found  him  innocent  on  the 
grounds  his  activities  were  in  accordance  with  Article  13  of  the 
American  Convention  on  Human  Rights  and  that  Costa  Rican  law 
could  not  restrict  the  exercise  of  freedom  of  thought  and  expression 
under  the  Convention,  but  that  nation’s  Supreme  Court  reversed  the 
decision  and  found  him  guilty.  He  was  sentenced  to  three  months 
imprisonment,  which  was  postponed. 

Schmidt’s  petition  to  the  Inter-American  Commission  on  Human 
Rights  brought  the  opinion  that  Costa  Rica’s  law,  the  standards  that 
regulate  it,  and  the  Supreme  Court’s  decision  do  not  constitute  a 
violation  of  the  Convention  on  Human  Rights. 

At  the  request  of  the  Inter  American  Press  Association,  the  gov¬ 
ernment  of  Costa  Rica  has  asked  the  Inter- American  Court  of  Hu¬ 
man  Rights  (which  happens  to  sit  in  that  country)  to  give  an  advisory 
opinion  on  the  compatibility  of  obligatory  licensing  of  journalists  with 
guarantees  of  fi*eedom  of  expression  contained  in  the  Convention  on 
Human  Rights.  The  Court  wiU  conduct  a  hearing  on  the  issue  this 
week  at  which  oral  arguments  and  briefs  will  be  presented  by  a 
past-president  of  the  lAPA  (German  Omes  of  El  Caribe,  Santo 
Domingo)  and  a  representative  of  the  World  Press  Freedom  Commit¬ 
tee  (Leonard  Marks,  Washington-based  communications  attorney 
and  former  director  of  the  U.S.  Information  Agency). 

Joining  in  the  WPFC  challenge  to  the  law  are  the  International 
Press  Institute,  The  Newspaper  Guild  and  the  International  Associa¬ 
tion  of  Broadcasting.  Other  briefs  in  opposition  to  the  law  are  being 
presented  by  the  American  Newspaper  Publishers  Association  and 
the  Lawyers  Committee  for  Human  Rights. 

A  fi:^  press  cannot  exist  under  a  licensing  system.  The  press  of  the 
fi^  world  has  marshalled  its  forces  to  convince  the  Court  of  Human 
Rights  the  same  nations  that  solemnly  adopted  and  approved  conven¬ 
tions  on  human  rights  are  the  ones  which  now  violate  them  by 
licensing  requirements.  The  decree  of  the  Court  will  have  an  impor¬ 
tant  effect  in  other  countries  where  licensing  has  been  adopted  or  is 
being  seriously  considered. 

Licensing  of  journalists,  in  any  form,  is  in  conflict  with  Article  13  of 
the  Convention  on  Human  Rights  and  is  a  prior  restraint  on  freedom 
of  expression. 
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Letters  to  the  Editor 


Wants  more  outdoor  coverage 


It’s  too  bad  the  editors  at  the  AP 
forum  (“Sports  editors  get  good 
grades,”  E&P  July  20,  1985)  didn't 
dwell  on  some  of  the  things  they  were 
supposed  to,  especially  what’s  wrong 
with  sports  sections.  “Sport”  is  too 
broad  a  word  to  describe  the  narrow 
content  of  the  sports  sections  of  many 
newspapers.  “Jock  sports”  section 
would  be  a  better  term,  as  these  sec¬ 
tions  regularly  exclude  or  downplay 
participatory,  recreational  sports. 
Where  coverage  of  outdoor  activi¬ 
ties — fishing,  camping,  boating,  hunt¬ 
ing — is  concerned,  most  sports  sec¬ 
tions  and  their  editors  deserve  a  fail¬ 
ing  grade. 

Outdoor  sports  have  long  been  the 
orphan  of  the  press.  Perhaps  that’s 
because,  unlike  jock  sports,  there  is 
no  final  score.  Editors,  managing 
editors  and  sports  editors  are  blind 


May  I  add  my  two  cents  to  the  com¬ 
ments  about  Roy  Copperud’s  column 
which  asserted  that  small  newspapers 
lean  on  the  contents  of  large  news¬ 
papers? 

When  I  was  a  young  reporter  for 
two  highly  regarded  metropolitan 
dailies,  I  was  instructed  on  several 
occasions  to  file  quickly  when  first 
arriving  on  the  scene  of  out-of-town 


to  the  intense  interest  in  outdoor  re¬ 
creation  that  exists  in  the  U.S.  The 
image  of  outdoor  recreationists,  the 
perception  of  their  numbers,  their 
level  of  activity,  and  their  economic 
contributions  have  been  misjudged  by 
many  newspapers. 

According  to  the  Dept,  of  Interior 
there  are  59  million  American  fisher¬ 
men.  t/.S.  News  &  World  Report  sta¬ 
tistics  indicate  there  are  more  flsher- 
men  than  bowlers  (43  million),  run¬ 
ners  (36  million),  tennis  players  (32 
million),  or  golfers  (under  25  million). 
More  people  fish  than  watch  auto  rac¬ 
ing  (51  million),  attend  pro  baseball 
games  (44  million),  attend  college 
football  games  (36  million),  or  attend 
pro  football  games  (14  million). 
Moreover,  there  are  60  million  Amer¬ 
icans  who  camp  annually,  39  million 
who  boat,  and  18  million  who  hunt. 


stories  by  rewriting  from  the  local 
press. 

For  the  past  15  years  I’ve  edited  a 
small  daily  and  weekly.  I  know  that 
even  the  most  prestigious  big  dailies 
on  this  country  lean  on  small  dailies 
for  their  stories  to  an  astonishing  and 
shocking  degree. 

When  we  were  the  only  daily  in  the 
region  during  the  Olympic  Games,  for 


And  these  activities,  in  many  cases, 
are  pursued  to  some  extent  all  year 
long. 

The  value  of  outdoor  recreation  to 
the  American  economy,  and  its  im¬ 
pact  on  tourism,  is  impressive.  The 
Great  Lakes  sport  fisheries  alone  are 
currently  worth  more  than  $1  billion 
dollars  to  the  regional  economy.  Out- 
door-related  products  and  services, 
perhaps  not  coincidentally,  are  rarely 
advertised  in  newspapers. 

Some  papers  ignore  the  outdoor 
scene,  some  give  it  lip  service,  some 
liken  it  to  box  scores.  Only  a  few  pay 
good  bucks  to  have  a  knowledgeable 
writer  cover  the  beat  in  the  big-league 
way  that  readership  interest  de¬ 
serves;  the  sports  editors  of  these 
papers  are  the  ones  who  might  get 
go^  grades. 

Ken  Schultz 
(Schultz  is  associate  fishing  editor  of 
Field  &  Stream.) 


instance,  the  thievery  from  our  paper 
by  the  nation’s  big  papers  was 
wholesale.  I  took  it  as  a  compliment. 

Mr.  Copperud  is  absolutely  wrong, 
as  any  person  who  has  worked  for  a 
metro,  then  for  a  small  daily  would 
have  told  him. 


William  Doolittle 

(Doolittle  is  editor  and  pubiisher  of  the 
Adirondack  Daiiy  Enterprise,  Saranac 
Lake,  N.Y.) 


Who  steals  what  from  whom? 


Another  defender  of 

It  was  with  great  dismay  that  I  read 
the  July  6  article  by  Hugh  Morgan 
taking  copy  editors  to  task.  Mr.  Mor¬ 
gan  neglected  to  place  in  perspective 
the  copy  editor’s  role  from  an  organi¬ 
zational  standpoint.  In  my  experience 
as  a  copy  editor  for  a  daily  newspaper, 
seldom  were  stories  read  by  city  edi¬ 
tors,  to  whom  reporters  have  line 
accountability.  Not  only  is  the  copy 
editor  the  last  line  of  defense,  but  fre¬ 
quently  on  small  to  mid-size  daily 
newspapers,  the  copy  editor  also  is 
the  first  line  of  defense. 

The  question  is  not  whether  a  copy 
editor  should  rewrite  a  convoluted 
lead,  but  whether  when  he  or  she  does 
rewrite  a  reporter’s  lead  night  after 
night,  does  the  city  editor  discuss  it 
with  the  reporter?  Any  discussion 
about  rewrites  must  call  into  question 
the  fact  some  working  reporters  really 
do  not  write  good  leads.  As  I  teach  my 
college  journalism  students,  you  must 
make  sure  your  first  20  words  are  the 


copy  editors 

most  important  words  of  the  story,  or 
don’t  tell  me  the  story  is  done. 

Finally,  when  I  produced  my  news¬ 
paper’s  style  sheet,  I  found  I  was  the 
only  one  reading  the  paper  regularly 
the  morning  after  I  had  edited  most  of 
the  stories.  Shouldn’t  the  editor  read 


the  paper  thoroughly?  The  city  edi¬ 
tors?  The  reporters,  to  see  if  their 
stories  were  changed?  I  found  that 
most  frequently,  only  when  a  com¬ 
plaint  was  brought  to  their  attention, 
did  they  read  a  story. 

Manley  D.  Witten 
New  York,  N.Y. 
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Looking  Good 
InThe  Silicon  Forest 


'  I  ’he  emei^nce  of  Portland,  Oregon  as  the  nation’s 

I  “Silicon  Forest”  has  been  nothing  short  of  phe- 
nomenal.  Oregon’s  high-tech  industry  is  the  art-of- 
the-slate.  All  over  the  country  people  are  talking  about 
Orc^n’s  increasing  economic  vitality: 

“Over  the  past  two  years  Or^on  has  become  the 
hottest  hi^  tech  growth  area  in  the  nationr 
— Newsweek, 

February  25, 1985 

“Oregon  turns  into  a  h^  tech  meccaT 
— The  WaU  Street  Journal, 

August  28, 1985 

“The  real  capital  of  silicon  in  the  United  States 
— and  perkqis  the  world — soon  will  be 
POrdandT 

— Daily  Journal  of  Commerce, 

October  2, 1984 

Oregon  is  a  great  new  growth  story  that  deserves 
national  attention.  Equally  impressive  is  the  growth  story  of 
another  product  Its  newspaper.  The  Oregonian. 

In  iust  one  short  vear  The  Oreeonian  has  increased  its 


daily  circulation  to  over  309,000.  Up  a  total  of  20,671  for 
an  increase  of  over  7% . 


305,000 

300,000 

295,000 

290,000 

285,000. 


309395 


At  the  same  time  it  has  maintained  an  advertising  cost- 
per-thousand  that’s  among  the  lowest  in  the  nation.  Cost 
efficient  rates,  quality  audience,  a  large  and  growing  reach, 
plus  a  fertile  sales  environment  make  The  Oregonian  one  of 
the  most  effective  sales  tools  anywhere. 

Get  your  clients  in  on  this  “Growing  Market;’  with  The 
Oregonian.  Give  our  Marketing  and  General  Advertising 
Manner,  Steve  Bell,  a  call  today,  at  221-8278. 


Reprewnted  nationally  by  Newhouie  Newtpapen:  New  York,  Chicago,  Detroit,  Atlanta,  Lot  Angeles,  San  Francisco 
*ABC  Publisher’s  Statement  for  six  months  ending  March  30, 1984  and  March  30,  1985. 


E&P 


September?,  1985 


Every  Saturday  since  1884 


Spy  laws  V.  the  news 

An  upcoming  House  hearing  on  U.S.  espionage  iaws  may  turn  into 
an  inquiry  on  how  the  press  handies  ciassified  information 


By  James  E.  Roper 

A  House  subcommittee  has  de¬ 
cided  to  hold  hearings  on  the  nation's 
espionage  laws,  and  some  members 
may  use  the  occasion  to  examine  the 
role  of  the  news  media  in  publishing 
classified  information. 

The  hearings,  tentatively  set  to  be¬ 
gin  Sept.  19,  will  be  conducted  by  the 
Criminal  Justice  subcommittee  of  the 
House  Judiciary  Committee,  under 


A  sutxiommittee  source 
says  some  members  after 
hearing  testimony  at  the 
forthcoming  hearings 
may  want  to  use  the 
espionage  iaws  to  curb 
reporting  by  news  media. 

the  chairmanship  of  Rep.  John  J.  Con¬ 
yers  Jr.,  D-Mich. 

The  inquiry  was  provoked  mostly 
by  allegations  of  spying  by  ex-Navy 
officer  John  Walker  and  his  son, 
Michael.  The  investigation,  however, 
will  go  beyond  the  problem  of  so- 
called  professional  spies. 

It  will  look  into  the  case  of  Samuel 
Morison,  an  analyst  at  the  Naval  In¬ 
telligence  Support  Center.  Working 
as  a  stringer  and  with  his  superior’s 
knowledge,  he  sold  classified  in¬ 
formation  to  Jane’s  Defense  Weekly, 
including  a  satellite  picture  showing 
damage  done  by  an  explosion  at 
Severomorsk,  a  Soviet  naval  base 
near  Murmansk  on  the  Kola  peninsu¬ 
la.  He  was  indicted  last  October  on 
criminal  charges  of  violating  espio¬ 
nage  laws  —  specifically,  unautho¬ 
rized  possession  of  classified  docu¬ 
ments,  theft  and  conversion  of  gov¬ 
ernment  property,  and  transmittal  of 
classified  data  to  a  person  “not  enti¬ 
tled  to  receive  them.” 

A  lawyer  for  the  American  Civil 
Liberties  Union,  Morton  H.  Halper- 
in,  compares  the  action  with  enforce¬ 
ment  of  Great  Britain’s  Official  Se¬ 


crets  Act  of  191 1  under  which  not  only 
the  official  providing  classified  in¬ 
formation  but  the  newspaper  that 
publishes  it  can  be  prosecuted. 

.  A  subcommittee  source  says  some 
members  after  hearing  testimony  at 
the  forthcoming  hearings  may  want  to 
use  the  espionage  laws  to  curb  report¬ 
ing  by  news  media.  Other  members 
are  described  as  steadfastly  opposed 
to  any  such  suggestion.  Still  other 
members  are  said  to  be  uncertain 
about  press  issues  that  may  arise. 

Subcommittee  Chairman  Conyers, 
a  director  of  the  American  Civil 
Liberties  Union,  is  deemed  likely  to 
defend  press  operations.  He  intends 
to  invite  testimony  from  representa¬ 
tives  of  media  groups  such  as  the  Re¬ 
porters  Committee  for  Freedom  of 
the  Press. 

He  also  will  invite  testimony  from 
the  Reagan  Administration  and  feder¬ 
al  security  organizations,  giving  them 
the  opportunity  to  explain  policies  to¬ 
ward  applying  espionage  laws  to  per¬ 
sons  who  leak  classified  information 
to  news  reporters,  or  to  reporters  or 
newspapers  who  publish  the  informa¬ 
tion. 

For  more  than  three  months,  John 
Martin,  chief  of  the  Internal  Security 
Section  of  the  Criminal  Division  of  the 
Justice  Department,  has  been  un- 


The  judge’s  opinion 
drew  an  editoriai  from 
the  Washin0on  Post, 
which  cautioned  against 
turning  the  U.S. 
anti-espionage  iaws  of 
1917  into  an  Officiai 
Secrets  Act. 


available  to  a  reporter  seeking  clar¬ 
ification  of  administration  policies  to¬ 
ward  the  espionage  laws  and  the 
press. 

The  House  Judiciary  subcommittee 
does  not  have  a  specific  bill  to  debate, 
but,  according  to  a  subcommittee 


source,  may  prepare  one  if  the  testi¬ 
mony  produces  a  consensus  on  what 
to  do. 

Besides  Conyers,  members  are 
Democrats  Don  Edwards,  Calif. ;  Bar¬ 
ney  Frank,  Mass.;  Howard  L.  Ber¬ 
man,  Calif.;  and  Frederick  C. 
Boucher,  Va.;  and  Republicans 
George  W.  Gekas,  Pa.;  Patrick  L. 
Swindall,  Ga.;  and  Howard  Coble, 
N.C. 

The  Morison  case  has  been  set  for 


A  iawyer  for  the 
American  Civii  Liberties 
Union,  Morton  H. 
Halperin,  compares  the 
action  with  enforcement 
of  Great  Britain’s  Officiai 
Secrets  Act  of  1911 . . . 


trial  in  U.S.  District  Court  in  Balti¬ 
more  Oct.  8.  Already,  lawyers  for  the 
defendant  have  lost  an  attempt  to 
have  the  indictment  dismissed.  They 
argued  that  the  espionage  laws  were 
written  to  prevent  transmission  of 
classified  material  to  foreign  powers, 
not  the  American  press.  They  said  the 
statutes  were  “impermissibly  vague 
and  overbroad”  when  applied  to  the 
leak  of  classified  information  from  a 
federal  employee  to  an  American 
news  reporter. 

U.S.  Distict  Judge  Joseph  H. 
Young  in  Baltimore,  in  refusing  to  dis¬ 
miss  the  indictment,  declared  March 
12:  “If  Congress  had  intended  this 
situation  to  apply  only  to  the  classic 
espionage  situation,  where  the  in¬ 
formation  is  leaked  to  an  agent  of  a 
foreign  and  presumably  hostile  gov¬ 
ernment,  then  it  could  have  said  so  by 
using  the  words  ‘transmit... to  an 
agent  of  a  foreign  government.’ 

“In  18  U.S.  Code  paragraph  749, 
Congress  did  precisely  that,  proscrib¬ 
ing  the  gathering  or  delivering  of 
(Continued  on  page  25) 
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Licensing  on  trial 

lAPA  and  other  press  groups  will  argue  in  human  rights  court 
that  licensing  of  journalists  violates  freedom  of  expression 


Press  freedom  groups  line  up 
against  new  world  information  order- 
advocates  in  San  Jose,  Costa  Rica, 
next  week  when  the  Inter-American 
Human  Rights  Court  will  hold  hear¬ 
ings  to  decide  if  mandatory  licensing 
of  journalists  violates  guarantees  of 
free  expression  laid  down  by  the 
American  convention  on  human 
rights. 

Request  for  an  advisory  opinion 
from  the  Human  Rights  Court  was 
made  by  Costa  Rica's  government  at 
the  urging  of  the  Inter-American 
Press  Association  —  an  organization 


T/ie  human  right  to 
free  expression  of 
thought  and  information 
cannot  be  restricted  for 
anyone”  the  lAPA  will 
insist  to  the  court  in  its 
brief. 


of  1,200  newspapers  from  34  coun¬ 
tries. 

The  lAPA  contends  that  obligatory 
licensing  of  journalists  by  govern¬ 
ment-sponsored  groups — called 
“Colegios”  in  most  of  Latin  Amer¬ 
ica  —  restricts  the  “freedom  to  seek, 
receive  and  impart  information  and 
ideas  of  all  kinds.  .  .in  writing,  in 
print  or  through  any  other  medium  of 
one’s  choice’’  as  guaranteed  by  Arti¬ 
cle  13  of  the  convention. 

Other  organizations  filing  briefs  in¬ 
clude  the  American  Newspaper  Pub¬ 
lishers  Association,  the  Lawyers 
Committee  for  Human  Rights  and  the 
World  Press  Freedom  Committee. 
Joining  in  one  or  another  of  these 
briefs  are  the  American  Society  of 
Newspaper  Editors,  Associated 
Press,  Committee  to  Protect  Journal¬ 
ists,  International  Association  of 
Broadcasting,  International  Press  In¬ 
stitute,  the  Newspaper  Guild  and 
others. 

German  E.  Omes,  editor  and  pub¬ 
lisher  of  the  newspaper  El  Caribe  of 
the  Dominican  Republic,  a  past- 
president  of  I APA  and  chairman  of  its 
legal  committee,  will  travel  to  San 
Jose  next  week  to  present  oral  argu¬ 
ments  at  the  public  hearing  Thursday. 


Representing  the  World  Press 
Freedom  Committee  at  the  hearings 
will  be  Leonard  H.  Marks,  former 
director  of  the  U.S.  Information 
Agency,  Chairman  of  the  Foreign 
Policy  Association  and  WPFC 
Secretary-Treasurer,  and  George  H. 
Beebe,  WPFC  Vice-Chairman,  past- 
president  of  lAPA  and  retired  associ¬ 
ate  publisher  of  the  Miami  Herald. 

The  hearings  by  the  Human  Rights 
Court  result  from  a  long,  losing  battle 
fought  by  a  U.S.  reporter  who  in  1983 
was  condemned  by  the  Costa  Rican 
Supreme  Court  for  “illegal  practice  of 
the  profession.’’ 

The  newsman,  Stephen  Schmidt, 
spent  several  years  working  as  a  re¬ 
porter  for  an  English-language  week¬ 
ly  and  a  Spanish  daily  in  San  Jose. 

When  he  publicly  called  attention 
to  the  irregularity  at  an  lAPA  meeting 
in  San  Jose  in  1978,  the  journalists’ 
Collegium  brought  charges  against 
him.  He  was  absolved  by  a  lower 
court  in  a  celebrated  verdict  which 
declared  he  had  been  exercising  a  hu¬ 
man  right  guaranteed  by  the  conven¬ 
tion. 

The  Collegium  appealed  the  ruling 
to  Costa  Rica’s  Supreme  Court, 
which  overturned  it  and  gave  Schmidt 
a  three-month  sentence,  suspended 
on  condition  that  he  not  “repeat  the 
crime.’’ 

Schmidt  then  appealed  to  the  Inter- 
American  Commission  on  Human 
Rights  of  the  Organization  of  Amer¬ 
ican  States  in  Washington,  and  that 
body  upheld  the  Supreme  Court  in  a 
decision  termed  “political,  not  judi¬ 
cial”  by  press  freedom  organizations. 

The  U.S.  member  of  the  commis¬ 
sion  turned  in  a  strong  dissenting  vote 
to  the  five-to-one  decision,  with  the 
Costa  Rican  member  abstaining. 

Disturbed  by  the  growing  Colegio 
movement  and  other  officially- 
sanctioned  measures  that  can  lead  to 
press  restrictions  in  the  Americas,  the 
lAPA  at  a  meeting  last  March  decided 
to  press  for  a  consultation  to  the  Hu¬ 
man  Rights  Court. 

Costa  Rica,  seat  of  the  Court  and 
first  signatory  to  the  Human  Rights 
Convention,  agreed  to  submit  the  re¬ 
quest. 

The  action  led  to  bitter  attacks  by 
the  country’s  Colegio,  which  tight¬ 


ened  rules  on  foreign  correspondents 
in  the  country,  threatened  to  file 
charges  against  two  more  reporters  of 
the  English-language  Tico  Times  and 
set  up  a  permanent  committee  to  in¬ 
vestigate  anyone  carrying  out  journal¬ 
istic  activities  without  prior  approval 
and  authorization  of  its  board. 

Last  week  50  of  the  Colegio’ s  350 
members — including  the  nation’s  jus¬ 
tice  minister — signed  a  petition  call¬ 
ing  for  strict  application  of  the  law  and 
expulsion  of  all  foreign  correspon¬ 
dents  based  in  Costa  Rica  to  protect 
jobs  of  local  reporters. 


The  hearings  by  the 
Human  Rights  Court 
resuit  from  a  iong,  iosing 
battie  fought  by  a  U.S. 
reporter  who  in  1983  was 
condemned  by  the  Costa 
Rican  Supreme  Court  for 
“iiiegai  practice  of  the 
profession.” _ 


“The  human  right  to  free  express¬ 
ion  of  thought  and  information  cannot 
be  restricted  for  anyone,”  the  I  APA 
will  insist  to  the  court  in  its  brief, 
“.  .  .solely  because  a  public  entity 
has  not  so  authorized  it  through  a 
prior  licensing  procedure. 

“It  is  unquestionable  that  there  ex¬ 
ists  incompatibility  and  conflict  be¬ 
tween  the  Collegium  law  and  interna¬ 
tional  norms  in  the  American  conven¬ 
tion  and  Costa  Rica’s  own  constitu¬ 
tion,”  the  amicus  curiae  brief  states. 

The  lAPA  points  out  that  the  Col¬ 
egio  itself  says,  in  its  code  of  profes¬ 
sional  ethics: 

“Freedom  of  the  press  should  be 
protected  by  the  journalist  as  an 
essential  right  of  humanity  and  every¬ 
thing  which  places  restraints  on  it 
should  be  immediately  denounced  in 
a  clear  and  final  manner.” 

A  clear  and  final  denunciation  of 
licensing  of  journalists  by  the  Col¬ 
egio,  which  is  placing  restraints  on 
press  freedom  is  exactly  what  lAPA 
hopes  the  court  will  issue  in  its  advi¬ 
sory  opinion,  lAPA’s  Costa  Rican 
attorney,  Fernando  Guier,  said 
yesterday. 
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Prostitutes  take  newspaper’s  advice 

Editorial  urges  police  to  ‘clean  up  Sonoma  Boulevard/  so  hookers 
move  to  newspaper’s  parking  lot  and  operate  out  of  a  camper 


By  Kathryn  Keatley  Garvey 

Editors  at  the  Vallejo  (Calif.) 
Times-Herald  are  wondering  how 
much  influence  they  have. 

When  the  Times-Herald  published 
a  three-part  series  on  prostitution  in 
the  city  and  a  subsequent  editorial 
urging  police  to  “clean  up  Sonoma 
Boulevard,”  the  prostitutes  began 
moving  off  Sonoma  all  right  —  right 
into  the  Times  Herald’s  parking  lot. 

“There  was  a  conveniently  placed 
truck  with  a  camper  parked  in  the 
parking  lot,”  police  Lt.  Lee  Vaughn 
said.  Arrested  inside  the  camper  Aug. 
20  was  a  28-year-old  woman.  A  55- 
year-old  man  still  clad  in  his  pest  con¬ 
trol  business  uniform  was  questioned 
and  released. 


Circulation  manager 
Rick  Wohifarth,  whose 
office  was  used  for  police 
surveillance  of  the 
parking  lot,  commented: 
“You’d  never  suspect 
something  like  this  could 
occur.” 


“The  suspect  and  her  client  were 
involved  in  an  act  of  oral  copulation,” 
Vaughn  said.  The  two  were  followed 
from  a  pickup  point  at  the  comer  of 
Capitol  Street  and  Sonoma  Boulevard 
to  the  parking  lot,  which  is  about  six 
blocks  away. 

“Our  detectives  know  most  of  the 
prostitutes  by  sight  and  two  of  our 
detectives  spotted  this  one  and  fol¬ 
lowed  her,”  Vaughn  said. 

Recent  pressure  and  increased 
arrests  of  prostitutes  and  their 
“Johns”  have  forced  the  women  to 
operate  elsewhere,  Vaughn  said. 

Circulation  manager  Rick  Wohi¬ 
farth,  whose  office  was  used  for 
police  surveillance  of  the  parking  lot, 
commented:  “You’d  never  suspect 
something  like  this  could  occur.” 

The  camper  was  parked  between 
two  Times-Herald  delivery  vans. 

The  Times-Herald’s  series  on  pros¬ 
titution  was  front-paged  in  its  Jan.  13- 
15  editions.  The  first  was  headlined 


“Vallejo  Prostitution  Is  Not  Going  to 
Go  Away”;  the  second,  “Police  Play 
Cagey  Game  to  Catch  Prostitutes”; 
and  the  third,  “Why  ‘The  Business’ 
Survives.” 

In  the  Jan.  14  edition,  businessmen 
complained  that  prostitution  on  Sono¬ 
ma  was  “not  good  for  business”  and 
urged  the  police  to  crack  the  ring  and 
move  it  elsewhere. 

“It’s  not  good  for  any  business,” 
said  the  owner  of  a  TV  sales  and  ser¬ 
vice  business  in  the  2100  block  of 
Sonoma  Boulevard. 

Said  a  tile  store  owner:  “I  don’t 
care  for  them  on  the  street  at  all.” 

And  a  pastor  of  a  Sonoma  Boule¬ 
vard  church  said  “prostitution  and 
drug-dealing  draw  excessive,  unde¬ 
sirable  automobile  and  foot  traffic 
onto  Sonoma  Boulevard  and  its  side 
streets.  .  .raising  the  potential  for 
violent  crime.” 

Times-Herald  city  editor  Colleen 
Truelsen  said  none  of  her  news  staff 
noticed  the  goings-on  in  the  parking 
lot.  “We  can’t  see  the  parking  lot 
from  our  windows,”  she  said. 

“It’s  ironic  that  we  urged  the  police 
to  clean  it  up  and  move  it  off  Sonoma 
Boulevard  and  they  (the  prostitutes) 
did  move  —  they  brought  it  to  our 
parking  lot.” 

The  Times-Herald  office,  at  500 
Curtola  Parkway,  is  only  a  block  from 
Sonoma  Boulevard.  Most  of  the  pros- 


Multimedia  sets 


Multimedia  said  that  the  special 
meeting  of  shareholders  at  which  the 
shareholders  will  be  asked  to  vote 
upon  the  company’s  proposed  recapi¬ 
talization  has  been  scheduled  for 
September  20  at  1 1:00  a.m.  in  Green¬ 
ville,  South  Carolina.  Multimedia 
further  announced  that  the  Securities 
and  Exchage  Commission  has  cleared 
Multimedia’s  proxy  materials  and 
that  the  company  has  commenced 
mailing  the  proxy  materials  to  its 
shareholders. 

Multimedia  also  announced  that  it 
has  entered  into  an  amended  and  re¬ 
stated  Recapitalization  Agreement 
and  Plan  of  Merger  with  MM 
Acquiring  Corp.  The  amendments 
reflect  the  previously  announced 
terms  of  a  settlement  agreement 


titution  arrests,  however,  have  occur¬ 
red  on  Sonoma  six  blocks  from  the 
newspaper  office. 


The  camper  was 
parked  between  two 
Times-Herald  delivery 
vans. 


The  Times-Herald  printed  the  story 
of  the  parking  lot  arrest  in  an  Aug. 
21  article  headlined  “Police  Break 
Up  Alleged  Prostitution  in  T-H  Park¬ 
ing  Lot.” 

The  woman  arrested  on  prostitu¬ 
tion  charges  was  identified  by  name, 
age  and  address,  but  the  name  of  her 
alleged  client  was  withheld  because 
he  has  agreed  to  assist  in  the  inves¬ 
tigation,  police  said.  The  newspaper 
article  indicated  he  was  arrested  and 
released,  but  Vaughn  said  he  was  not 
cited. 

The  news  story  did  say  the  man  was 
still  clad  in  his  “Orkin  Pest  Control 
business  uniform”  at  the  time,  and 
that  he  lived  in  the  nearby  city  of  Fair- 
field. 

The  Times-Herald  is  a  seven-day 
morning  daily  in  Solano  County,  lo¬ 
cated  some  50  miles  from  San  Fran¬ 
cisco. 


shareholder  vote 

which  has  been  entered  into  by 
Multimedia  and  the  plaintiffs  in  the 
class  action  currently  pending  in  state 
court  in  South  Carolina.  The 
company  also  stated  that  a  hearing  on 
the  proposed  settlement  agreement 
will  be  held  before  the  Court  of 
Common  Pleas,  Greenville  County, 
on  September  26. 

Miller’s  papers 
open  to  researchers 

Personal  and  business  papers  of 
Paul  Miller,  retired  chairman  of  Gan¬ 
nett  Co.,  are  now  available  to  re¬ 
searchers. 

Miller’s  papers  are  housed  in 
Edmon  Low  Library  at  Oklahoma 
State  University. 
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Is  JOA  destined  for  Detroit? 

Sale  of  Evening  News  Association  to  Gannett  has  sparked  speculation 
that  a  joint  operating  agency  with  Knight-Ridder  may  be  in  the  works 


By  Andrew  Radolf 

Gannett  Co.  emerged  as  the  win¬ 
ning  bidder  for  the  Evening  News 
Association  with  an  offer  of  $717  mil¬ 
lion  in  cash,  or  $1,583  a  share. 

Gannett  outbid  by  $333  a  share  a 
hostile  takeover  attempt  by  L.P. 
Media,  headed  by  Hollywood  pro¬ 
ducers  Norman  Lear  and  Jerry  Peren- 
chio.  L.P.  Media’s  original  bid  of 
$1,000  a  share,  later  upped  to  $1,250 
for  a  minimum  51%  of  the  company, 
set  the  wheels  in  motion  that  resulted 
in  ENA’s  sale. 

The  sale  has  touched  off  specula¬ 
tion  that  Gannett  and  Knight-Ridder 
would  call  off  the  newspaper  war  in 
Detroit  and  form  a  joint  operating 
agency. 


A  JOA  In  Detroit  would 
be  the  “most  logical 
outcome,”  believes  Jeff 
Epstein,  an  investment 
banker  with  First 
Boston . . . 


Knight-Ridder  vice  president 
Frank  Hawkins  said  his  company 
“would  not  rule  out  that  possibility.” 

Gannett  chairman  and  chief  execu¬ 
tive  officer  Allen  H.  Neuharth  was 
more  noncommittal.  He  told  a  press 
conference  after  the  ENA  sale  was 
announced  that  Gannett  was  explor¬ 
ing  all  its  options  with  the  Detroit 
News. 

A  JOA  in  Detroit  would  be  the 
“most  logical  outcome,”  believes 
Jeff  Epstein,  an  investment  banker 
with  First  Boston  which  represented 
businessman  Jack  Kent  Cooke,  who 
was  runner-up  in  the  ENA  bidding. 

“To  fight  (Knight-Ridder)  that  hard 
for  another  10  years  just  doesn’t  make 
sense,”  Epstein  said.  He  added  that 
even  with  a  JOA,  the  ENA-owned 
Detroit  News  “can  be  Gannett’s  most 
profitable  newspaper.” 

Epstein  said  the  News  and  Knight- 
Ridder’ s  Detroit  Free  Press  currently 
have  combined  revenues  of  about 
$350  million.  He  said  that  under  a 


JOA,  with  the  ability  to  raise  rates 
about  “30%”  over  time,  those  rev¬ 
enues  could  reach  $500  million,  “with 
a  20%  (profit)  margin.”  He  en¬ 
visioned  a  60/40  split  of  JOA  profits  in 
favor  Gannett. 

However,  Fred  Eychaner,  presi¬ 
dent  of  Newsweb  Corp.,  with  a  3.3% 
stake  in  ENA,  believes  the  News  is  in 
a  strong  enough  position  for  Gannett 
to  “make  the  thing  work  on  its  own” 
by  trimming  costs  and  raising  prices. 

He  said  both  ad  and  circulation 
rates  were  “underpriced”  at  the 
News. 

Gannett  also  maintains  its  own 
national  advertising  marketing  arm, 
Gannett  Media  Sales,  which  Eychan¬ 
er  said  is  likely  to  replace  Million  Mar¬ 
ket  Newspapers  as  the  News’  nation¬ 
al  sales  representative.  He  remarked 
that  national  advertising  is  one  area 
where  the  News  trails  the  Free  Press 
in  market  share. 

Eychaner  noted  that  the  News  has  a 
satellite  printing  plant  in  Lansing  and 
a  news  bureau  there  to  cover  the  cap- 
itol.  He  said  that  there  were  possibili¬ 
ties  for  Gannett  to  streamline  those 
operations  in  conjunction  with  its 
68,4(X)  daily  and  81,000  Sunday  Lan¬ 
sing  State  Journal. 

Eychaner  also  said  that  the  News 
employs  about  200  typesetters  and 
believes  that  Gannett  could  achieve 
cost  savings  through  “buyouts  and 
other  arrangements.” 


Knight-Ridder  vice 
president  Frank  Hawkins 
said  his  company  “would 
not  rule  out  that 
possibility.” 


“The  News  was  trying  to  throw  ev¬ 
erything  they  could  at  Knight-Ridder. 
They  weren’t  watching  every  last 
penny,”  Eychaner  said.  “It  was  more 
important  to  gain  market  share  than 
watch  the  bottom  line.” 

Gannett  has  not  said  what  cost 
savings  it  may  seek,  or  how  it  will 
merge  the  News  with  its  other  news¬ 


paper  operations. 

Neuharth,  at  the  press  conference, 
said  that  Gannett  would  honor  all  un¬ 
ion  contracts  at  the  News,  which  run 
until  1987. 

ENA  spokesman  Mike  Davis, 
however,  pointed  out  that  the  News 
currently  does  not  offer  any  syndi¬ 
cated  Sunday  newspaper  magazine 
and  said  that  opened  up  the  possibility 
that  the  paper  would  eventually  carry 
USA  Weekend. 


However,  Fred 
Eychaner,  president  of 
Newsweb  Corp.,  with  a 
3.3%  stake  in  ENA, 
believes  the  News  is  in  a 
strong  enough  position 
for  Gannett  to  “make  the 
thing  work  on  its  own”  by 
trimming  costs  and 
raising  prices. 


Davis  also  said  that  the  News  car¬ 
ries  “more  total  color  than  any  other 
newspaper”  and  he  envisioned  the 
paper  becoming  part  of  Gannett’s  col¬ 
or  network. 

ENA  chairman  Peter  A.  Clark  said 
the  company  had  approached  Gan¬ 
nett  about  a  sale.  “We  wanted  a 
strong  media  company,”  he  said.  “If 
we  had  a  plan,  Gannett  would  have 
been  at  the  top  of  the  list.”  He  said 
ENA  had  not  been  seeking  a  buyer 
before  the  bidding  war  began  in  July. 

Two  years  ago,  ENA  shares  sold 
for  under  $50,  and  last  December  the 
company  had  offered  to  buy  back  its 
shares  for  $250  each.  The  bidding  war 
launched  by  L.P.  Media  put  ENA 
under  heavy  pressure  from  both  out¬ 
side  shareholders  and  members  of  the 
founding  James  P.  Scripps  family  to 
sell  the  company. 

Gannett  also  outbid  businessman 
Cooke  who  offered  a  package  of  cash 
and  securities.  Cooke  has  not  re¬ 
vealed  the  amount  of  his  offer  for 
ENA,  but  banking  sources  said  the 
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difference  between  Cooke’s  bid  and 
Gannett's  was  “less  than  $45  mil¬ 
lion.” 

Gannett’s  acquisition  of  ENA 
marks  the  second  time  this  year  the 
company  stepped  into  the  middle  of  a 
hostile  takeover  attempt  and  came 
out  the  winner.  Last  spring  Gannett 
acquired  the  Des  Moines  Register  and 
Tribune  Co.  for  $255  million.  That 
bidding  war  began  when  Dow  Jones  & 
Co.  teamed  up  with  former  R&D  ex¬ 
ecutives  Michael  Gartner  and  Gary 
Gerlach,  plus  two  other  local  inves¬ 
tors  to  offer  $112  million  for  the  Iowa 
company. 

When  Gannett  made  its  offer  to 
ENA’s  board,  the  deal  included  a 
“lock-up”  agreement  under  which 
ENA  granted  Gannett  separate  op¬ 
tions  to  buy  the  Detroit  News  and 
WDMV-tv  in  Washington.  The 
“lock-up”  price  was  put  at  around 
$400  million  by  Eychaner. 


“We  wanted  a  strong 
media  company,”  he  said. 
“If  we  had  a  plan, 

Gannett  would  have  been 
at  the  top  of  the  list.” 


The  announcement  of  the  Gannett 
deal  prompted  L.P.  Media  and  Cooke 
to  end  their  bids. 

The  acquisition  of  ENA  will  give 
Gannett  90  daily  newspapers,  plus 
USA  Today.  Besides  the  Detroit 
News  and  the  Washington  tv  station, 
the  sale  includes  the  Palm  Springs 
Desert  Sun  and  Indio  Daily  News  in 
California;  the  Vineland  Times  Jour¬ 
nal,  Millville  Daily  and  several  week¬ 
lies  in  New  Jersey;  four  more  televi¬ 
sion  stations  and  two  Detroit  radio 
stations. 

ENA  also  owns  the  Times  Graphic 
printing  company  in  New  Jersey, 
which  will  fit  in  with  Gannett’s  plans 
to  expand  its  commercial  printing  op¬ 
erations. 

ENA  spokesman  Davis  also  noted 
that  the  New  Jersey  dailies  in  com¬ 
bination  with  Gannett’s  Camden 
Courier-Post  and  Bridgewater  Sun 
will  “lock  up”  the  southern  portion 
of  the  state  for  Gannett. 

Gannett  also  publishes  the  San  Ber¬ 
nardino  Sun  in  southern  California 
and  the  Visalia  Times  Delta  in  the  San 
Joaquim  Valley.  Gannett  has  three 
other  California  dailies:  Stockton  Re¬ 
cord,  Marin  County  Independent 
Journal  and  Salinas  Californian. 

However,  the  ENA  acquisition  will 
also  create  some  cross-ownership 
problems  for  Gannett,  which  said  it 
would  follow  all  government  regula¬ 
tions. 


Federal  Communications  Commis¬ 
sion  cross-ownership  regulations  pro¬ 
hibit  a  company  from  owning  a  news¬ 
paper  and  a  broadcast  property  in  the 
same  market  and  also  prohibit  one 
company  from  owning  two  television 
stations  in  the  same  signal  area. 

ENA  owns  a  television  station  in 
Tucson  where  Gannett  publishes  the 
evening  Tucson  Citizen  under  a  joint 
operating  agreement  with  Pulitzer’s 
Arizona  Daily  Star. 

In  Oklahoma  City,  both  companies 
have  television  stations,  while  in  De¬ 
troit  ENA  and  Gannett  each  have  two 
radio  stations. 

There  is  also  a  question  as  to 
whether  the  cross-ownership  rules 
will  apply  to  Gannett’s  owning  the 
Pensacola  (Fla.)  Journal  and  News 
and  ENA’s  having  a  tv  station  in 
Mobile,  Ala. 

Gannett’s  acquisition  of  the  News 
will  end  the  application  of  the  FCC’s 
“grandfather”  rule  that  allowed  ENA 
to  own  broadcast  properties  and  pub¬ 
lish  a  newspaper  in  Detroit. 

Gannett  currently  owns  six  televi¬ 
sion  stations,  while  the  FCC  limit  on 
station  ownership  is  12.  The  addition 
of  the  ENA  stations  still  keeps  Gan¬ 
nett  under  the  limit,  so  the  company 
has  the  option  of  trading  television 
stations  instead  of  selling  them  out¬ 
right. 

Gannett  has  similar  trade  options 
with  the  radio  stations.  The  FCC 
allows  a  company  to  own  12  AM  and 
12  FM  stations.  Gannett  currently 
owns  seven  AM  stations  and  seven 
FM,  and  is  acquiring  an  eighth  FM 
station  in  Dallas.  ENA’s  AM  and  FM 
stations  in  Detroit  would  still  leave 
Gannett  within  the  numerical  limits. 

However,  the  focus  of  the  ENA  ac¬ 
quisition  is  the  News  which  is  en¬ 
gaged  in  an  intense  newspaper  war 
with  Knight-Ridder  Newspaper’s 
Free  Press. 

For  several  years,  Knight-Ridder 
executives  have  stated  publicly  that 
they  would  be  “victorious”  in  Detroit 
and  that  the  News’  losses  in  the  mar¬ 
ket  were  greater  than  the  Free  Press’ . 

Now  it  appears  that,  despite 
Knight-Ridder’ s  claims,  the  News 
has  been  winning  the  competition  on 
most  fronts.  In  circulation  it  leads  the 
Free  Press  by  667,(XX)  to  646,500  in 
daily  sales  and  by  885,000  to  778,0(X) 
in  Sunday  sales. 

In  advertising  revenues,  the  News, 
according  to  ENA’s  Davis,  has  about 
70%  of  the  market.  Eychaner  put  the 
News’  ad  revenue  share  at  60%  to 
65%. 

The  News  also  appears  to  be  ahead 
in  the  race  for  profitability.  Knight- 
Ridder  vice  president  Hawkins  said 
the  Free  Press  continues  to  lose 
money  in  Detroit.  Eychaner  said  the 


News  essentially  broke  even  in  1984 
and  will  show  a  slight  profit  this  year. 

Eychaner  said  that  the  News’  loss 
of  around  “$8.5  million”  in  1984  in¬ 
cluded  “$5  million  to  $6  million  in 
depreciation  and  $2.5  million  to  $3 
million  in  corporate  overhead 
charges.”  Those  corporate  overhead 
charges  will  “evaporate  under  the 
new  ownership,”  he  said. 


Gannetts  acquisition  of 
the  News  will  end  the 
application  of  the  FCC’s 
“grandfather”  rule  that 
allowed  ENA  to  own 
broadcast  properties  and 
publish  a  newspaper  in 
Detroit. 


Eychaner  added  that  the  profit  pro¬ 
jection  for  this  year  is  “with”  the  de¬ 
preciation  and  overhead  charges  in¬ 
cluded. 

ENA  itself  did  not  reveal  operating 
results  for  the  News.  In  1984,  ENA 
had  total  profits  of  $13  million  on  $310 
million  in  revenues. 


Rival  Canadian 
publishers  merge 

After  four  years  in  business,  the 
Muskoka  Community  Newspapers 
Group  of  Weeklies  covering  the  heart 
of  Ontario’s  resort  and  cottage  coun¬ 
try  is  being  merged  with  its  main  com¬ 
petitor,  Muskoka  Publications  Ltd. 

Publisher  Scott  McLaren  said  the 
sale  of  his  papers — the  Bracebridge 
News,  Gravehurst  News,  Huntsville 
News,  Muskoka  Life  and  Muskoka 
Weekend  News — is  effective  Sept.  3. 
The  publications  have  a  combined  cir¬ 
culation  of  8,000  weekly. 

More  than  50  news,  advertising, 
press  and  office  staff  received  layoff 
notices  late  last  week. 

McLaren  said  he  plans  to  retain 
some  of  the  press  and  office  staff  for  a 
commercial  printing  business  he 
plans  to  run  in  the  area. 

Don  Smith,  President  of  Muskoka 
Publishing,  said  he  plans  to  take  on 
about  half  of  those  laid  off. 

One  of  the  papers  to  be  taken  over 
will  be  folded,  he  said,  and  the  others 
merged  with  the  Bracebridge  Herald 
Gazette,  Huntsville  Herald,  Muskoka 
Sun  and  the  Near  North  Sun,  which 
have  a  combined  weekly  circulation 
of  43,000. 

Smith  and  McLaren  declined  to  re¬ 
veal  financial  terms  of  the  deal. 
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USA  Today  publishes  its  largest  edition 

NJ.  daily  distributes  USA  Today's  U.S.  Open  section 


USA  Today  published  the  largest 
edition  in  its  three-year  history  Aug. 
26,  which  for  readers  in  the  New 
York-New  Jersey  area  included  a  spe¬ 
cial,  12-page  regionalized  section 
covering  the  U.S.  Open. 

The  60-page  newspaper  carried  a 
record-setting  25.79  pages  of  adver¬ 
tising  and  coincided  with  an  increase 
in  the  price  from  350  to  500.  Added  to 
the  usual  four  sections  of  the  paper — 
News,  Money,  Sports  and  Life  — 
Monday’s  edition  included  an  eight- 
page  advertorial  section  spotlighting 
Rochester,  N.Y.,  and,  the  12-page 
tennis  section. 

The  U.S.  Open  section,  added  as 
the  seventh  section  of  the  paper  for 
New  York/New  Jersey  readers,  is  a 
“ilrst”  as  a  regionalized  news  and 


advertising  section.  Besides  its  dis¬ 
tribution  to  USA  Today  readers  in 
that  area  of  the  country,  it  also  was 
distributed  as  an  insert  in  the  Gannett 
papers  of  Westchester-Rockland  and 
Poughkeepsie,  N.Y.  and  Bridgewa¬ 
ter,  N.J. 

The  Record,  an  independently 
owned  newspaper  in  Bergen  County, 
N.J.,  also  distributed  the  section 
which  its  national  ad  manager  labeled 
“an  insert.” 

Jonathan  Theophilakis  said  Gan¬ 
nett  chose  to  run  that  section  in  the 
Record  because  of  the  newspaper’s 
suburban  North  Jersey  proximity  to 
New  York  and  the  likeness  in  color 
reproduction  and  graphics. 

“It  fit  right  into  our  paper  perfectly. 


It  blended  right  in,”  Theophilakis 
noted,  adding  that  few  New  York 
metropolitan  area  newspapers  have 
the  color  capability  of  the  Record  and 
USA  Today. 

Theophilakis  said  the  Record, 
which  charged  regular  rates  for  the 
section,  made  about  $10,000  distri¬ 
buting  the  section. 

USA  Today  director  of  marketing 
Irv  Komblau  said  Gannett  has  “no  set 
plan  yet  to  regionalize,”  but  is  eval¬ 
uating  the  possibilities.  “It  could  hap¬ 
pen.  There’s  no  company  policy  on 
that  yet.” 

Gannett  vice  president  of  com¬ 
munications  Charles  Overby  said 
USA  Today  will  continue  as  a  nation¬ 
al  newspaper  emphasizing  the  nation¬ 
al  advertising  buy. 


San  Jose  Mercury  News  uses  FOI  Act  to  expose  Reagan 


By  M.  L.  Stein 

A  Freedom  of  Information  request 
for  FBI  files  on  author  John  Steinbeck 
last  year  led  the  San  Jose  Mercury 
News  to  a  recent  exposure  that  Presi¬ 
dent  Ronald  Reagan  had  served  as  a 
confidential  FBI  informant  in  the  late 
1940’s. 

The  newspaper  published  an  exclu¬ 
sive  on  Aug.  25,  reporting  that, 
according  to  FBI  records,  Reagan  and 
his  first  wife,  Jane  Wyman,  “pro¬ 
vided  the  FBI  with  names  of  actors 
whom  they  believed  were  members  of 
a  clique  with  a  pro-Communist  line.” 

The  Mercury  News  story  by  staffer 
Scott  Herhold  said  that  Rusty 
Brashear,  a  White  House  spokesman, 
confirmed  the  report,  but  asserted 
that  FBI  officials  had  told  him 
Reagan’s  involvement  with  the 
bureau  was  “very  minor.” 

The  documents  obtained  by  the 
Mercury  News  show,  according  to 
the  story,  that  Reagan  —  identified  as 
“T-10”  —  kept  agents  informed 
about  pro-Communist  influences  in 
the  Screen  Actors  Guild  and  other 
Hollywood  organizations.  Reagan 


was  once  president  of  the  Guild. 

The  Mercury  News  exclusive, 
which  was  picked  up  as  a  national 
story,  noted  the  FBI  material  also  re¬ 
vealed  that  Reagan,  while  he  was 
Guild  president,  disagreed  with  the 
House  Un-American  Activities 
Committee  (HUAC)  over  its  tactics  in 
ridding  the  movie  industry  of 
communists. 

The  then  actor  reportedly  criticized 
the  attempts  of  a  committee  of  pro¬ 
ducers  and  actors  to  fire  Communists 
from  film  work. 

“Do  they  expect  us  to  constitute 
ourselves  as  a  little  FBI  of  our  own 
and  determine  who  is  commie  and 
who  isn’t?”  he  allegedly  asked  an  FBI 
agent. 

Mercury  News  managing  editor 
Jerry  Ceppos  told  E&P  that  last  year 
the  paper  requested,  under  the  Free¬ 
dom  of  Information  Act,  FBI  files  on 
Steinbeck,  a  local  figure,  who  was 
identified  with  labor  causes  during 
part  of  his  career.  The  paper  learned 
that  the  FBI  had  tracked  Steinbeck 
for  years  and  published  a  story  on  the 
matter. 


“As  a  result,”  said  Ceppos,  “We 
thought  it  might  be  interesting  to  see 
what  the  FBI  had  written  about 
Ronald  Reagan  before  he  held  public 
office.  We  asked  for  files  on  him  from 
the  late  ’30s  until  1960.” 

Based  on  the  first  batch  of  docu¬ 
ments,  the  Mercury  News  ran  a  story 
last  February  revealing  that  the  FBI’s 
28-page  file  on  Reagan  named  him  in  a 
list  of  sponsors  of  the  Committee  for  a 
Democratic  Far  Eastern  Policy. 
According  to  the  documents,  the 
group  was  opposed  to  the  Nationalist 
Chinese  in  the  mid- 1 940’ s  civil  war 
and  was  branded  a  “communist 
front”  by  the  U.S.  Attorney  General. 

The  February  story  said  “Reagan  is 
known  to  have  joined  several  “com¬ 
munist  front”  organizations  in  Holly¬ 
wood  during  the  1940’s  and  to  have 
resigned  when  he  determined  that 
communists  controlled  the  groups.” 

The  Aug.  25  story  was  written  on 
the  basis  of  a  second  batch  of  docu¬ 
ments  on  Reagan  received  by  the 
Mercury  News. 


Cox  print,  broadcast  companies  merge 


Directors  of  Cox  Enterprises  Inc. 
and  Cox  Communications  have 
approved  a  merger  of  Cox  Com¬ 
munications  into  a  subsidiary  of  Cox 
Enterprises. 

Atlanta-based  Cox  Enterprises  is  a 
privately  owned  company  which  pub¬ 
lishes  21  daily  newspapers,  including 


the  Atlanta  Constitution  and  Journal 
and  other  publications. 

Cox  Communications  formerly  was 
a  publicly  held  broadcasting  company 
whose  principal  stockholders  were 
also  members  of  the  Cox  family.  Ear¬ 
lier  this  year,  the  Cox  family  raised  its 
holdings  to  97%  of  Cox  Communica¬ 


tions  with  a  $75  a  share  tender  offer. 

Under  the  merger.  Garner  Anthony 
remains  chairman  and  chief  executive 
officer  of  Cox  Enterprises.  William 
Schwartz  remains  president  and  chief 
executive  officer  of  Cox  Communica¬ 
tions  but  will  also  become  president 
and  chief  operating  officer  and  a 
director  of  the  parent  company. 
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Cycling  for  good  will 

The  Des  Moines  Register’s  annual  bike  ride  across  iowa 
has  become  the  second  largest  event  in  the  state 


By  Margo  Freistadt 

An  outfit’s  got  to  be  big  to  label 
itself  with  Roman  numerals.  Epic 
chapters  and  Superbowls  spring  to 
mind.  The  Des  Moines  Register’s  big¬ 
gest  promotion,  RAGBRAI,  tags  it¬ 
self  in  that  larger-than-life-sized  way. 
And  it  lives  up  to  its  label. 

The  Register’s  Annual  Great  Bicy¬ 
cle  Ride  Across  Iowa,  RAGBRAI 
XIII  this  year,  is  a  week-long  excur¬ 
sion  across  the  state  on  bicycles  for 
two  of  the  paper’s  columnists.  Over 

ITS  a  time  when 
small-town  Iowa  Is 
front-page  news  —  and  It 
seems  to  revel  In  its 
ability  to  show  a  good 
time  to  everyone. _ 

8,000  cycling  enthusiasts  (or  psych- 
ling  psychos,  as  one  group  of  the  rid¬ 
ers  dubbed  itself)  pedaled  along  with 
the  Register’s  John  Karras  and  Chuck 
“Iowa  Boy’’  Offenburger  July  21-27 
this  year. 

The  8,000,  plus  support  crews, 
made  for  a  contingent  12,000 
strong  —  a  Woodstock  on  wheels  — 
as  it  rolled  along  a  540-mile  path  from 
the  Big  Sioux  River  on  the  west  side  of 
the  state  to  the  Mississippi  on  the 
east.  About  500  support  vehicles,  two 
tractor-trailer  rigs  stuffed  to  the  gills 
with  luggage  and  40  portable  toilets 
followed  the  tour  from  campsite  to 
campsite. 

RAGBRAI  (pronounced  rag-bry, 
rag-bray  or  rag-bree  depending  on. 
which  expert  is  consulted)  is  Iowa’s 
largest  event  aside  from  the  state  fair. 
It  has  grown  dramatically  from  a  lark 
for  Karras  and  then-Register  writer 
Donald  Kaul  in  1973  into  the  largest 
cycling  event  in  the  country  and  the 
Register’s  biggest  promotion. 

About  50  percent  of  the  cyclists  this 
year  were  from  Iowa.  Among  the 
other  half  were  riders  from  all  50 
states  and  a  dozen  foreign  countries. 

The  ride  each  year  demonstrates 
the  Register’s  state-wide  pull,  says 
Don  Benson,  the  recently  retired  pub¬ 
lic  relations  director  of  the  paper,  who 
orchestrates  RAGBRAI.  “We’re 
considered  the  only  state-wide  paper 
in  the  country,”  he  says.  “I’m  sure 
(RAGBRAI)  is  one  of  those  things 
that  continues  to  build  a  goodwill  im¬ 


age  in  the  eyes  the  readers.  I  don’t 
know  that  it  builds  circulation.  The 
out-of^staters  aren’t  going  to  sub¬ 
scribe  and  the  lowans  probably 
already  read  the  Register.  It’s  an  in¬ 
tangible  thing;  it  demonstrates  our  in¬ 
terest  not  only  in  our  readers,  but  in 
the  people  of  Iowa.” 

The  interest  is  returned  mightily. 
All  across  the  state,  in  every  hamlet 
RAGBRAI  passes  through,  the  riders 
are  treated  to  hearty  doses  of 
Midwestern  hospitality.  Food,  drinks 
and  entertainment  are  lavished  on  the 
bikers,  who  often  outnumber  natives 
3-  or  4-to-l.  Beer  gardens  are  pro¬ 
vided  near  each  night’s  campground 
by  the  host  towns.  Locals  open  their 
doors  and  guestrooms  to  those  who 
prefer  not  to  sleep  in  tents  after  cy¬ 
cling  50,  70  or  100  miles.  Welcome 
signs  festoon  every  village.  Most 
along  the  way  plan  for  months  for  the 
one-day  invasion  of  the  cyclists. 

According  to  Offenburger,  some 
towns  lobby  the  Register  to  have  the 
route,  which  changes  every  year, 
pass  through  or  stop  overnight.  The 
Register  estimates  that  an  overnight 
stop  is  worth  a  $  1 00 ,000  cash  injection 
into  the  local  economy. 

The  55-year-old  Karras,  who  goes 
by  the  alias  “Grandpa  RAGBRAI” 
for  the  week,  reminisces  about  the 


Left  to  right;  Offenburger,  Benson  and 
Karros 


planning,  or  lack  thereof,  for  the  first 
ride:  “We  had  a  few  columns  in  the 
paper”  about  the  projected  ride 
across  the  state,  inviting  anyone  who 
wanted  to  come  along,  he  says.  “We 
thought  maybe  a  half-dozen  people 
would  want  to  do  such  a  stupid 
thing.”  About  300  cyclists  were  at  the 
starting  point  that  year  and  a  hardy 
114  rode  the  whole  way.  “We  knew 
we  were  on  to  something,”  he  says. 

The  ride  moved  to  the  end  of  July 
the  next  year  in  response  to  numerous  ’ 
complaints  that  the  original  end- 

According  to 
Offenburger,  some  towns 
lobby  the  Register  to 
have  the  route,  which 
changes  every  year,  pass 
through  or  stop 
overnight. 

August  date  excluded  students  and 
teachers.  Over  2,000  rode.  It’s  grown 
steadily  since.  “This  ride  developed 
with  no  hoeing  or  watering,”  Karras 
says.  “The  fact  that  everyone  ignored 
it  at  the  beginning  was  a  big  plus.  If  the 
lawyers  had  gotten  involved,  they 
would  have  said,  ‘You  can’t  do  that.’ 
This  was  a  fait  accompli  before  any¬ 
one  could  object.” 

Karras  has  taken  early  retirement 
from  the  Register  but  continues  to 
write  as  a  freelancer.  During  RAG¬ 
BRAI,  he  and  Offenburger  write  dou¬ 
ble  byline  articles  each  day  on  a  port¬ 
able  VDT  in  their  hotel  and  transmit 
stories  to  Des  Moines  by  phone  line. 
The  Register  publishes  a  special 
RAGBRAI  souvenir  edition  each 
day. 

The  ride  undoubtedly  makes  some 
good  and  variegated  copy:  scenic  de¬ 
scriptions  of  colorfully-clad  cyclists 
rolling  through  green  hillsides;  Good 
Samaritan  tales  of  wallets  returned 
with  cash  untouched;  a  women’s  mud 
wrestling  contest  that  RAGBRAIers 
joined  (two  categories  —  fat  and 
skinny);  and  the  well-attended  sun¬ 
rise  sendoff  service  by  the  American 
Lutheran  Church  in  Hawarden,  Iowa. 
It’s  a  time  when  small-town  Iowa  is 
front-page  news  —  and  it  seems  to  re¬ 
vel  in  its  ability  to  show  a  good  time  to 
everyone:  from  backsliders  to  back- 
(Continued  on  page  18) 
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(Continued  from  page  17) 

slappers  to  Baptists  to  just  plain  beer 
drinkers. 

Offenburger,  38,  writes  the  Regis¬ 
ter’s  “Iowa  Boy”  column,  in  which 
he  travels  the  state  gathering  stories 
about  people  in  the  rural  communi¬ 
ties.  He  travels  all  of  Iowa’s  99  coun¬ 
ties  every  year,  he  says.  Like  all  cycle 
tourists,  he  reports  that  biking  has  put 
him  in  even  closer  touch  with  the 
country  he  passes  through  and  its 
people. 

He  believes  the  ride  has  helped  the 
paper.  “From  being  out  in  the  state  all 
the  time,  (I  know)  it  has  made  our 
statewide  circulation  base  stronger, 
because  it’s  the  most  identifiable 


event  that  the  paper  does.  Everyone 
in  Iowa  knows  what  RAGBRAI  is,” 
he  says,  pointing  out  that  the  acronym 
RAGBRAI  is  sufficient  on  first  refer¬ 
ence  in  Iowa. 

The  paper  has  helped  the  ride,  too, 
of  course.  The  statewide  circulation  is 
probably  necessary  to  the  ride’s  suc¬ 
cess,  he  says,  as  are  Iowa’s  innate 
Midwestern  friendliness,  the  exten¬ 
sive  county  road  system  and  the 
plethora  of  tiny  towns. 

The  ride  and  its  extensive  coverage 
in  the  Register  have  spawned  some¬ 
thing  of  a  local  mythology.  Even 
those  who  don’t  ride  know  of  Clar¬ 
ence  Pickard,  the  83-year-old  in  the 
silver  pith  helmet  who  was  one  of  the 
114  who  completed  the  first  RAG¬ 
BRAI.  The  waterlogged  dispatches  in 
the  Register  about  “soggy  Monday” 


on  RAGBRAI  IX  just  brought  more 
converts.  “It  sounded  like  so  much 
fun,”  said  one  RAGBRAI  verteran  of 
the  legendary  downpour,  “that  1 
started  training  to  join  up  the  next 
year.” 

Riders  this  year  expressed  some 
concern  that  the  recent  acquisition  of 
the  Register  by  Gannett  will  jeopard¬ 
ize  RAGBRAI’s  future.  Says  Benson: 
“I  can’t  believe  that  as  long  as  the  ride 
can  be  successfully  conducted  by  the 
Register  that  the  Gannett  people 
would  not  put  it  on.” 

But,  he  adds,  “There’s  no  assump¬ 
tion  of  a  year-to-year  continuation.” 
After  each  year’s  ride,  the  Register, 
the  state  patrol  and  numerous  in¬ 
volved  parties  evaluate  the  ride  be¬ 
fore  deciding  whether  next  year’s 
epic  will  take  place  at  all. 


Murdoch  seeks  delay  in  meeting  cross-ownership  rules 


Publisher  Rupert  Murdoch  said  he 
may  have  to  close  his  Chicago  Sun- 
Times  and  New  York  Post  unless  the 
government  gives  him  two  years  to 
dispose  of  the  papers  —  but  he 
doesn’t  quite  mean  it. 

“It  is  not  a  statement  of  intent  at 
all,’’  said  Murdoch’s  principal 
lawyer,  Howard  Squadron  of  New 
York.  He  said  the  apparent  threat  is 
just  “lawyer  talk”  to  persuade  the 
Federal  Communications  Commis¬ 
sion  to  grant  Murdoch  a  two-year  de¬ 
lay  in  transferring  ownership  of  the 
publications. 


In  May,  Murdoch  announced  plans 
to  buy  six  Metromedia  television  sta¬ 
tions,  including  WNEW-TV  in  New 
York  and  WFLD-TV  in  Chicago.  The 
FCC  normally  would  not  allow  trans¬ 
fer  of  the  broadcast  licenses  to  Mur¬ 
doch  as  long  as  he  owns  newspapers 
in  the  same  markets.  So  Murdoch 
asked  FCC  for  two  years  in  which  to 
divest  himself  of  the  papers.  He  re¬ 
newed  his  plea  in  his  latest  filing  with 
FCC,  promising  that  he  would  not 
“commingle  the  operations  of  the  dai¬ 
ly  newspapers  and  the  television  sta¬ 
tions  during  the  waiver  period.”  His 
filing  was  in  reply  to  the  Telecom¬ 


munications  Research  and  Action 
Center,  a  Washington-based  group 
which  said  is  is  promoting  consumer 
interests  in  the  media.  It  has  opposed 
any  FCC  waiver  for  Murdoch. 

Murdoch  spokesmen  point  out  that 
the  rival  Tribune  Co.  owns  newspa¬ 
per  and  TV  properties  in  both  Chicago 
and  New  York  —  the  Tribune  and 
WGN-TV  in  Chicago  and  the  Daily 
News  and  WPIX-TV  in  New  York. 
These  arrangements  were  grand¬ 
fathered  when  FCC  adopted  rules 
prohibiting  any  further  transfer  of 
broadcast  licenses  to  owners  of  news¬ 
papers  in  the  same  markets. 


E&P  forms  joint  venture  market  research  company 


A  new  market  research  organiza¬ 
tion  named  E&P  Research  Corp.  — 
designed  for  small-  and  medium-sized 
newspapers  which  need  sophisti¬ 
cated,  reliable  audience  information 
—  has  been  formed  in  a  joint  venture 
by  Editor  &  Publisher  magazine  and 
Farrar,  Sullivan  &  Vasquez,  Inc. 

Aware  that  most  research  today  to 
determine  demographic  profiles  and 
audience  characteristics  for  advertis¬ 
ing  purposes  is  expensive  and  avail¬ 
able  mostly  to  large  newspapers, 
E&P  Research  has  been  designed  to 
be  affordable.  It  has  developed  a 
unique  system  for  minimizing  the  cost 
through  surveys  that  are  standardized 
and  yet  can  be  customized  for 
individual  publications  in  their  own 
markets.  E&P  Research  will  provide 
technical  expertise,  survey  design, 
analysis  and  interpretation  of  data 
showing  clients  how  to  save  money  by 
performing  many  basic  tasks 
internally. 

E&P  Research  headquarters  will  be 
at  1 1  West  19th  St.,  New  York,  N.Y. 


10011,  where  the  resources  of  Editor 
&  Publisher  magazine  will  be  at  its 
disposal.  It  will  be  managed  by 
Frederic  B.  Farrar,  Paul  W.  Sullivan 
and  Francisco  Vasquez,  all  currently 
professors  at  Temple  University, 
Philadelphia. 

Farrar  spent  33  years  with  Cres- 
mer.  Woodward,  O’Mara  &  Ormsbee 
in  New  York,  where  he  was  executive 
vice  president  and  marketing  sales 
director.  He  has  been  a  featured 
speaker  at  national  newspaper  and 
advertising  meetings  and  has  con¬ 
ducted  over  60  advertising  sales  semi¬ 
nars  for  newspapers  and  trade  organ¬ 
izations. 

Sullivan  has  been  chairman  of  the 
Department  of  Journalism  at  Temple 
since  1978  and  is  considered  an  expert 
on  the  newspaper  editorial  product. 
He  holds  an  M.A.  from  the  University 
of  Florida  and  a  Ph.D.  from  Southern 
Illinois  University. 

Vasquez  received  his  Ph.D.  in 
media  research  from  the  University  of 
Minnesota  and  then  spent  three  years 


working  in  the  field  before  joining  the 
faculty  at  the  University  of  Arkansas. 
He  joined  the  faculty  at  Temple  in 
1980,  developing  new  research 
methodologies  for  the  news  business 
and  serving  as  consultant  for  a  num¬ 
ber  of  large  surveys. 

Gannett  to  buy  Cap 
Cities  radio  stations 

Gannett  Co.  Inc.  will  buy  radio  sta¬ 
tion  KTKS-FM  in  Denton,  Texas, 
from  American  Broadcasting  Com¬ 
panies  Inc.  for  $16  million,  both  par¬ 
ties  have  announced  with  Capital 
Cities  Communications  Inc. 

The  sale  is  subject  to  completion  of 
the  pending  merger  of  Capital  Cities 
and  ABC  and  is  required  to  meet 
Federal  Communications  Commis¬ 
sion  regulations  limiting  ownership  of 
broadcast  stations. 

KTKS  serves  the  Dallas-Ft.  Worth 
area. 
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No  bias  seen 

LA.  Times  poll  finds  readers  see  reporters  and  editors  as  liberals 
but  they  also  believe  news  coverage  to  be  fair  and  accurate 


By  M.L.  Stein 

A  recent  Los  Angeles  Times  poll 
found  that  readers  perceive  a  liberal 
bent  among  the  nation's  newspaper 
reporters  and  editors  but  believe  the 
bias  does  not  unfairly  influence  news 
coverage. 

The  survey  also  showed  that  most 
people  think  the  media  are  generally 
accurate  and  impartial  but  they  tend 
to  favor  big  libel  suits  against  them  to 
make  the  media  more  careful. 

The  public  also  supports  the  idea  of 
“permitting  the  courts  to  fine  the 
news  media  for  publishing  or  broad¬ 
casting  stories  that  are  biased  or  in¬ 
accurate." 


The  public  also 
supports  the  idea  of 
“permitting  the  courts  to 
fine  the  news  media  for 
pubiishing  or 
broadcasting  stories  that 
are  biased  or  inaccurate.” 


Survey  results  were  contained  in 
Page  1  stories  Aug.  1 1  and  12  by  staff 
media  writer  David  Shaw.  The  sur¬ 
vey,  supervised  by  I.  A.  Lewis,  direc¬ 
tor  of  the  Times  poll ,  consisted  of  tele¬ 
phone  interviews  of  about  30  minutes 
each  with  a  random  sample  of  about 
3,000  persons  from  the  general  public 
and  3,000  reporters  and  editors  on 
more  than  600  newspapers  through¬ 
out  the  country. 

The  106  questions  asked  them  in¬ 
cluded  such  issues  as  abortion,  hand¬ 
gun  control,  school  prayer,  capital 
punishment,  gay  rights  and  the  fair¬ 
ness,  balance,  quality,  influence, 
accuracy  and  responsibility  of  the 
newspaper  they  read  most  regularly. 

However,  Shaw  noted,  readers  are 
much  more  likely  to  see  the  media  as 
liberal  when  asked  to  describe  the 
views  of  the  media  in  general.  Thirty- 
one  percent  found  that  on  political 
issues,  the  views  of  the  media,  includ¬ 
ing  newspapers,  television,  radio  and 
magazines  are  liberal;  only  13  percent 


called  them  conservative.  But  most 
respondents  (28  percent)  said  that, 
even  on  politics,  they  thought  the 
media  are  middle-of-the-road. 

Wrote  Shaw: 

“When  readers  are  asked  to  ‘de¬ 
scribe  the  views  of  the  (newspaper 
you  read  most  frequently)  on  most 
matters  having  to  do  with  politics,' 
they  divide  almost  equally  in  their 
perceptions:  25  percent  say  their  pap¬ 
er  is  ‘liberal,'  25  percent  say  it's  ‘con¬ 
servative,'  25  percent  say  its  ‘middle- 
of-the-road’  and  25  percent  have  no 
opinion.” 

“In  general,”  Shaw  said,  “the  pub¬ 
lic  seems  to  rate  the  news  media  more 
highly  than  has  generally  been  per¬ 
ceived  of  late.  When  people  were 
asked  ‘Overall,  how  would  you  rate 
the  kind  of  job  that  television  and  the 
newspapers  and  magazines  and  radio 
are  doing.  .  .?’  only  5  percent  said 
bad  —  ‘fairly  bad,’  4  percent,  or 
‘very  bad,’  1  percent  —  and  94  per¬ 
cent  said  good  —  “very  good,’  30 
percent  or  ‘fairly  good,”  64  per¬ 
cent.  .  .” 

On  the  question  of  whether  journal¬ 
ism  is  ethical,  23  percent  said  it  is 
“essentially  ethical,”  45  percent  said 
it  needs  some  improvements,  8  per¬ 
cent  said  it  needs  many  improve¬ 
ments  and  9  percent  it  needs  a  fun¬ 
damental  overhauling,  Shaw  re¬ 
ported. 

In  an  Aug.  12  sidebar  on  the  poll, 
Shaw  said  only  news  and  editorial 
staff  members  were  contacted  among 
newspapers.  Photographers,  artists, 
sports,  entertainment,  business  and 
feature  writers  in  such  areas  as  food, 
real  estate,  travel  and  society  were 
not  interviewed. 

The  poll,  he  continued,  involved  in¬ 
terviews  at  587  of  the  621  papers  men¬ 
tioned  by  readers.  At  34  papers,  in¬ 
cluding  the  Los  Angeles  Times,  New 
York  Times  and  Washington  Post,  the 
top  editor  declined  to  take  part  in  the 
survey,  Shaw  disclosed. 

The  ratio  of  journalists  to  public  re¬ 
spondents  was  determined  by  reader 
response  to  the  newspapers  they 
read,  it  was  reported.  Thus,  if  14  pub¬ 
lic  interviewees  said  they  read  the 


Miami  Herald,  14  Herald  staffers 
were  polled. 

But  the  poll  included  an  “oversam¬ 
ple”  of 424  readers  of  the  Los  Angeles 
Times  to  “get  a  more  definitive  sense 
of  the  readers  of  this  paper,”  Shaw 
said.  In  addition,  he  wrote,  the  survey 
attempted  to  interview  “virtually  ev¬ 
ery  member”  of  the  news  staffs  of  the 
New  York  Times,  Washington  Post, 
Los  Angeles  Times,  and  Chicago  Tri¬ 
bune  because  of  their  geographic 
spread  and  influence  in  the  country. 
But  only  215  of  the  people  contacted 
at  the  New  York  Times  and  only  60  of 
the  286  Post  staffers  reached  agreed  to 
participate  in  the  survey. 


“In  general,”  Shaw  said, 
“the  public  seems  to  rate 
the  news  media  more 
highly  than  has  generally 
been  perceived  of  late.” 


Readers  and  journalists  alike,  by  a 
wide  margin,  rated  the  New  York 
Times  as  the  best  newspaper  in  Amer¬ 
ica,  Shaw  said. 

Media  General  starts 
business  magazine 

Media  General  Inc.  will  begin  pub¬ 
lication  of  a  new  monthly  Virginia 
business  magazine  early  in  1986,  it 
was  announced  recently  by  James  S. 
Evans,  president. 

The  new  publication  will  be  called 
Virginia  Business  and  will  be  distri¬ 
buted  to  more  than  30,0(X)  business 
leaders  throughout  the  state  on  a  con¬ 
trolled  circulation  basis.  The  maga¬ 
zine  also  will  be  available  to  the  public 
by  paid  mail  subscriptions. 

James  L.  Dillon,  a  vice  president  of 
Media  General,  will  be  publisher  of 
Virginia  Business.  Dillon,  a  former 
vice  president  and  general  manager  of 
Richmond  Newspapers  Inc.,  is  presi¬ 
dent  of  the  Robert  E.  Lee  Council, 
Boy  Scouts  of  America. 
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OBITUARIES 


John  D.  Brooks,  74,  former  news 
editor  at  the  old  Boston  Daily  Record, 
Sunday  Advertiser  and  Herald- 
American,  died  July  22. 

*  ♦  * 

Alfred  C.  Dowd,  78,  a  former  edi¬ 
tor  of  the  Everett  (Mass.)  Leader- 
Herald  and  a  retired  Everett  High 
School  teacher  and  athletic  director, 
died  July  9. 

♦  ♦  * 

Joseph  Taaffe  Horan,  a  foreign 
correspondent  and  personal  assistant 
to  publisher  William  Randolph 
Hearst,  died  of  cancer  August  22  at 
his  home  in  Gloucester,  Va. 

Horan  was  diplomatic  and  political 
correspondent  for  the  Hearst  News¬ 
papers  in  Europe  in  the  30s.  In  World 
War  II,  he  worked  for  the  Washington 
Post  and  Time- Life  Inc.,  and  later 
headed  Time-Life's  Latin  American 
bureau.  He  was  a  journalist  and 
businessman  in  Venezuela  from  1948 
to  1%9.  From  then  until  1982  he  was 
press  advisor  to  the  Venezuelan 
Embassy  in  Washington. 

*  *  ♦ 

Les  Ledbetter,  a  former  reporter 
and  editor  for  the  New  York  Times, 
was  found  dead  July  29  in  his  apart¬ 
ment  in  San  Francisco. 


He  joined  the  Times  in  1%9  as  a 
news  assistant  in  the  Washington 
bureau  after  serving  as  a  courier  for 
the  White  House  and  a  special  pro¬ 
tocol  officer  for  the  State  Depart¬ 
ment. 

Ledbetter  became  a  reporter  on  the 
metropolitan  staff  in  1971  and  later 
was  the  editor  of  the  New  Jersey  sec¬ 
tion.  He  also  wrote  the  Pop  Life  music 
column. 

From  1976  to  1979,  he  was  a  nation¬ 
al  correspondent  in  the  San  Francisco 
bureau  and  then  returned  to  the  New 
York  staff,  working  until  December 
1983. 

*  3i<  * 

Jack  Herbert  Lockhart,  75,  who 
served  nearly  30  years  as  assistant 
general  editorial  manager  of  Scripps- 
Howard  Newspapers  in  New  York, 
was  found  dead  of  a  shotgun  wound 
August  3  in  his  Scarsdale,  N.Y., 
home.  He  retired  in  1975. 

The  company  said  that  Lockhart 
had  been  despondent  after  cancer 
surgery  in  February  and  an  earlier 
series  of  eye  operations. 

He  worked  as  a  reporter  and  editor 
on  Scripps-Howard  newspapers  in 
Memphis  and  Oklahoma  City  before 
joining  the  Office  of  Censorship  dur¬ 
ing  World  War  II. 

Lockhart  left  Washington  for  New 
York  in  1945  to  join  the  headquarters 
staff  of  Scripps-Howard  and  in  1948 


was  appointed  assistant  general  edito¬ 
rial  manager. 

*  *  * 

Felix  E.  McCarthy  3d,  69,  retired 
sports  editor  of  the  Norristown  (Pa.) 
Times  Herald,  died  July  7  at  his  home 
in  East  Norriton  Twp.  He  retired  in 
1981  after  44  years  with  the  news¬ 
paper. 

«  «  « 

Ken  Smith,  53,  business  and  finan¬ 
cial  columnist  for  the  Canadian  Press, 
died  suddenly  at  his  home  on  August 
9. 

Smith  joined  CP  in  1954  after  grad¬ 
uation  from  Carleton  University  in 
Ottawa  and  rose  to  become  business 
editor  and  the  agency’s  general  news 
editor  for  nine  years.  In  1978,  he  took 
over  as  newsfeatures  editor  for  two 
years  before  returning  to  the  editor’s 
desk  in  the  business  department.  He 
started  his  column,  which  became 
one  of  CP’s  most  widely  used  features 
throughout  the  country,  in  1982. 

*  *  ♦ 

Marj  Shippey,  79,  retired  pub¬ 
lisher  of  the  Leisure  World  Golden 
Rain  News,  Seal  Beach,  Calif.,  died 
June  29  after  a  long  illness. 

Prior  to  12  years  with  the  newspa¬ 
per,  she  had  worked  at  the  Sierra 
Madre  News,  Arcadia  Press,  Wil- 
shire  Press,  all  in  California,  and  Par¬ 
ents  Magazine. 
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NEWSPEOPLE  IN  THE  NEWS 


OLIVER  SAXON  GRAMLING,  who  guided  the  Associ¬ 
ated  Press  into  broadcasting  during  the  early  40s,  will  be 
hanored  September  23  by  the  Associated  Press  Broadcas¬ 
ters,  Inc.,  in  Washington  during  the  group's  annual 
awards  banquet. 

Gramling,  80,  will  emerge  from  retirement  in  Florida  to 
accept  a  plaque  that  is  to  be  mounted  later  at  the  main 
entrance  of  the  AP  Broadcast  News  Center  in  Washing¬ 
ton,  D.C. 

At  first,  Gramling  took  a  1 923  summer  job  in  his  native 
Flarida  as  Tallahassee  correspondent,  the  following  sum¬ 
mer  worked  in  Raleigh,  N.C.,  and  then  went  to  New  York 
headquarters,  where  he  advanced  to  assistant  city  editor. 

Requesting  assignment  outside  New  York,  he  became 
Pittsburgh  correspondent  in  1 933  and  the  next  year,  chief 
of  bureau.  A  year  later  he  took  an  even  more  unusual  step 
by  becaming  a  field  representative.  Excelling  at  sales,  he 
went  back  to  New  York  in  the  membership  department 
and  soon  was  running  it. 

In  1941 ,  Gramling  was  named  assistant  general  mana¬ 
ger  for  broadcasting  with  the  job  of  emissary  to  what  the 
company's  newspaper  diehards  considered  an  upstart  in¬ 
dustry.  When  he  retired  in  1 963  because  of  health  prob¬ 
lems,  Gramling  could  count  2,000  broadcast  stations  on 
the  roster. 


Four  Newsday,  Long  Island,  senior 
editors  have  been  promoted  to  assis¬ 
tant  managing  editors.  They  are:  Ho¬ 
ward  Schneider,  Long  Island  editor; 
Richard  Sandler,  sports  editor;  Les 
Payne,  national  editor;  and  Gary 
Hoenig,  business  editor. 

Schneider  has  expanded  his  duties 
to  include  liaison  with  story  planning 
and  daily  production  of  the  metropoli¬ 
tan  desk. 

He  has  been  at  Newsday  since 
1%9,  in  a  variety  of  reporting  and 
editing  positions. 

Sandler,  at  Newsday  since  1966, 
has  worked  in  editing  positions,  in¬ 
cluding  Suffolk  night  editor  and  news 
editor. 

Payne  started  his  career  at  Newsday 
in  1969  and  since  has  worked  in  var¬ 
ious  reporting  and  writing  and  editing 
capacities  and  continues  to  write  a 


column  for  the  Sunday  ideas  section. 

Hoenigjoined  Newsday  in  1981  af¬ 
ter  a  year  and  a  half  with  the  Washing¬ 
ton  Star  as  sports  and  graphics  editor. 
Before  that  he  was  with  the  New  York 
Times.  In  addition  to  the  business  sec¬ 
tion,  he  is  responsible  for  the  art  and 
photograhic  departments. 

*  *  * 

Rob  Stoddard,  press  secretary  for 
Sen.  Nancy  Landon  Kassebaum  (R- 
Kan.)  and  a  former  wire  service  ex¬ 
ecutive,  was  named  Washington 
bureau  chief  for  Cardiff  Publishing 
Company,  Washington,  D.C. 

Stoddard  previously  was  a  regional 
executive  and  general  assignment  re¬ 
porter  for  United  Press  International 
in  New  England. 

Named  as  editorial  assistant  in  the 
bureau  is  JONi  M.  Lucas,  a  recent 
graduate  of  the  University  of  Illinois, 
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Urbana-Champaign.  She  interned  in 
the  Washington  bureau  of  Barron’s. 
♦  *  * 

Jim  Wilson,  chief  of  the  Seattle 
bureau  of  the  Associated  Press,  has 
been  appointed  chief  of  bureau  in  Chi¬ 
cago,  in  charge  of  news,  photo  and 
business  operations  in  Illinois. 

Wilson  succeeds  Thomas  J. 
Dygard,  who  recently  was  named 
chief  of  bureau  in  Tokyo,  in  charge  of 
operations  in  Japan,  Korea  and 
China. 

Wilson  worked  for  the  Mitchell 
(S.D.)  Daily  Republic  before  joining 
AP  in  Bismarck,  N.D.,  in  1967.  He 
since  then  has  been  correspondent  in 
charge  of  the  Pierre,  S.D.,  office, 
news  editor  in  Minneapolis  and  in 
Boston,  and  chief  of  the  Detroit 
bureau. 

Paul  Simon,  day  supervisor  in  the 
Los  Angeles  bureau  of  AP  since  1983, 
has  been  appointed  news  editor  in 
Dallas. 

Before  joining  AP  in  Los  Angeles  in 
1979,  he  was  a  reporter  for  the  Ven¬ 
tura  (Calif.)  Star-Free  Press. 


Bobbie  Wallace  was  named  com¬ 
munity  relations  manager  of  the  Dal¬ 
las  Times  Herald  and  will  oversee  the 
special  events  and  public  relations 
activities  of  the  newspaper. 

Wallace  was  director  of  special 
events  and  public  relations  for  the  ten 
Dallas  area  Josek’s  stores  before 
opening  her  creative  services  firm  last 
vear. 
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Colin  Pratt 

Colin  Pratt,  whose  classified 
advertising  career  spans  20  years, 
was  promoted  to  classified  advertis¬ 
ing  manager  of  the  Contra  Costa 
Times,  Walnut  Creek,  Calif.,  the 
flagship  paper  of  Lesher  Communica¬ 
tions,  Inc.  He  formerly  was  classified 
outside  sales  manager  for  the  Times. 

Originally  from  Liverpool,  Eng¬ 
land,  Pratt  began  his  career  with  the 
Liverpool  Daily  Post,  where  he  was 
classified  advertising  manager  for 
eight  years.  After  relocating  to  Cali¬ 
fornia,  he  became  ad  director  at  the 
Pacifica  Tribune  and  then  classified 
manager  of  the  San  Mateo  Times.  He 
joined  Lesher  last  year. 

♦  *  * 

Curtis  Riddle  has  been  promoted 
to  managing  editor  at  Gannett's  Cin¬ 
cinnati  Enquirer.  He  previously  had 
served  as  deputy  managing  editor  of 
USA  Today  in  Washington,  D.C., 
since  1982. 

Also  at  the  Enquirer,  Felicia  Lee 
was  promoted  to  assistant  metro  edi¬ 
tor.  She  joined  the  staff  as  a  reporter 
in  1979  and  served  as  topics  reporter/ 
Life  for  USA  Today  in  1983. 

*  ♦  * 

James  R.  Brown,  former  managing 
editor  of  the  Sandusky  (Ohio)  Regis¬ 
ter,  has  joined  the  Santa  Barbara 
(Calif.)  News-Press  as  managing 
editor-news. 

He  held  the  position  of  managing 
editor  in  Sandusky  eleven  years,  pre¬ 
viously  having  been  news  editor,  wire 
editor,  and  assistant  state  editor. 

Rex  H.  Rhoades,  formerly  city  edi¬ 
tor  of  the  Register,  was  promoted  to 
managing  editor,  succeeding  Brown. 
He  joined  the  paper  in  1979  and  pre¬ 
viously  worked  at  the  Lewistown 
(Pa.)  Sentinel  and  the  Torrington 
(Wyo.)  Telegram. 

John  Lammers  moved  up  to  city 
editor  from  reporter,  succeeding 
Rhoades.  Lammers,  with  the  paper 
since  1982,  previously  was  news  edi¬ 
tor  of  the  Tiffin  (Ohio)  Advertiser- 
Tribune. 

Also  at  the  Register,  Audrey 
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Curtis  Riddle 


Mackiewicz,  special  features  editor 
and  columnist,  takes  over  additional 
responsibility  for  directing  the  You 
and  Yours  desk. 

Rick  N.  Rimelspach,  news  editor 
of  the  Tiffin  newspaper  since  1982, 
was  named  Sunday  editor  of  the  San¬ 
dusky  Register. 

*  *  ♦ 

William  Osborne,  politics  writer 
of  the  San  Diego  Tribune,  will  join  the 
Copley  News  Service  Washington 
bureau  as  a  reporter. 

Osborne  replaces  bureau  reporter 
Ray  Kipp,  who  has  been  named  poli¬ 
tical  editor  of  the  Union  effective 
September  9. 

Osborne  joined  the  Tribune  in  1971 
after  graduation  from  the  University 
of  Missouri  School  of  Journalism.  He 
is  a  former  assistant  city  editor  at  the 
newspaper. 

Kipp  went  to  the  Washington 
bureau  in  August  1983  from  the  Un¬ 
ion,  where  he  was  political  reporter. 
*  ♦  ♦ 

A  new  position  of  publisher  of  its 
four  suburban  editions  has  been 
established  by  the  Baltimore  Sun. 
Suburban  editions  for  Anne  Arundel, 
Carroll,  Harford  and  Howard  coun¬ 
ties  are  inserted  into  The  Sunday  Sun. 

Donald  W.  Thurlow,  Jr.,  was 
named  publisher  and  is  responsible 
for  developing  and  implementing 
plans  for  advertising,  circulation  and 
marketing. 

Thurlow,  with  the  Sun  for  six  years, 
chaired  the  special  task  force  whose 
recommendations  led  to  the  expan¬ 
sion  of  the  suburban  editions.  He  has 


James  R.  Brown  William  Osborne 

itures  editor  worked  as  the  retail  advertising  mana- 
:r  additional  ger  since  1980,  after  joining  the  com¬ 
ing  the  You  pany  in  1979  as  an  account  super¬ 
visor.  Previously  he  worked  for 
news  editor  Stromberg  Publications,  Inc.,  and 
since  1 982 ,  served  as  general  manager  of  the  Tow- 

r  of  the  San-  son  (Md.)  Times,  among  other  posi¬ 
tions. 

*  *  ♦ 

}litics  writer  Mel  Kestenbaum  has  joined  The 
,  will  join  the  Record,  Hackensack,  N.J.,  as  direc- 

Washington  lor  of  the  information  systems  depart¬ 

ment.  He  was  with  McAuto  Systems 
:au  reporter  Group,  Inc.,  a  division  of  McDonnel 
named  poli-  Douglas  Corporation  as  general  man- 
3n  effective  ager/vice  president.  Prior  to  that  he 
managed  a  corporate  data  systems  for 
buneinl971  Bradford  National  Corporation  ac- 
£  University  quired  by  McAuto  in  1981. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 
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That's  why  the  scrap  industry  is 
against  air  bags  -•  at  this  time, 
there's  no  way  a  processor  can  tell 
whether  a  flattened  auto  hulk 
contains  a  live  air  bag  canister  or  not 
If  you  re  thinking  about  air  bags, 
to  get  the  full  story  you  need  to  talk 
to  the  scrap  industry  for  the 
processors  perspective.  Call  Dr 
Herschel  Cutler,  ISIS  Executive 
Director,  at  (202)  466-4050 

Instdute  ot  Scrap  Iron  anO  Steel  Inc 

Rep'espni.nq  Ampnca  s  processors 

O  Metallic  Scrap  'or  Recvfi'rxj 
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JON  FRANKLIN  of  the  Baltimore  Even¬ 
ing  Sun,  who  won  his  second  Pulitzer  Prize 
earlier  this  year,  has  been  appointed  to 
the  full-time  faculty  of  the  College  of 
Journalism  at  the  University  of  Maryland. 

As  an  associate  professor,  he  will  teach 
writing  and  specialized  reporting  courses 
beginning  in  January. 

A  1970  AAaryland  journalism  gradu¬ 
ate,  he  won  both  his  Pulitzers  for  series  on 
scientific  subjects,  the  first  about  brain 
surgery  was  in  1 980  and  the  second  about 
molecular  psychiatry. 

Franklin  has  been  with  the  Evening  Sun 
since  his  graduation  and  is  the  author  of 
four  books  on  scientific  subjects  and  one 
on  writing.  He  holds  an  honorary  docto¬ 
rate  from  the  University  of  Maryland  Balt¬ 
imore  County. 


John  O.  Koehler,  who  retired 
July  31  as  assistant  general  manager 
and  managing  director  of  the  World 
Services  Division  of  the  Associated 
Press,  has  established  a  consulting 
Arm  specializing  in  public  affairs, 
communications  and  crisis  manage¬ 
ment. 

His  firm,  Koehler  International 
Ltd.,  is  in  Stamford,  Conn.,  but  he,  as 
president,  mostly  will  be  operating 
abroad,  with  his  flrst  assignment  con¬ 
sultant  to  the  director  of  the  U.S.  In¬ 
formation  Agency  on  a  world-wide 
communications  project.  He  will  also 
be  an  advisor  to  the  International  Cri¬ 
minal  Police  Organization  (Interpol) 
in  Paris  and  to  the  Vatican’s  Commis¬ 
sion  for  Social  Communications  in 
Rome  on  press  freedom  issues. 


With  AP  28  years,  Koehler  had  pre¬ 
viously  served  as  deputy  director  of 
personnel,  chief  of  bureau  for  New 
Jersey  and  as  head  of  the  Berlin  and 
Bonn  bureaus. 

♦  ♦  * 

John  Cunningham,  a  member  of 
the  New  York  Times  Anancial  adver¬ 
tising  staff,  was  appointed  manager  of 
the  newspaper’s  Detroit  advertising 
ofAce. 

Cunningham  succeeds  Richard 
Lindberg,  who  is  leaving  the  Times 
after  managing  the  Detroit  office 
since  1973. 

Before  joining  the  Times  in  1983  as 
a  telephone  sales  representative, 
Cunningham  worked  for  Merrill 
Lynch  and  Executone,  Inc. 


Trevor  Brown  named] 
lU  lournallsm  dean 

The  trustees  of  Indiana  University 
in  Bloomington  have  named  Trevor 
R.  Brown  dean  of  the  School  of  Jour¬ 
nalism.  He  has  held  the  position  on  an 
acting  basis  since  last  November  fol¬ 
lowing  the  death  of  Richard  G.  Gray. 

Professor  Brown’s  career  includes 
work  as  a  reporter  and  columnist  for 
the  Cape  Town  Times,  South  Africa. 

He  earned  a  bachelor’s  degree  with 
honors  in  1963  at  Oxford  University  in 
England,  where  he  was  a  Rhodes 
Scholar,  and  holds  two  master’s  de¬ 
grees,  one  from  Oxford  and  the  other 
from  Stanford  University  in  Califor¬ 
nia,  where  he  also  was  awarded  his 
doctor’s  degree  in  communications 
and  public  affairs. 

Brown  joined  the  Indiana  faculty  as 
an  assistant  journalism  professor  in 
1972  and  has  taught  courses  in  writing 
and  reporting,  history  and  philosophy 
of  the  media,  and  government  and 
mass  media. 

Brown  was  associate  dean  of  the 
College  of  Arts  and  Sciences  at 
Bloomington  from  1979  until  1982, 
when  he  was  appointed  associate 
dean  for  the  journalism  school.  He 
served  in  that  capacity  until  his  in¬ 
terim  appointment  as  dean. 

At  Stanford,  Brown  held  a  Melville 
J.  Jacoby  Fellowship  and  a  Ford  Fel¬ 
lowship. 

Both  Brown  and  his  wife  Charlotte 
were  named  Danforth  Associates  in 
1981  and  have  served  in  the  Danforth 
Program  designed  to  improve  stu¬ 
dent-faculty  relations  and  strengthen 
the  teaching-learning  process. 

*  *  * 

Phil  Baker  was  appointed  adver¬ 
tising  director  of  the  Passaic  (N.J.) 
Herald-News.  He  developed  a  career 
in  advertising  starting  with  the  New 
York  Herald-Tribune  and  also  was 
associated  with  the  Philadelphia  In¬ 
quirer  and  Philadelphia  Daily  News, 
the  Newark  Star-Ledger  and  the 
Paterson  (N.J.)  News. 

*  ♦  ♦ 

Mark  S.  Jahne  has  been  named  to 
the  new  position  of  managing  editor  of 
Imprint  Newspaper’s  West  Hartford 
(Conn.)  News  and  is  also  responsible 
for  the  editorial  content  of  the  Farm¬ 
ington  News  and  Avon  News.  He 
joined  Imprint  Newspapers  in  Febru¬ 
ary  of  last  year  and  worked  as  staff 
reporter  for  the  Windsor  Journal. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Autologic  introduces  the 
Page  Image  Processor,  the  newest 
way  to  stay  current  with  constantly 
changing  imaging  and  output 
technologies. 

One  engine,  your  choice  of  cars 

The  Page  Image  Processor  is 
like  the  locomotive  on  a  train.  This 
"engine"  contains  the  power  and 
intelligence:  fonts,  input  command 
language,  and  programs  for  full- 
page  raster  imaging  of  text  and 
graphics. 

Your  choice  of  output  device 
is  like  the  railway  car.  When  you 
want  to  add  a  new  type  of  output 
device,  you  simply  hook  it  up.  The 
"locomotive"  takes  over  from 
there. 

You  invest  in  the  "locomo¬ 
tive"  only  once. 

Then,  you  have  complete  flex¬ 
ibility  to  add  or  change  output 
devices  within  the  range  of  the 
Page  Image  Processor  family 
member.  At  any  time.  More  easily 
and  economically  than  ever  before. 


All  your  fonts  will 
match  perfectly,  from 
one  device  to  another 
without  reloading  font 
widths. 

You  won't  require 
new  front  end  drivers  for 
each  new  output  device. 

Your  front  end  doesn't 
need  to  know  what  it's 
driving,  as  long  as  there's 
a  Page  Image  Processor 
between  it  and  the  out¬ 
put  device. 

In  effect.  Auto¬ 
logic's  Page  Image  Pro¬ 
cessor  has  made 
obsolescence  obsolete. 

But  that's  not  all. _ 

Build  pages  faster 

Where  other  raster  imagers 
take  a  few  minutes  to  build  a  raster 
image  of  a  page.  Autologic's  Page 
Image  Processor  does  it  in  seconds. 

Text  and  graphic  elements  can 
be  entered  into  the  Page  Image 
Processor  randomly;  no  need  to 


APS-551200 
Page  Inta^  Processor 


presort  elements  into 
display  sequence  first. 

One  Page  Image 
Processoi;  your  choice 
of  recorders 

Select  the  Page 
Image  Processor  that's 
right  for  you  from 
Autologic's  complete 
family. 

Capabilities  range 
from  our  APS-55/200, 
designed  for  plain 
paper  typesetting  and 
proofing  on  low  resolu¬ 
tion  laser  printers  only; 
to  our  top  of  the  line 
APS-55/800,  which 
can  drive  high  resolu¬ 
tion  CRT  and  Laser  APS-6 
Imagers,  to  produce  high-speed 
galley  output,  or  fully  paginated 
pages  with  text  and  graphics.  On 
RC  paper,  film,  or  plate. 

Up  to  four  different  output 
devices  can  be  driven  by  one 
APS-55/500  or  800  Page  Image 


As  output  devices  evolve. 
Autologic  has  found  this  simple 
way  to  drive  them  all. 


\  -V  ■ 


Processor.  For  example,  you  could 
have  two  laser  or  CRT  output 
devices  (one  for  backup),  and  two 
plain  paper  typesetting/proofing 
devices  such  as  laser  printers. 

The  Autologic  family  of  Page 
Image  Processors  can  drive  all  the 
most  popular  raster  imagers  cur¬ 
rently  on  the  market.  Autologjc 
will  be  developing  interfaces  to 
other  raster  display  devices  as  new 
products  emerge,  and  as  customer 
needs  dictate. 

Find  out  how  the  Page  Image 
Processor  can  drive  the  output 
devices  of  your  choice.  Contact 
Autologjc's  Marketing  Department 
today. 

WAUTOLOGIC 

Autologic,  Incorporated 
A  subsidiary  of 
Volt  Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Park,  CA  91320 
(805)498-9611 
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Goss  identifies  cause  of  foider  cyiinder  cracks 

Company  begins  steps  to  replace  or  modify  faulty  cylinders 


By  George  Garneau 

A  manufacturing  flaw  has  been 
identified  as  the  cause  of  cracks  on 
some  folding  cylinders  in  Goss  3:2 
newspaper  folders,  and  the  company 
has  begun  steps  to  replace  or  modify 
cylinders  on  all  of  the  720  folders 
manufactured  since  1958. 

The  folder  problem,  first  discov¬ 
ered  at  the  Portland  Oregonian  in 
June,  is  believed  to  be  the  most  se¬ 
rious  equipment  problem  in  the  com¬ 
pany’s  100  years  of  supplying  the 
newspaper  industry. 

Goss  Newspaper  Products,  a  seg¬ 
ment  of  the  Graphic  Systems  Division 
of  Rockwell  International  Corp.,  is 
the  largest  supplier  of  newspaper 
presses  in  the  United  States  and  has 
installations  in  111  other  countries 
around  the  world. 


"Mfe  recognize  this  as  a 
serious  probiem  for  our 
customers  and  for 
ourselves,  but  we  are 
going  to  completely 
stand  behind  it  and  make 
sure  our  customers  are 
completely  satisfied,”  said 
Hal  Lowry,  Goss  director 
of  marketing. 


“We  recognize  this  as  a  serious 
problem  for  our  customers  and  for 
ourselves,  but  we  are  going  to  com¬ 
pletely  stand  behind  it  and  make  sure 
our  customers  are  completely  satis¬ 
fied,”  said  Hal  Lowry,  Goss  director 
of  marketing. 

Company  executives  told  E&P  that 
metallurgical  tests  completed  on 
about  a  third  of  the  cylinders  showed 
that  only  30,  or  11%,  had  cracks 
serious  enough  to  warrant 
replacement.  Of  the  remainder  of 
those  tested,  77%  of  the  cylinders  had 
no  cracks  and  10%  showed  minor 
cracks. 

The  folders  range  in  age  from  18 
months  to  25  years  and  are  working 
with  offset  and  letterpress  equipment 
at  some  of  the  nation’s  biggest  news¬ 
papers. 


In  two  cases  —  at  the  Boston  Globe 
and  the  Orange  County  (Calif.)  Regis¬ 
ter  —  chunks  of  metal  were  thrown 
from  the  press.  Goss  in  August 
warned  folder  customers  to  test  their 
cylinders,  and  if  cracks  were  found  to 
slow  speeds  and  install  a  small  steel 
shield  on  the  folder  as  a  safety  precau¬ 
tion. 

Exhaustive  metallurgical  and  stress 
tests  by  scientists  at  Goss  and  at 
Rockwell  labs  in  Troy,  Ill.,  and  in 
Thousand  Oaks,  Calif.,  found  a  sec¬ 
tion  of  the  folding  cylinder  to  be  sus¬ 
ceptible  to  cracking  as  a  result  of  two 
kinds  of  stress:  the  centrifugal  force 
from  the  rotation  of  the  cylinder  and 
compression  from  the  cutting  action. 

The  weak  section  is  located  on  cast 
cylinder  segments  that  are  welded  to 
journals  of  the  cylinder.  Weak  points 
occur  on  the  right  side  at  90-degree 
angles  in  what  looks  like  a  cutout  over 
the  spider. 

Les  Kraft,  vice  president  and 
general  manager  of  Goss,  attributed 
the  flaw  to  “imprecise  instructions” 
from  designers  to  machinists  con¬ 
cerning  the  shape  of  the  inside  cor¬ 
ners,  which  were  machined  square  in¬ 
stead  of  rounded.  The  result  was  a 
weakened  area  susceptible  to 
fatigue. 

The  solution  —  which  Goss  offi¬ 
cials  said  has  been  thoroughly  tested 


—  is  to  mill  a  round,  '/4-inch  radius 
into  the  right  angle.  The  change  in 
shape  will  give  the  segments  more 
than  enough  strength  to  support  oper¬ 
ating  stresses  for  years  to  come,  test 
results  showed.  The  modified  cylin¬ 
ders  will  be  guaranteed  for  as  long  as 
the  customer  owns  the  folder,  Kraft 
said. 


Goss  has  begun  a 
program  to  replace  all 
cylinders  having  serious 
cracks  and  to  modify  all 
other  cylinders  with 
either  minor  cracks  or  no 
cracks. 


Goss  has  begun  a  program  to  re¬ 
place  all  cylinders  having  serious 
cracks  and  to  modify  all  other  cylin¬ 
ders  with  either  minor  cracks  or  no 
cracks.  Goss  has  hired  the  In-Place 
Machining  Co.  of  Milwaukee  to  per¬ 
form  the  milling  with  a  specially  de¬ 
signed  tool.  The  job  can  be  done  in 
about  18  hours  with  the  cylinder  in 
place  in  the  folder.  The  modifications 
have  been  made  at  the  Globe. 

Goss  will  absorb  the  cost  of  cylin- 


Arrows  indicate  areas  where  cracks  may  appear  on  folding  cylinders  of  Goss  3:2 
newspaper  folders. 
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ders  and  modifications.  However, 
Goss  is  asking  the  cooperation  of  news¬ 
papers  in  supplying  some  labor  neces¬ 
sary  to  accomplish  the  repairs,  such  as 
preparation  and  reassembly. 

In  an  effort  to  supply  replacement 
folding  cylinders,  Goss  has  also  quin¬ 
tupled  their  production  from  two  a 
month  to  10,  working  at  maximum 
capacity,  three  shifts  a  day  seven  days 
a  week.  The  new  cylinders  will  in¬ 
clude  the  modifications. 

Eight  two-person  teams  are  plan¬ 
ned  to  make  replacements  and  mod¬ 
ifications,  based  on  the  severity  of 
cracking.  Because  the  teams  have  to 
be  trained,  work  will  begin  in  Septem¬ 
ber  and  increase  in  volume  as  more 
teams  are  added. 

The  objectives  of  the  program  are 
to  minimize  the  folders’  down  time 
and  return  presses  to  full  speed  as 
soon  as  possible,  Kraft  said,  adding 
that  safety  is  the  first  consideration. 

As  a  precaution,  two  angles  will  be 
milled  for  added  strength  to  both, 
Kraft  said. 

The  design  of  the  3:2  folder  has 
changed  since  1958,  but  this  is  the  first 
time  problems  have  developed  with 
the  design. 

“We  had  never  received  an  order 
for  a  cylinder  replacement  in  28 
years,”  Kraft  said.  “The  fact  that  it 
was  never  replaced  led  us  to  believe  it 
was  extremely  safe.  We  had  no  reason 
to  suspect  it  until  Portland.” 

Lowry,  the  marketing  director  for 
Goss,  urged  newspapers  that  have  not 
magnaflux  tested  their  cylinders  to  do 
so  as  soon  as  possible  and  to  report 
the  results  to  Goss  so  that  replace¬ 
ment  or  modification  can  be  sched¬ 
uled.  Goss  has  promised  to  reimburse 
customers  for  the  cost  of  testing. 


“We  had  never  received 
an  order  for  a  cylinder 
replacement  in  28  years,” 
Kraft  said.  ‘7he  fact  that 
it  was  never  replaced  led 
us  to  believe  it  was 
extremely  safe.  We  had 
no  reason  to  suspect  it 
until  Portland.” 


Since  just  260  out  of  720  folders  had 
been  reported  tested  at  last  count,  the 
full  extent  of  the  cracking  was  not 
known.  Replacements  and  modifica¬ 
tions  could  take  a  year,  Kraft  said. 

Bob  Johnson,  press  room  superin¬ 
tendent  at  the  Orange  County  Regis¬ 
ter  said  cracks  at  six  out  of  10  folders 
there  had  not  been  a  problem  because 


folding  was  switched  to  other  folders 
in  press  lines.  He  said  he  was  awaiting 
notification  about  how  the  situation 
would  be  dealt  with. 

The  cause  of  the  cracks  was  at  first 
thought  to  be  frequent  jamming  at 
high  speeds  with  heavy  newspapers. 
But  tests  showed  the  cracks  to  be 
more  widespread  and  not  limited  to 
any  category  of  use. 

To  find  the  cause  of  the  cracks, 
Goss  took  advantage  of  the  scientific 
capacity  of  its  parent,  Rockwell,  a 
major  defense  contractor. 


Since  just  260  out  of 
720  folders  had  been 
reported  tested  at  last 
count,  the  full  extent  of 
the  cracking  was  not 
known. 


A  cylinder  was  destroyed  under 
stress  to  determine  its  capability. 
Also,  stress  guages  were  installed  on  a 
working  folder  at  Goss'  plant. 

At  Rockwell’s  Science  Center  in 
California,  a  finite  analysis  was  per¬ 
formed  of  a  computer  model  based  on 
the  stress  analysis  of  the  cylinder  and 
its  actual  use.  The  findings  showed 
the  comers  in  question  to  be  particu¬ 
larly  susceptible  to  stress,  especially 
at  high  speeds. 

Similar  tests  of  the  modified  cylin¬ 
der  took  its  life  expectancy  beyond 
any  conceivable  stress  conditions, 
Kraft  said. 

“After  the  analysis  and  testing  we 
have  done,  we  feel  these  modifica¬ 
tions  will  remove  any  questions  about 
the  integrity  of  the  Goss  folder,” 
Kraft  said. 


Florida  papers  name 
production  director 

Jim  Robinson  has  joined  the  Fort 
Lauderdale  News  and  Sun  Sentinel  as 
vice  president  and  director  of  produc¬ 
tion. 

Robinson,  who  held  the  same  post 
at  the  St.  Paul  (Minn.)  Pioneer  Press- 
Dispatch  for  the  last  12  years,  has  also 
worked  with  Stauffer  Publications  in 
Topeka,  Kan.  During  30  years  in 
newspaper  production,  he  has 
directed  major  newspaper  facility 
work,  including  a  $50  million  plant  in 
St.  Paul  several  years  ago. 

In  Florida,  Robinson  will  plan  a 
new  production  facility  on  property 
the  company  has  bought  in  Deerfield 
Beach. 


The  best  thing  to 
happen  to  strapping 
machines  since  the 
JP80 

Not  every  newspaper  needs 
the  super  speed  of  the  JP80 
strapping  machine.  Thafs  why 
we  designed  the  JP40.  It’s 
built  with  many  of  the 
advanced,  unique  features  of 
the  JP80  and  is  priced  to 
satisfy  those  who  want  a  lower 
cost  strapping  machine  with 
all  the  durability,  reliability  and 
quality  inherent  in  the  JRBO. 

Features  include:  strapping 
capacity  of  30  bundles  per 
minute,  easy  strap  coil  loading 
programmable  control  system, 
pendant  control  station, 
tension  dial  adjustment,  fully 
automatic  conveyor  system. 

You’ll  be  surprised  at  how  little 
a  machine  with  all  of  these 
features  can  cost 

M  ovRLStnnppncs  nc. 


HOOUIAM,  WASHINGTON 

P.O.  BOX  704,  710  8TH  ST.  98550  (206)  532-9101 
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Knight-Ridder  launches  computer  graphics  network 


Knight-Ridder  Newspapers  Inc. 
has  launched  a  computer  graphics 
network  that  will  eventually  connect 
each  of  its  29  papers  and  other  sub¬ 
scribing  newspapers. 

Graphics  will  be  created  on  Apple 
Macintosh  computers  by  the  KRN 
corporate  graphics  staff  or  by  artists 
at  participating  newspapers.  When 
the  art  is  completed,  it  will  be  entered 
into  a  central  data  base  where  it  can  be 
easily  retrieved. 

“Computer  graphics  will  signifi¬ 
cantly  increase  the  productivity  of 
newsroom  artists  by  eliminating  near¬ 
ly  all  of  the  time-consuming  and  te¬ 
dious  production  tasks,"  said  Roger 
Fidler,  KRN  director  of  graphics  and 
newsroom  technology. 

“Most  art  that  now  takes  several 
hours  to  create  and  prepare  for  print¬ 
ing  can  be  completed  and  ready  to 
paste  onto  a  page  in  less  than  an  hour 
with  the  Macintosh  system,”  Fidler 
said.  “This  will  make  it  possible  for  us 
to  respond  more  quickly  with 
graphics  for  late-breaking  stories." 

Currently,  four  KRN  companies 
are  hooked  up  to  the  network:  the 
Miami  Herald,  the  Journal  of  Com¬ 
merce,  the  Charlotte  Observer  and 
the  San  Jose  Mercury  News. 

“When  the  KRN  Graphics  Net¬ 
work  is  fully  operational  in  1986,  each 
participating  newspaper  will  have  ac¬ 
cess  to  the  talents  of  over  50  news¬ 
room  artists,”  Fidler  said. 

Tentative  plans  call  for  the  central 
data  base  to  be  housed  as  part  of  Vu/ 
Text,  a  KRN  service  that  has  become 
the  largest  newspaper  data  base  in  the 
U.S.  It  offers  full-text  articles  that 
have  appeared  in  many  newspapers. 
Using  the  Vu/Text  computer  system, 
participating  papers  would  be  able  to 
retrieve  graphics  via  telephone  lines 
in  about  one  to  five  minutes. 

KRN  began  testing  the  network 
with  the  Journal  of  Commerce  in  early 
July.  This  transportation  and  trade 
publication,  with  23,000  circulation, 
does  not  have  a  staff  artist.  The  KRN 
graphics  staff  assists  by  creating 
artwork  in  Miami  and  transmitting  it 
to  the  Journal  of  Commerce  produc¬ 
tion  offices  in  New  Jersey. 

In  Miami,  Charlotte  and  San  Jose, 
staff  artists  are  creating  their  own 
computer  graphics,  as  well  as  using 
those  provided  by  the  headquarters 
staff. 

Fidler  envisions  an  evolving  role 
for  the  KRN  graphics  staff  as  they 


Roger  Fidler,  Knight-Ridder  Newspa¬ 
per's  director  of  graphics  and  newsroom 
technology,  and  Judy  Treible,  graphic 
designer  for  the  KRN  graphics  network, 
test  the  new  graphics  system. 


move  from  the  developmental  phase 
of  the  project. 

“Essentially,  we  will  be  providing 
timely  graphics  to  accompany 
Washington  bureau  stories,”  Fidler 
said.  “We’ll  also  be  editing  work  from 
the  other  newspapers  in  the  network, 
deciding  what  graphics  should  go  into 
the  central  data  base.  Much  of  that 
work  will  complement  stories  on  the 
KNT  newswire.” 


“Computer  graphics 
will  significantly  increase 
the  productivity  of 
newsroom  artists  by 
eliminating  nearly  all  of 
the  time-consuming  and 
tedious  production 
tasks,”  said  Roger  Fidler, 
KRN  director  of  graphics 
and  newsroom 
technology. 


The  Macintosh  gives  local  papers 
the  ability  to  modify  graphics  to  con¬ 
form  to  their  own  visual  formats.  Lo¬ 
cal  artists  will  also  be  able  to  insert 
localized  segments  to  graphics,  and 
add  or  subtract  color. 

Fidler  is  training  other  KRN  artists 


on  the  Macintosh. 

“Until  now,  the  newsroon  art  de¬ 
partment  has  been  untouched  by 
computerization.  Artists  today  are 
facing  the  same  anxiety  reporters  and 
editors  encountered  in  the  1970s 
when  they  gave  up  typewriters  and 
pencils  for  video  display  terminals,” 
said  Fidler. 

He  expects  the  Macintosh  will 
make  the  transition  less  traumatic  for 
artists  because  the  system  is  so  easy 
to  use  and  ideally  suited  to  the  crea¬ 
tion  of  graphics. 

Judy  Treible,  graphic  designer  for 
the  KRN  graphics  network,  has  been 
drawing  on  Apple’s  Lisa  and  Macin¬ 
tosh  computers  for  seven  months. 

“The  computer  gives  me  the  free¬ 
dom  to  try  several  informational 
graphics  formats  in  minutes,  so  that  I 
can  select  the  most  effective  way  — 
bar  chart,  pie  chart,  trend  line  —  to 
communicate  information  visually,” 
said  Treible. 

KRN  began  testing  Apple’s  compu¬ 
ter  graphics  capability  in  June  1984.  A 
key  development  was  the  LaserWri¬ 
ter  printer,  which  became  available  in 
March  1985.  The  LaserWriter  pro¬ 
duces  camera-ready  copy,  eliminat¬ 
ing  a  number  of  production  steps  such 
as  setting  type,  sizing  and  applying 
screen  tones. 


Donohue  approves 
new  newsprint  mill 

Donohue  Inc.  has  tentatively 
approved  plans  for  a  $160  million 
newsprint  machine  at  a  mill  operated 
with  the  New  York  Times  in  Ontario, 
Canada. 

The  machine  would  have  a  yearly 
capacity  of  180,000  metric  tons  and 
would  replace  one  having  less  than  a 
quarter  of  that  capacity. 

Final  approval  is  contingent  on  re¬ 
ceipt  of  government  grants. 

Donohue  recently  completed  a 
$120  million  thermomechanical 
pulp  mill  and  wood  handling  facility  at 
its  mill  in  Clermont,  Ontario.  The  mill 
is  operated  in  conjuction  with  the 
Times,  which  uses  newsprint  from  the 
existing  machine. 

A  majority  of  Donohue  is  owned  by 
General  Investment  Corp.,  a  Quebec 
government  holding  company. 
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for  expansion  in  the  international 
market.  Both,  for  example,  estab¬ 
lished  elaborate  internal  networks  in 
Germany  in  the  absence  of  any 
national  German  agency,  and  were 
not  only  providing  the  German  press 
with  outside  news  but  were  also 
covering  local  German  news  in  the 
German  language  for  the  German 
press.  As  the  West  German  agency 
DPA  began  to  develop,  however, 
both  of  the  American  agencies  aban¬ 
doned  the  internal  German  news  bat¬ 
tle  to  DPA  but  continued  to  sell  out¬ 
side  news  to  German  newspapers. 

The  UPI  also  had  a  briefly  profit¬ 
able  venture  in  operating  an  interna¬ 
tional  television  film  service  in  coop¬ 
eration  with  Twentieth  Century  Fox. 
So  long  as  TV  film  was  moved  from 
place  to  place  by  airplane,  the  UPI- 
Movietone  service  had  a  market  and 
showed  a  profit.  But  that  was  finished 
off  by  the  introduction  of  the  coaxial 
cable  and  then  by  satellite.  When 
those  profits  dried  up  in  the  early 
1960s,  the  weakness  of  UPI’s  basic 
newspaper  and  radio  position  became 
starkly  clear.  The  management  re¬ 
sponded  by  introducing  new  com¬ 
munication  techniques  that  produced 
substantial  savings  in  news  transmis¬ 
sion  costs.  It  also  retained  outside 
management  consultants  to  explore 
the  possibility  of  new  markets.  Still, 
none  of  this  changed  the  growing 
spread  between  expense  and  income, 
finally  leading  the  E.W.  Scripps  Co. 
to  dispose  of  an  enterprise  that  E.W. 
Scripps  had  once  called  his  proudest 
accomplishment. 

Historically,  UPI  has  had  one  asset 
that  the  AP  could  only  envy.  Its  role 
as  underdog  generated  among  its  staff 
an  esprit  de  corps  and  competitive 
zeal  that  few  outsiders  could  compre¬ 
hend.  That  spirit  must  now  be  sorely 
tested  but  it  must  as  surely  be  one  of 
UPI’s  few  remaining  assets.  One  out¬ 
sider  who  did  comprehend  it  was  the 
poet,  Stephen  Vincent  Benet.  In  an 
article  he  wrote  for  Fortune  magazine 
in  1933  on  what  was  known  only 
as  United  Press,  Benet  attributed  the 
agency's  morale  and  competitive 
spirit  in  part  to  what  he  called  its 
“fearless  independence.” 

“UP  is  neither  a  charity  nor  a  phi¬ 
lanthropy,”  Benet  wrote.  “It  is  a 
business  concern  and  its  members 
work  for  profit.  But  there  is  another 
motive  which  drives  them  quite  as 
strongly.  You  can  call  it  pride  of  pro¬ 
fession  or  professional  zest  or  enthu¬ 
siasm  or  self-hypnosis.  But  whatever 
you  call  it,  it  is  as  common  to  the 


stockholding  executives  as  to  the 
lunch  money  copy  boy.  And  what  it 
boils  down  to,  when  the  sentiment 
and  wisecracks  are  both  skimmed  off, 
is  an  actual  and  genuine  love  of  the 
game. 

“Unipressers  are  bound  together  in 
an  unusual  esprit  de  corps,  hard  to  de¬ 
fine  but  nonetheless  real.” 

Sadly,  this  internal  bond  cannot 
appear  on  any  balance  sheet  when 
UPI’s  assets  and  liabilities  are  placed 
opposite  each  other  in  bankruptcy 
court.  But  it  has  been  something  of  a 
secret  weapon  for  UPI.  Nothing  else 
can  explain  why,  often  with  a  smaller 
staff  and  more  Spartan  facilities,  UPI 
has  so  often  been  able  to  best  its  com¬ 
petitors — not  only  in  obtaining  the 


The  parents  of  Des  Moines  Register 
paperboy  Johnny  Gosch  say  they  still 
believe  that  an  accused  con  man 
knows  the  location  of  boy  who  has 
been  missing  for  nearly  three  years. 

Robert  Herman  Meier  II,  19,  has 
been  charged  with  fraud  by  wire  for 
allegedly  bilking  Gosch’s  parents  out 
of  $1 1 ,000  he  got  as  an  advance  for  his 
plan  to  return  the  paperboy  home 
safely.  The  parents  had  agreed  to  wire 
an  additional  $100,000  to  a  Bahamian 
bank  account  when  the  boy  was  re¬ 
turned. 

Meier,  who  also  uses  the  name 
Samuel  Forbes  Dakota,  claims  that  as 
a  member  of  the  Hell’s  Angels  from 
April  of  1979  until  this  July  he  stood 
guard  over  about  200  children,  includ¬ 
ing  Johnny  Gosch. 


news  first,  but  in  diversifying  its 
coverage  and  developing  improved 
writing  styles  and  techniques. 

UPI  staffers  who  have  retired  and 
many  who  have  left  for  more  lucrative 
employment  still  refer  to  themselves 
proudly  as  ex-Unipressers.  Groups  of 
ex- Unipressers  meet  periodically  in 
major  cities  to  talk  of  the  wars  against 
AP  and  to  raise  a  glass  or  two  to  an 
organization  that  bred  this  rare 
cameraderie.  These  reunions  nowa¬ 
days  are  marked  by  prayerful  toasts 
to  UPI’s  survival.  And  always  there  is 
the  unspoken  hope  that  today’s  Un¬ 
ipressers — in  Des  Moines  or  Denver, 
London  or  Moscow,  Tokyo  or  New 
York — are  not  to  be  plunged  en  masse 
into  the  ranks  of  ex-Unipressers. 


FBI  agents  dismissed  the  story,  but 
parents  John  and  Noreen  Gosch  say 
they  still  believe  Meier. 

“As  far  as  Dakota,  he  knows  more 
about  this  situation  than  these  people 
realize,”  John  Gosch  said.  He  said 
Meier,  for  example,  knew  about  a  pre¬ 
viously  unreported  scar  on  Johnny’s 
leg. 

“My  problem  right  now  is  if  Johnny 
is  still  ^ive  in  Mexico,  after  the  re¬ 
lease  of  the  story,  the  individuals  may 
kill  him  so  he  can’t  tell  what  hap¬ 
pened,”  John  Gosch  said. 

The  story  about  his  alleged  Mexico 
City  captivity  is  the  second  recent  in¬ 
dication  that  the  paperboy  may  be 
alive. On  July  10,  his  parents 
announced  that  a  dollar  bill  had  been 
discovered  with  his  signature  and  the 
message,  “I  am  alive.” 


Accu-Weather  links  directly  with  your  typesetting  computer,  pro¬ 
viding  all  text  material  in  a  photo-ready  format.  This  gives  you 
up-to-the-minute  accuracy  and  precision,  and  at  less  cost. 


Parents  think  missing  carrier  is  aiive 
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32,803 

138,183 

CALGARY,  ALTA. 

Herold-e* 

ROP  Local . 

.  1,638,536 

1,606,611 

Preprint  Locol . 

.  531,252 

414,028 

ROP  Notional . 

512,252 

567,062 

Preprint  Notional.. 

.  13,838 

31,917 

Classified . 

.  989.527 

1.067.702 

GRAND  TOTAL. 

.  3,687,320 

3,685,405 

CASPER,  WYO. 

Stor-Tribune-mS 

ROP  Local . 

.  39,181 

36,532 

Preprint  Local . 

.  33,767 

22,935 

ROP  Notionol . 

.  2,475 

3,777 

Preprint  Notionol.. 

.  5,153 

6,174 

Clossified . 

.  33.632 

GRAND  TOTAL. 

.  114,208 

106,560 

CHAMPAIGN.URBANA. 

,  ILL. 

News-Gozette-eS 

ROP  Local . 

.  50,018 

49,983 

Preprint  Local . 

.  77,658 

59,727 

ROP  Notionol . 

.  2,644 

3,011 

Preprint  Notional... 

.  10,836 

9,804 

Classified 

34.532 

_ am! 

GRAND  TOTAL 

175,688 

159,445 

CHICAGO 

1,  ILL. 

Herold-m 

ROP  Locol . 

.  48,799 

19,739 

46,802 

Preprint  Local . 

12,294 

31,333 

11,747 

ROP  Notionol . 

696 

281 

816 

Preprint  Notional.... 

Clossified 

43.409 

GRAND  TOTAL  ... 

105,198 

51,353 

102,990 

Tribune-o/d 

ROP  Locol 

69,996 

86,446 

68,962 

Preprint  Local . 

9,268 

16,013 

8,790 

ROP  Notionol . 

.  19,401 

6,036 

23,687 

Preprint  Notional.... 

2,025 

2,025 

2,706 

Clossified . 

.  47.773 

139.327 

_ 553521 

Totol . 

.  148,463 

249,847 

159,776 

Tribune-S 

ROP  Local . 

.  40,323 

39,438 

37,517 

Preprint  Local . 

18,290 

28,155 

10,738 

ROP  National . 

13,352 

756 

15,073 

Preprint  Notional.... 

6,525 

563 

7,313 

Clossified 

76.120 

_ ZLZ5S  . 

Total . 

154.610 

79.382 

148.399  . 

GRAND  TOTAL... 

303,073 

328,229 

308,175 

DES  MOINES,  lA. 

Register-m 

ROP  Local 

5,467 

53,789 

6,669 

Preprint  Locol . 

10,238 

ROP  Notional . 

3,661 

3,194 

Preprint  Notionol.... 

1,594 

748 

Clossified 

.  24.712 

_ zajia 

News-S 

21,120  POP  Local .  28,380  2,272 

Preprint  Local .  8,823  11,673 

2,706  ROP  Notional .  5,232  51 


25,670  1,341 

10,083  7,748 

6,382  31 

3,062  2,592 

_ 24.2Q1  _ 


GRAND  TOTAL .  193,246  50,338  175,398 


Stote  News-m 
ROP  Locol 

ROP  Notional . 

Classified . 

GRAND  TOTAL  .. 


FORT  LAUDERDAII,  FLA. 

News  &  Sun  Sentinel-m.eS 

ROP  Local .  162,258  71,230  169,805  69,939 

Preprint  Local .  46,601  48,448 

ROP  National .  19,932  104  19,383 

Preprint  Notionol .  6,098  8,017 

Classified .  164.930  12.080  185  985  9.576 

GRAND  TOTAL .  399,819  83,414  431,638  79,515 


FORT  WORTH,  TEX. 


ROP  Local 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified 

83,645 

12,708 

7,637 

2,340 

182.837 

46,403 

21,293 

77,943 
23,130 
7,425 
720 
175  664 

36,548 

22,288 

Total . 

289,167 

67,696 

284,882 

58,836 

Star-Telegrom-e 

ROP  Local . 

....  62,158 

46,403 

55,741 

36,548 

Preprint  Local . 

12,708 

10,990 

18,602 

22,288 

ROP  Notionol . 

7,965 

7,331 

Preprint  Notional . 

2,340 

720 

Classified . 

135.881 

127168 

Totol . 

221,052 

57,393 

209,562 

58,836 

Stor-Teiegram-S 

ROP  Local . 

....  34,490 

39,316 

46,253 

40,630 

Preprint  Local . 

22,452 

1,300 

33,394 

4,860 

ROP  Notionol . 

1,757 

2,699 

Preprint  Notional . 

6,500 

520 

6,120 

900 

Classified 

70.401 

92.208 

135.600  41.136  180.674  46  390 

645,819  166,225  575,118  164,062 


OREENSBURO,  PENN. 


^^25223  ROP  Notional . 

Preprint  Notional . 

Classified 
“3.897  . 

Tribune-Review-S 
ROP  Local 

50,955  Preprint  Local . 

8,664  ROP  Notional . 

Preprint  Notionol . 

Clossified 

_  Totol . 

59,619  GRAND  TOTAL .... 


28,232 
780  17,802 

2,041 
258 

- 25J22 

780  73.762 


_  70,912 

780  144,674 


EDITOR  &  PUBLISHER  for  September  7,  1985 


IWS  19S4 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1963  1984 

full  RUN  PART  RUN  FUU  RUN  PART  RUN 


Houston  Chronicl«-o/d,S 


HOUSTON,  nx. 


ROPlocol . 

19,817 

17,246 

Preprint  local . 

161 

ROP  Notional . 

.  13,800 

17,529 

Preprint  Notionol . 

6,275 

ClouifM . 

.  289323 

_ 258 

348.514 

GRANOTOTAl . 

.  322,940 

6,684 

383,389 

INOIANAPOIIS,  IND. 

Stor*m 

ROP  locol . 

.  59,017 

1,705 

62,482 

Preprint  local . 

1,028 

ROP  Notional . 

3,482 

5,337 

Preprint  Notional . 

333 

.  52^15 

Total . 

.  115,314 

3,066 

113,592 

News-e 

ROPlocol . 

37,292 

1,705 

38,253 

Preprint  Local . 

1,028 

ROP  Notionol . 

3,404 

5,009 

Preprint  Notional . 

333 

ClossilM 

51.181 

44.877 

Totol... 

91,877 

3,066 

88,139 

Star-S 

ROPlocol . 

27,255 

25,138 

Preprint  Locol . 

1,259 

6,862 

988 

ROP  Notional 

3,159 

2,502 

Preprint  Notional . 

1,584 

2,666 

ClossifM 

36.020 

31  &78 

Total... 

69.277 

6.862 

52.972 

Coimwioiol  Apptol-S 

ROPlocol .  21,486  31,073 

PtHifin*  local .  16,398  7,903  19,146  11,297 

1,109  ROPNotioral .  2,097  4,214 

Preprint  Notional .  4,739  7,289 

5,952  CkmifM. .  26:07  _  98  684  _ 

-  Total .  71.047  7.903  90.406  11  297 

7,061  GRANOTOTAl .  204,951  75,235  212,466  93,155 


MOPITRIAL,  OUI. 


It  Oevoir-m* 

ROPlocol... . 

2,312  ROP  Notional . 

2,485  ClossifM 

GRANO  TOTAl  .. 


Goiette-m* 

ROPlocol .  1,319,962  1,262 

Reprint  locol .  688,652  661 

ROP  Notional .  383,787  348 

Preprint  Notional .  13,464  11 

ClossifM .  790  435  _ ^ 

GRANOTOTAl .  3,196,300  2,289 

NOTE;  ROP  local  and  ROP  Notional  include  TV  Times. 


Telegropli-e 

ROP  Local . 

5,990  ROP  Notional . 

ClossifM 

GRANOTOTAl.. 


1985 

1984 

F 

1  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

ledger-Star.e 

ROPlocol . 

...  52,700 

33,260 

52,044 

26,932 

Preprint  local . 

5,725 

413 

5J05 

494 

ROP  Notionol _ _ 

5,715 

24 

5,720 

149 

Preprint  Notionol... 
ClossifM . 

2,440 

63.521 

28.118 

1,220 

BI.IS? 

— 21S3S 

Totol . . 

131,101 

61,815 

145,448 

52,4X 

PilotLedger-Star-S 

ROPlocol. . 

..  25,942 

19,580 

35,592 

19,497 

Preprint  local . . 

..  10J13 

600 

18,400 

882 

ROP  Notionol  . . . 

1,533 

2,298 

107 

Preprint  Notional . 

CIOMilM. _ _ 

5,619 
..  28.171 

4J13 

11,480 

-,32413 

- idiO 

Totol . 

..  71,478 

24,993 

100,383 

24,952 

GRANOTOTAL .  276,468  12,994 


KITCHINIR-WATIRLOO,  ONT. 


NASHVIllI,  TINN. 


ROP  Local . 

73,393 

70,510 

Preprint  locol . 

46,667 

43,981 

ROP  Notional . 

4,730 

6,654 

Preprint  Notional . 

930 

864 

ClossifM 

5.762 

- 5,243 

GRANOTOTAl . 

....  131,482 

127,272 

LINCOLN,  Nit. 

Jourr>al-Stor*m,eS 

ROP  local . 

...  47,302 

50,831 

Preprint  Locol . 

31,164 

35,393 

ROP  Notional . 

3,765 

2,751 

Preprint  Notionol . 

5,470 

4,830 

Clossified 

33.490 

_ 31485 

GRANOTOTAl . 

...  121,191 

129,289 

LOUISVILLI,  KY. 

Courier-JoumoUm 

ROP  locol . 

...  61,830  23,063 

58,293 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 
Clossifitd 
Totol . 


16.370  _ 

101,895  35,629 


Courier  Joumol-S 

ROPlocol .  39,177 

Preprint  local . 


Preprint  Notionol . 

Clossified 

19.275 

4,248 

22  836 

Total . 

60,227 

40,396 

73,045 

Louisville  Times*e 

ROP  Local 

58,365 

39,756 

58,504 

Preprint  Local . 

12,977 

ROP  National . 

3,469 

2,839 

Preprint  Notional . 

1,396 

ClossifM 

34.626 

4.126 

32.113 

Totol . 

...  96.460 

58.255 

GRANOTOTAl . 

...  258,582 

134,280 

260.458 

MIMPHIS,  TINN. 

Commercial  Appeol-m 

ROP  Local . 

59,611 

40,376 

55,747 

Preprint  local . 

17,600 

23,649 

15,070 

ROP  Notional . 

5,091 

3,075 

5,134 

Preprint  Notionol . 

1,288 

232 

800 

ClossifM 

50314 

Total . 

133,904 

67,332 

122,060 

Tennesseon-m 

ROP  Local .  58,571 

Preprint  Locol .  17,823 

ROP  Notional .  3,778 

Preprint  Notional .  1,173 

ClossifM .  31.897 

Total .  113,242 

8anner-e 

ROP  locol .  61,402 

Preprint  Local .  17,823 

ROP  Notional .  4,042 

Preprint  Notional .  1,173 

ClossifM .  31.523 

Total .  115,963 

Tennesseon-S 

ROP  locol .  29,328 

Preprint  Local .  20,272 

ROP  Notional .  1,349 

Preprint  Notional .  4,640 

ClossifM .  19.599 

Totol .  75.188 

GRANOTOTAl .  304,393 


NlWRORT  NIWS,  VA. 

555  Ooily  Press-m 

_ ROP  locol .  53,669 

31,463  Preprint  Locol .  5,376  9,975 

ROP  Notional  3,440 

Preprint  Notionol .  1,280  311 

364  ClossifM  48.855  _  _ 

43,215  Totol.  ..  112,620  10,286 


5,541  Times-Herold-e 

_ ROP  local . 

49,120  Preprint  local . 

ROP  Notional . 

Preprint  Notionol  .. 

29,467  ClossifM . 

11,994  Totol.  .. 


Virginian-Pilot,  Ledger-Stor-sot 

ROP  Local . 

9,801 

ROP  Notional . 

489 

ClossifM- . 

18.518 

Totol . 

28.808  _ 

GRANO  TOTAl . 

358.020  95.258 

387,919 

north  say,  ONT. 

Nugget-m* 

ROP  Local . 

32,711 

33,331 

Preprint  local . 

24,705  20.784 

20,588 

ROP  NotionQl . 

4,420 

5,477 

Preprint  Notional . 

196  980 

1,176 

ClossifM . 

20.508  21.764 

_jsm 

GRANO  TOTAL..... 

82,540  43,528 

OOMN,  UT. 

140.278 

Stondord-Esominer-t 

ROPlocol . 

53,053 

61,189 

Preprint  local . 

55,008 

56,060 

ROP  National . 

5.538 

6,586 

Preprint  Notionol . 

3,741 

965 

ClossifM . 

41.136 

_ 11888 

GRAND  TOTAL 

158,476 

166,156 

NOTE;  Fomily  WeekK  >ment  not  included  —  2,287  inches 


MLANOO,  PIA. 


ROP  Local . 

101,429 

101,589 

115,124 

111,147 

Preprint  Lwol . . 

57,493 

27,047 

54,576 

12,637 

ROP  National  .  . 

20,784 

5,225 

23.484 

7,855 

ClossifM . 

147.235 

_iaz 

-  i8?.a2 

_ ua 

GRANOTOTAL . 

326,941 

138,858 

333.006 

138,912 

NOTE:  Preprint  Notio 

iicluded  in  ROP  Notional 

OHAWA,  ONT. 

Le  Oroit-e* 

ROPlocol . 

673,241 

818,104 

ROP  Notional . 

.  110,711 

153,095 

ClossifM . 

...  619.395 

-ai8.8ff 

GRAND  TOTAL . 

...  1,403,347 

1.480.043 

PAUA  SPRINOS-PALM  OISIRT-INDIO,  CAIIF. 

Desert  Sun-e 


9,975 

2,688 

3,319 

ROP  Locol . 

.  50,226 

44429 

1,322 

ROP  Notional _ _ _ 

4,756 

3,631 

311 

783 

ClossifM 

27.192 

24.682 

_ dfiJiS 

10,286 

97,667 

3,319 

Doily  News-e 

ROP  local . 

..  22,978 

19,008 

48,174 

ROP  Notionol . 

2,676 

1400 

9,645 

2,688 

3,319 

ClossifM . 

..  4.092 

5.820 

Totol . 

...  29.746 

26.428 

3n 

31W1 

GRANOTOTAl . 

...  111,920 

99470 

9,956 

88,505 

3,319 

30,113 

9,600  17,063 


36,698 

_  163  18,528 

GRANOTOTAl .  258,582  134,280  260,458  126,686  '>0'’ Notional  2,491  887 

Preprint  Notional .  2,784  96  5,911 

ClossifM  13.677  _  15019  _ 

MIMPHIS,  TINN.  Totol .  58.665  17.179  77043  9  041 

Commerciol  Appeol-m  GRANOTOTAl .  266,576  37,421  263,215  15  679 

lOPLoco'  59,611  40,376  55,747  33,744 

’reprint  Local  17,600  23,649  15,070  42  890 

iOPNotonol  5,091  3,075  5,134  1,546  NORPOLK,  VA. 

'reprint  Notional .  1,288  232  800  Virginian  Pilot-m 

:iassifM  50.314  45  309  3  678  HOP  local .  53,073  2,837  58,918  3,462 

otol .  133,904  67,332  122,060  g,  958  Tocol .  5,528  107  5,406  57 

ROP  Notional .  6,462  12  6,196 

‘Indicates  newspapers  reporting  figures  in  . 

Total .  127,633  8,450  142,088  7,672 


58.665  17.179  77.043  9  041 


,,  Preprint  Locol.. 

’  '  ROP  Notional  ... 


PHOINIX,  AZ. 

Republic-m 

HOP  Local .  101,830  3,267  102,318 

Hrdprint  local .  23,461  3,396  28  891 

ROP  Notional .  7,217  lo!529 

Preprint  National .  904  I753 

ClossifM .  113.374  1.037  104'693 

Total .  246,786  7,700  248,184 

Gozette-e 

HOP  Local .  93,853  3,503  97,M7 

Preprint  Local .  23,461  3,396  28,891 

ROP  Notionol .  6,931  10,039 

Preprint  Notionol .  904  1,753 

ClossifM .  113.168  1  099  lOs'eOii 

Total .  238,317  7,998  242,396 

(Continued  on  page  34) 


EDITOR  &  PUBLISHER  for  September  7, 1 985 


(Continued  from  page  33) 


1965  1964 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


RipuMic-S 

ROP  locals .  50,169 

Ptiprini  local . .  20,335 

ROP  Notional .  4,761 

Proprini  Notionol .  5,225 

CkmifiMl .  59872 

Total .  140.402  _ 

grand  TOTAl.. .  425,505  15,496 

POtnAND,  Ml. 


53,064 
23,727 
4,514 
3,640 
87.946 
-  192.488 
433,235 


ROP  local _ 

30,291 

31,147 

Proprim  locol _ 

.  15,401 

14,040 

ROP  Notionol . 

3,798 

3,202 

Propnm  Natnnol . 

800 

440 

Clossifiod 

.  22.450 

—  2I.?W 

Totol 

72,940 

73,042 

Evoning  Ei^ross.* 

ROPlocol _ 

.  27J43 

28.480 

Proprim  Locol . 

.  14,451 

13,911 

ROP  Notionol . 

3,740 

3,148 

Proprim  Notionol . 

<M0 

440 

Clossifiod. . 

.  21.400 

_ 12iZ4 

Totol . 

47,754 

45,855 

Tolsgrom-S 

ROPlocol . 

21,587 

22,143 

Proprim  local . 

17,353 

15,373 

ROP  Notionol . 

893 

941 

Proprim  Notionol . 

2,529 

2,478 

Clossifiod . 

19J48 

Totol . 

44.724 

— 4flJ53 

GRAND  TOTAl . 

205,418 

199,240 

KMTUkND,  Ml. 

Ortgonion-m/S 

ROP  local .  82,756 

Proprini  locol .  41,570 

ROP  Notionol .  11,949 

nt  Notionol .  5,507 

Cknoifiod .  113.777 

GRAND  TOTAl .  275,541 


8,577  88,390 

55,452 
434  13,406 

4,483 

_  123.804 

9,013  288,137 


MOVIOINCI.  R.I. 


ROPlocol . 

31,845 

15,144 

32,377 

13,042 

Proprim  local . 

8,148 

8,700 

8,840 

2,386 

ROP  NotKNtOl . 

4,745 

3.924 

Proprim  Notional . 

904 

1,234 

Clossified 

25.453 

_Ldaz 

22.934  . 

_ 132 

Totol.... 

71,337 

25,331 

49,333 

15,427 

Bulittin-f 

ROPlocol . 

29,792 

15,144 

25.522 

13.042 

Proprim  locol . 

7,344 

19,984 

9,814 

21,095 

ROP  Notionol . 

4,245 

3,487 

Proprim  Notionol . 

904 

1,234 

Classified . 

.  19.374 

1.487 

_ uja  . 

_ 122 

Totol . 

41,485 

34,415 

54,438 

34,336 

Joumol-S 

ROP  Locol . 

....  29,304 

27,140 

Proprim  Locol . 

22,790 

20,291 

21,288 

10,101 

ROP  Notional . 

3,514 

3,390 

Proprim  Notional . 

4,343 

4,343 

Clossifiod 

13.069 

11,500 

Total  .  . 

73.042 

_2Qi21 

69.137  ■ 

-jaio) 

GRAND  TOTAL.. . 

....  204,064 

82,237 

194,908 

40,064 

Eoglo/Times.0 


RIAOIPM,  PINN. 


ROP' locol . 

.  35,851 

33,053 

Proprim  locol . 

18,540 

14.835 

ROP  Notionol 

4,015 

3,721 

Closajflod. 

28.344 

24,249 

Totol.... 

84,792 

75,878 

biglo-S 

ROPlocol . 

23,818 

27,537 

Proprim  locol . 

4,935 

17,913 

13,400 

5,590 

ROP  Notional . 

2,093 

2J54 

Proprim  Notional . 

5,400 

7,380 

Closoifiod . 

11.525 

IQAiQ 

Totol . 

49.971 

17-913 

61.520 

.  sjn 

GRAND  TOTAL  . . 

134,743 

17,913 

137 J98 

5,590 

Indicates  newspapers  reporting  figures  in 
lines. 


1985  1984 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


RKHMOND,  VA. 

Timoo  Oispotch-m 

ROPlocol .  48,127  252  44,441 

Prtprint  Local  14,X1  9,144  12,290 

ROP  Notional  5,799  5,171 

Proprint  Notionol  959  488  445 

Clouiflod....  -  32.044  28058 

Totol .  101,250  9,904  90,825 

Nowj  Loodor.* 

ROPlocol .  34,440  252  34,259 

Proprint  locol .  12,230  5,137  7,204 

ROP  Notional  5,945  4,418 

Proprint  Notional .  1,434  488  592 

CIOMifiod....  29.542  25971 

TotcH .  85,811  5,877  72,444 

Timos-Oiipotch-S 

ROPlocol .  25,758  3,125  38,043 

Proprini  local .  22,035  8,398  29,053 

ROP  Notional  1,343  2,058 

Proprint  Notional .  4,041  4,459 

Clossifiod .  20420  Ji  24  004 

Totol .  73817  11.558  97  839 

GRAND  TOTAL .  240,878  27,339  241,110 

NOTE:  Comics  odvtrtising  oxcludod. 


1985 


1984 


8,327 


252 

11,770 


12,022 


FUll  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Timos-S 

ROP  Local 

38,983 

21,149 

48.482 

31,798 

Proprim  local 

20,312 

9,217 

17,571 

8,333 

ROP  Notionol . 

1,750 

2,387 

134 

Proprim  Notionol . 

4,320 

132 

4.020 

88 

Clossifiod... 

JQ.i7? 

■  10.113 

- 21^2 

_ ajofi 

Totol . 

86,044 

40,431 

99,349 

48.441 

Evoning  Indopondont-e 

ROPlocol . 

41,989 

40,747 

Proprim  local . 

3,516 

1,445 

ROP  Notionol . 

5,897 

4,120 

Proprim  Notionol . 

900 

808 

Classified.. 

80.431 

—  ??.??} 

Totol . 

132.733 

125  115 

GRAND  TOTAL . 

397,394 

192,114 

397,573 

178,215 

3,281 

4,833  Orongo  County  Rogistor-o/dS 

ROPlocol..  147,308 

Preprint  loiol  52,959 

_  ROP  Notional  18,709 

8.114  Preprint  Notionol .  5,770 

28,443  Oossifiod....  249233 

GRAND  TOTAl .  493,979 


SANTA  ANA,  CALIP. 


154,220 

55,179 

22,419 

4,424 

231.497 

471,739 


Press-Entorpriso-mS 


RIVIUIDI,CAIIP. 


SANTA  RARRARA,  CALIF. 


ROPlocol . 

47,304 

13,974 

47,433 

11,612 

Proprim  Locol 

84,548 

78,192 

ROP  Notional 

4,871 

8,049 

Proprim  Notional . 

7,482 

9,394 

Clossifiod  .... 

71  714 

_ 112 

67,429 

172 

GRAND  TOTAl 

237,921 

14,088 

230,697 

11,784 

NOTE:  All  figures  In  SAU 

inches  except  9-column 

page  classified  inches. 

4.335 

2,143 

993 


Democrat  8  Chroniclo-m 


ROCHISTIR,  N.T. 


ROP  local . 

44,808 

53,325 

Proprim  Iwol . 

7,992 

4,548 

3,427 

5,047 

ROP  Notional . 

3,915 

4,327 

Proprim  Notionol . 

1,923 

1,504 

72 

Clasoified . 

49.444 

Totol . 

110,104 

4,548 

112,228 

5,119 

Times-Union-o 

ROPlocol . 

42,310 

47,214 

Pr^int  Local 

7,992 

7,242 

2,709 

8,759 

ROP  Notional . 

3,791 

5,897 

Proprim  Notional . 

1,923 

1,504 

154 

Clossifiod . 

34.284 

Totol . 

90,302 

7,262 

91,381 

8,913 

Democrat  &  Chroniclo-S 

ROPlocol . 

24,537 

29,704 

Preprim  local . 

14,498 

13,731 

13,345 

8,321 

ROP  Notional . 

2,500 

3,769 

Preprint  Notional . 

4,777 

5,480 

Clossifiod . 

28  093 

25  272 

Totol . 

78.405 

13.731 

77.590  . 

a.321 

GRAND  TOTAL . 

279,011 

25,541 

281,199 

22,353 

ROP  local . 

Preprint  Local 

ROP  Notional . 

Preprint  Nmionoi . 

Clossifiod... 

43,054 

18,022 

4,704 

1,584 

53.083 

2,789 

57,824 

13,409 

3.231 

1,474 

4,474 

Totol . 

140,447 

2,789 

133,243 

4,474 

N«ws-Pres$-S 

ROP  local .. 

27,304 

2,174 

25,338 

5,142 

Preprint  local 

4,807 

3,251 

ROP  Notional . 

1,439 

1,887 

Preprint  Notionol . 

4,576 

4,104 

Clossifiod . 

....  24.242 

Totol . 

....  128.448 

2.174 

— 57.K1  _ 5J42 

GRAND  TOTAL . 

....  248,915 

4,943 

190,584 

11,814 

SAN  BIRNARDINO,  CALIF. 


ST.  LOUIS,  MO. 

Post-Oispotch-m 

ROP  Local .  38,721  29,342 

Proprim  locol .  4,125 

ROP  Notionol .  5,884  434 

Proprim  Notional . 

Clossifiod .  50.842 

Totol .  101,592  29,798 

Post  Dispotch-S 

ROPlocol .  34,188* 

Proprim  Locol .  21,411 

ROP  Notional .  2,754* 

Preprint  Notional .  4,174 

Clossifiod .  33273 

Total .  98  000*  _ 

GRAND  TOTAL .  199,592  29,798 

NOTE:  Includes  Roto,  Comics  &  TV  Mag. 


40,043 

9,504 

5,441 

834 

41.311 


ROP  local . 

74,582 

73,906 

Proprim  Local 

57,555 

44,172 

ROP  Notionol 

7,477 

8,541 

Proprim  Notional . 

4,543 

10,333 

Clossified . 

50.122 

44.238 

GRAND  TOTAL . 

.  198,299 

203,212 

SCOnSBlUFF,  NH. 

Stor-Herold-o/dS 

ROP  Locoi . 

.  25,797 

24,884 

Preprint  Locol . 

10,799  18,271 

6,917 

ROP  Notional 

3,444 

1,249 

Preprim  Notionoi . 

392 

Classified . 

8.206 

9196 

GRAND  TOTAL . 

48.438  18,271 

42,244 

SIAnil.  WASH. 

Times^ 

ROPlocol . 

25,827  Proprini  Local 
ROP  Notionol 
118  Preprint  Notional 
Cloulfiod. 


15,913 


97,155  25,945 


44,104* 

31,457 

3,454* 

7,074 

34.141 


120.434* 

217,589 


ST.  RniRSRURO,  FLA.. 

Times-m 

KOf  Locol .  74,430  81,039  80,337 

Proprim  locol .  15,430  9,842  11,423 

ROP  Notional .  5,235  10  3,781 

Preprint  Notionol .  900  720 

.  80.422  40  592  74.848 

Total .  178,417  151,483  173,109 


25,945 


82,051 

4,748 

290 

40.645 

129,754 


Total . 

144,353 

53,343 

Po$Mntelligencer-ni 

ROP  Local . 

24,988 

Preprint  Local 

22,140 

ROP  Notional 

13,754 

Classified . 

39.415 

80,359 

22,140 

Times/Post-Intelligencer-S 

ROPlocol . 

Preprint  Local . 

ROP  Notional . 

Proprim  Notional . 

Clossifiod . 

20,727 

15,982 

4,732 

5,141 

34.544 

-81.148 

3,054 

Totol . 

-1044 

GRAND  TOTAl . 

305,870 

78,539 

-  48.465 

144,470 


27,109 

12,119 

_ 34.245 

75,492 


23,748 

21,945 

5,012 

4,481 


30,971 

287 


2,415 


2,415 


SHRIVIPORT.LA. 

Timos-mS 

ROP  locol .  85,279 

Preprint  local .  37,133  21,939 

ROP  Nmionol .  4,41 1 


322,148  33,873 


81,937 

33,435 

5,490 
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1985 

1984 

1985 

1984 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Preprint  NotKNwl . 

5309 

7,057 

TOMANCI,  CAIIP 

Cloulfiod. 

69.294 

65.076 

Doily  Breoze-e 

201,926 

21,939 

193395 

23,944 

ROPlocol . 

.  67.464 

64,119 

Praprint  Loco) . 

.  51,001 

48399 

Joumol-e 

ROP  Notionol . 

6,161 

5.469 

ROP  Local . 

.  32,791 

27,586 

Praprint  Notionol. ... 

8,156 

8382 

Preprim  Locol . 

12,691 

6,085 

17,536 

7,387 

Ckssifiod. . 

.  80.028 

76384 

ROP  Notional 

4,667 

5,401 

GRAND  TOTAL... 

......  212310 

203,493 

Praprint  Notionai.... 

1,216 

1,902 

ClossifM. 

50.959 

47.890 

TUUA,  OKLA. 

I9es  1984 

FULL  RUM  PART  RUN  FULL  RUN  PART  RUN 


Totol . 

GRAND  TOTAL.. 


102.324  6.085  100J15 

304,250  28,024  293,710 


7.387  Worid-m 


SKMUNI,  WASH. 


Spoliesimn-Revww-m 

ROP  Loeol .  28,600 

Preprint  .  11,731 


ROP  National .. 
Preprint  Notional.. 
Classified . 


3,606 

399 

90.552 


28,070 

9,251 

5,433 

406 

_ 31^ 


31331  ROPlocol .  59,081 

Preprint  locol .  4,400 

ROP  Notional .  4,287 

Preprint  Notional .  315 

Clossified .  44.477 

Totol .  112,560 


60,996 

2,479 

3J24 

320 

4S.?50 

113,069 


Classified . 

Totol.. 

Grand  Total 


StaTHIlS 

ROP  Locol . 

ROP  Motional . 

Classified . 

Total. 

3,958  Star-Ne«is-S 

>.982  ROP  Locol . 

ROPNotioniil 
CkBsHied 
Total . 

GRAND  TOTAL  .. 


5,440 


Trifaunoa 
ROP  Local. 
Preprint  Local 


61,802 

6,313 


6,984 

2,069 


4,216 

1,482 


15.927 
83.558 
238J09 

WIUNWiaTON,  N.C. 

33,222 

2,032 

31.168 

66.422 


14S97 

52 

11655 

26.604 

93,026 

WINOtOA,  OPR. 


14.070 


W026 

218,051 


29,073 

1,185 

ism 


16S66 

137 

13.116 


30.119 


' 

' 

ROP  Notional 

Preprim  Notional . 

Clouified 

4,336 

579 

44.138 

3334 

...  51,872 

Chronicle-e 

28,432 

9,186 

5,542 

320 

45.801 

ROP  Notional . 

11,733 

1381 

8,747 

Ttrtol . 

117,168  9,053 

113,546 

_  Praprint  Notionol . 

ROP  Notional . 

3’434 

GRAND  TOTAL . 

....  170.056 

Preprint  Notional . 

Clossified.. 

Total . 

Spoliesinan-Review-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 


399 

90.290 

81,953 

12,756 

2,992 

1,067 

831 


906 

39.834 


ROP  Local . 

Preprint  Locol .. 
ROP  Notionol... 


18,808 

2,551 

1,512 

1,274 


Classified 

Totol . 

GRAND  TOTAL  .. 


23,217 

6,913 

2,520 

2,234 

_22£a 

57.817 

287,545 


16,128 


30,157 

8,421 

3,941 

2,900 

34.753 

_asuz2 

306,787 


66.423 

48,177 

12648 

1646 

_ 

160617 


Clouified. 

19.248 

22.062 

Total . 

.  36.894 

_ 

WUT  PALM  MACH, 

PUL 

GRAND  TOTAL . 

.  203,315 

203,050 

ROPlocol . 

.  91,847 

35,567 

85,927 

25,329 

TAMPA,  PIA. 

Preprim  Local . 

30,609 

21,862 

Tribuna-m 

ROPNmional . 

4,176 

12 

3,752 

426 

ROPlocol 

77,306 

36,178 

81,508 

29,282  Preprint  Notionol... 

1,491 

1,200 

Preprint  Locol . 

17,685 

27,810 

20,250 

15,255  Clouified 

69.550 

_ 2i2 

62.260  _ 

2.511 

6,144 

270 

5,766 

42  Total . 

197,673 

36,541 

175,001 

28,266 

Praprint  Notional . 

1,350 

68 

648 

Clouifiod . 

.  50.854 

19-048 

_ . 

13.716  Tinies.e 

Total . 

.  153,339 

83,374 

157,079 

58,295  ROP  Locol . 

.  83,957 

844 

69,635 

2,878 

Preprint  Locol . 

.  29,419 

18,625 

Tribune-S 

ROPNmional . 

.  4,310 

3,706 

24 

ROPlocol . 

.  31,729 

33,761 

Preprint  Notionol... 

.  1,491 

IJOO 

Preprint  Local . 

22,005 

37,800 

Clouified . 

.  48.686 

_ asz 

_ 4j,iid  _ 

_ Z3Q 

3,366 

3,845 

.  167,863 

1,151 

136,830 

3,632 

Praprint  Notional . 

5,873 

5,060 

Clouified. 

28.560 

V3fSl 

Post-S 

91.533 

117  773 

ROP  Locol . 

.  43J19 

9,404 

58,217 

11,860 

GRAND  TOTAL . 

244,872 

83,374 

272,852 

V70C  Preprint  Locol . 

.  31,410 

31,610 

NOTE:  Comics  odvertisino  excluded. 

ROP  Notionol . 

1,955 

158 

3,245 

150 

Preprint  Notional... 

4,156 

6,085 

TOLIDO. 

,  OHIO 

Clouified . 

.  19.549 

_ m 

_ 2iiZ2  _ 

_ SSi 

Blode-e 

Total . 

.  iro.289 

9.983 

123.636 

12.866 

ROP  locol . 

.  42,847 

44,416 

GRAND  TOTAL .. 

.  465,825 

47,675 

435,467 

44.764 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol  ... 
CloMified. 

Totol . 

Blode-S 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional... 
Clouified. 

Totol . 

GRAND  TOTAL  .. 


6,600 

3,670 

2,112 

23.236 

78,465 


21,652 

27,456 

2,071 

6,336 

11.550 

69.065 

147,530 


6,468 

3,830 

792 

i1.9W 


WISTCHISTIR  ROCKLAND,  N.T. 


77,499 


24,891 

28,116 

2,689 

8,184 

15.120 


TORIKA,  KAN. 

Copitol  Joumol-m 

ROP  local .  44,638 

Preprint  local  11,969  32,324 

ROP  Notionol .  4,394 

Preprint  Notional .  124  5,697 

Clossified .  24.027  _ 

GRAND  TOTAL..... .  85,152  38,021 


Son-m* 

ROP  locol . 

Preprint  local . 

ROP  Notional . 

Classified. 

GRAND  TOTAL .. 


TORONTO,  ONT. 

1,360,556 

58,672 

140,160 

828.672 

2.388,060 


79.000 

156,499 


45,302 

11,261 

3,259 

_ iLm 

86,944 


1,475,304 

42,864 

153,096 

729.063 

2,400,327 


Total . 

76,018 

81,351 

ReDortar-Disootch-S 

Total . 

61.868 

59.057 

GRAND  TOTAL . 

137,886 

140,408 

NOTE:  Includes  Preprints. 

WILKiS.«AKRE,  PENN. 

Times-Leoder-m 

ROP  Local . 

35,196 

32,003 

Preprint  Local . 

16,065 

10,710 

3,570 

ROP  Nmionol 

2,783 

3,998 

Preprint  Notionol . 

U48 

2,040 

30.833 

86,025 

21J84 

GRAND  TOTAL 

10,710 

62,995 

News-Joumol-dS 

ROP  Locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.... 
Clouified 
Total . 


WILMINOTON,  DIL. 

...  49,060 

...  38,805 

3,919 
■1,634 
61.333 
154,751 


45,570 

32,046 

4,050 

2,020 

129,025 


*lndicates  newspapers  reporting  figures  in 
lines. 


News-Joumol-S 

ROP  locol . 

...  23,332 

26,945 

Preprint  Local . 

...  39,240 

40,560 

ROP  Notionol . 

942 

1,156 

Preprint  Notional . 

4,117 

6,295 

WINSTON-SALUN,  N.C 

Journol-mS 

ROPlocol .  53,378  13372 

Preprint  Locol .  1,271  16,975 

ROP  Notional .  4,239 

Preprint  Notionol .  1372 


>>.'38  Clossified .  37.787  _ 

Total .  97347  30,547 


Joumol-S 

ROPlocol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 


16,150 

5322 

941 


10391 


49,448 

2,153 

3341 

642 

_ 

84,425 


21369 

5329 

2,199 

6383 


4308 

10,421 


5,103 

Classified .  10387  _ 

Total .  38.103  10.891  45  725 

GRAND  TOTAL .  135,450  41,438  130,150 

NOTE:  Comics  odvertising  excluded. 


14.904 

29,933 


WORCISTtR,  AAASS. 

Telegrom-m 

ROPlocol .  62.745 

Total .  62,745 


58.472 

58.472 


Gozettee 

ROPlocol .  63358 

Total .  63358 

Telegram.S 

ROPlocol .  63458 

Total .  63.458 

GRAND  TOTAL .  189,561 


_ am 

55,686 

66309 

_ 

180,667 


Ad  expenditures 
up  in  June,  1st  haif 

Expenditures  for  newspaper  adver¬ 
tising  in  June  totaled  $2. 159  billion,  an 
increase  of  13.2%  over  June  1984, 
according  to  preliminary  estimates  of 
the  Newspaper  Advertising  Bureau, 
Inc. 

The  increase  was  led  by  expendi¬ 
tures  for  national  advertising,  which 
were  up  17.0%  to  $288  million.  Retail, 
the  largest  newspaper  category,  rose 
1 1 .8%  to  $1 . 1 10  billion,  and  classified 
continued  to  show  strength  with  an 
increase  of  13.8%  tp  $761  million. 

Expenditures  for  the  first  six 
months  of  1985  totaled  $12,157  bil¬ 
lion,  a  7.8%  increase  over  1984. 
Spending  for  national  advertising  was 
$1,600  billion,  an  increase  of  6.5%;  for 
retail  $6,317  billion,  a  gain  of  4.6%; 
and  for  classified,  ^.240  billion,  up 
13.5%. 
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IN  BRIEF - 


Debt  securities 
to  be  exchanged 

News  America  Holdings  Inc.  and 
Metromedia  Inc.  announced  plans  for 
having  the  holders  of  Metromedia's 
debt  securities  exchange  their  hold¬ 
ings  for  either  cash,  preferred  stock  of 
a  subsidiary  or  any  combination  of 
preferred  stock  and  cash. 

The  exchange  offer  is  valued  at 
about  $1.45  billion  and  is  part  of  News 
America's  acquisition  of 
Metromedia's  seven  television 
stations. 

Immediately  after  the  sale  of  the 
stations  is  completed.  News  America 
will  sell  WCVB-tv  in  Boston  to  Hearst 
Corp. 

Southam  searches 
for  new  president 

Southam  Inc.  —  one  of  Canada's 
two  major  newspaper  chains  with 
Thomson  Newspapers  Ltd.  —  has 
organized  a  search  committee  to  find 
a  replacement  for  president  Gordon 
Fisher,  who  died  Thursday  of  liver 
cancer. 

Acting  chairman  George  Crawford 
said  the  new  chief  executive  may  come 
from  inside  or  outside  the  company. 

Fisher,  president  since  1975,  was 
the  latest  in  a  long  line  of  family  mem¬ 
bers  to  head  the  company,  which  be¬ 
came  a  public  company  in  1945. 

But  the  board's  takeover  jitters, 
restless  shareholders  and  absence  of  a 
clearly  qualified  family  member  wait¬ 


ing  in  the  wings  raises  the  possibility 
that  a  non-Southam  could  take  the' 
helm  for  the  first  time  since  it  was 
founded  in  1877. 

While  the  board  will  move  “as 
quickly  as  possible''  to  name  a  suc¬ 
cessor,  “there's  no  emergency  feel¬ 
ing  of  ‘we  must  do  it  tomorrow'  be¬ 
cause,  naturally,  you  want  to  make 
the  right  decision,''  Crawford  said. 

Crawford  said  former  president  and 
chairman  St.  Clair  Balfour  will  con¬ 
tinue  in  a  leading  capacity  on  day-to- 
day  executive  matters,  a  position  he 
assumed  when  Fisher,  56,  was  in¬ 
capacitated  by  illness. 


Dailies  raise  funds 
for  tornado  victims 

Tri-County  Newspapers  recently 
launched  the  Albion-Cranesville  Dis¬ 
aster  Relief  Fund  to  raise  money  for 
the  victims  of  tornadoes  which  struck 
the  Pennsylvania  towns  on  May  31. 

The  newspapers  expected  a  re¬ 
sponse  of  about  $5,000.  Instead,  over 
$33,000  rolled  in  from  Ashtabula 
County  residents. 

The  money  was  presented  in  the 
form  of  a  check  to  the  Disaster  Coor¬ 
dinating  Committee  which  pledged  to 
funnel  the  aid  directly  to  the  tornado 
victims. 

Tri-County  Newspapers  publishes 
the  Ashtabula  Star-Beacon  and  Con- 
neaut  News-Herald,  which  circulate 
in  the  Ohio-Pennsylvania  border 
area. 


Automate  your  prindMes^^ 
and  costing  wmi 
new  PRINTPAK  software. 


PRINTPAK  automates  commercial 
printing  Estimating,  Costing  and  Shop 
Floor  Data  Collection. 

PRINTPAK  was  designed  to 
accomodate  all  commercial  printing 
applications.  It  runs  under  a  variety  of 
computer  hardware  with  the  UNIX* 
Operating  System. 

See  us  at  Booths  314  and  316  at  the 
NNA  Convention  September  18-20. 

Or  call  us  for  more  information  on 
PRINTPAK,  or  any  of  our  Media  and 
Accounting  Systems. 

LAN  SYSTEMS 


IAN  Media  Systems 

•  Circulation 
•TMC 

•  Carrier/Dealer 

•  Display  Advertising 

•  Classified 
Advertising 


Minn.  News  Council 
upholds  complaint 

The  Minnesota  News  Council  up¬ 
held  a  complaint  against  the  Delano 
Eagle,  saying  the  newspaper  has  a  re¬ 
sponsibility  to  check  the  facts  in  a 
political  ad. 

The  controvery  involved  a  man 
who  took  out  an  ad  urging  people  to 
vote  against  an  incumbent  council¬ 
man  because,  the  ad  claimed,  of  his 
consistent  votes  against  a  new  bowl¬ 
ing  alley. 

However,  the  man  subsequently 
ran  a  second  ad  which  retracted  the 
original  ad,  saying  that  the  ad-taker 
had  neglected  to  “check  the  record 
before  I  published  those  false  state¬ 
ments.” 

The  Minnesota  News  Council  up¬ 
held  the  councilman's  complaint, 
saying  that  claims  made  in  political 
ads  were  “not  the  same  thing”  as  ads 
making  claims  for  products. 

“An  advertiser  is  responsible  for 
the  content  of  his  ad.  We  also  believe 
that  newspapers  should  make  it  their 
business  to  hold  political  advertisers 
to  a  standard  of  factual  accuracy  as 
high  as  that  to  which  editors  hold  their 
own  reporters,”  the  council  stated. 
“The  council  believes  that  appropri¬ 
ate  newspaper  practice  required  that 
the  newspaper  check  further  about 
the  candidate's  voting  record  before 
accepting  the  ad.” 


Paper  conducts 
food  drive 

The  Kansas  City  Star  recently 
helped  organize  a  food  drive  for  the 
needy  which  took  in  about  81,500 
pounds  of  goods. 

Carriers  from  the  Kansas  City  Star 
Carrier  Cares  Inc.  volunteered  to 
transport  the  goods  from  the  drop 
sites  to  the  Salvation  Army. 


LAN  Accountiiig  Systems 

•  General  Ledger 

•  Accounts  Rayable 

•  Financial  Statement 
Generator 

•  Payroll 

•  Fixed  Assets 

•UNIX  is  a  trademark  of  AT&T 


Reporters 
visit  USSR 


2499  Rice  Street  •  St.  I^ul,  Minnesota  55113  •  (612)  483-5221 


The  Quincy  (Mass.)  Patriot-Ledger 
recently  had  a  reporter  and  photo¬ 
grapher  accompany  a  group  of  26  loc¬ 
al  residents  on  their  peace  mission  to 
the  Soviet  Union. 

The  two  staffers  —  special  projects 
editor  Ken  Brusic  and  assistant  photo 
editor  Bill  Greene  —  produced  “Jour¬ 
ney  for  Peace,”  a  special  eight-page 
supplement  chronicling  the  trip. 
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LEGAL  BRIEFS— 


Pa.  daily  appeals 
libel  verdict 

The  New  Castle  (Pa.)  News  has 
appealed  a  libel  case  to  the  state  Su¬ 
perior  Court. 

The  News  is  appealing  Senior 
Judge  George  P.  Kiester’s  denial  of 
motions  for  a  new  trial  or  a  reversal  of 
the  jury's  decision.  His  decision  was 
issued  in  May. 

Kiester  presided  over  a  trial  last  fall 
when  a  jury  on  Lawrence  County 
Court  awarded  compensatory  dam¬ 
ages  of  $400,000  to  Ricardi  C.  Gatto, 
Ellwood  City  Borough  councilman, 
and  $100,0(X)  to  Nick  A.  Frisk  Jr., 
former  borough  solicitor. 

Both  men  claimed  they  were  libeled 
by  articles  published  in  May  1979. 

The  jury  also  awarded  S175,0(X)  to 
each  man  in  punitive  damages.  In 
May,  Kiester  reduced  this  to  $50,000 
for  each  of  them. 

Gatto  and  Frisk  later  filed  their 
acceptance  of  the  judge’s  ruling  for 
lower  punitive  damages.  The  judge 
ruled  that  if  they  did  not  accept  the 
lower  amounts,  a  motion  by  the  News 
for  a  new  trial  would  be  granted. 

In  May,  the  judge  also  turned  down 
requests  by  Frisk  and  Gatto  for  addi¬ 
tional  and  delayed  damages. 

Miss,  dally  wins 
antitrust  suit 

A  judgment  in  favor  of  the  pub¬ 
lishers  of  the  Yazoo  (Miss.)  Herald 
has  been  returned  in  an  antitrust  suit 
filed  by  the  former  publisher  of 
another  newspaper  in  Yazoo  City. 

The  Herald’s  publishers  also  pub¬ 


NEW  FROM  UrS 


lish  the  Pine  Bluff  (Ark.)  Commer¬ 
cial,  and  the  Daily  Siftings  Herald  and 
weekly  Southern  Standard  in 
Arkadelphia,  Ark. 

John  R.  Countiss  III,  a  federal 
magistrate,  found  that  the  Yazoo  Pub¬ 
lishing  Company  had  not  tried  to  cre¬ 
ate  a  monopoly  or  engaged  in  anti¬ 
competitive  or  predatory  conduct  in 
operating  the  Herald. 

Countiss  said  in  a  July  23  opinion 
that  the  competing  Peoples’  Press 
“was  forced  to  discontinue  publica¬ 
tion  ...  as  a  direct  result  of  its  own 
actions.’’  He  said  it  was  only  by 
“publishing  a  decidedly  inferior 
newspaper,”  among  other  measures, 
that  the  Press  had  been  able  to  stay  in 
business  as  a  weekly  paper. 

When  it  expanded  to  semiweekly, 
tri-weekly  and  finally  five-day-a- 
week  publication,  Countiss  said,  its 
costs  “were  increased  dramatically 
and  substantial  losses  were  in¬ 
curred.” 

Court  orders 
writer  reinstated 

A  Quebec  Superior  Court  judge 
ordered  the  reinstatement  of  an  edi¬ 
torialist  for  Le  Devoir  of  Montreal 
who  was  dismissed  by  management  in 
a  dispute  over  freedom  of  expression 
and  union  rights. 

Although  the  court  ordered  the 
newspaper  to  reinstate  Jean-Claude 
LeClerc,  it  stopped  short  of  saying  he 
had  a  right  to  publish  editorials  in  the 
newspaper  and  to  attend  editorial 
meetings. 

The  dispute  involved  a  January  17, 
1985,  editorial  by  LeClerc  criticizing 
a  government  decision  to  verify  medi¬ 


cal  claims  by  welfare  recipients.  I 

Management  told  LeClerc  after  the 
editorial  appeared  that  it  would  not 
publish  any  more  of  his  editorials  un¬ 
less  he  retracted  a  statement  defend¬ 
ing  the  editorial,  submitted  a  written 
pledge  to  comply  with  the  newspap¬ 
er’s  ethics  and  submitted  to  the  pub¬ 
lisher  a  letter  outlining  his  concept  of 
the  kind  of  criticism  an  employee  can 
make  without  being  disloyal  to  the 
organization. 

Justice  Jacques  Dugas  said  in  his 
ruling  that  the  “publisher’s  right  to 
refuse  to  print  a  text  because  of  its 
content  is  not  contrary  to  LeClerc’s 
reinstatement.” 

Indianapolis  News 
wins  libel  suit 

The  Indianapolis  News  won  a  libel 
suit  after  the  presiding  judge  ruled 
there  was  not  enough  evidence  to 
show  actual  malice  and  dismissed  the 
six-member  jury. 

In  granting  the  newspaper’s  motion 
for  a  directed  verdict,  Boone  County 
Circuit  Court  Judge  Ronald  Drury 
said  the  plaintiffs,  Henry  and  Freddie 
Davis,  failed  to  to  prove  that  a  mis¬ 
take  in  a  June  17,  1982  story  in  the 
News  was  published  with  “know¬ 
ledge  of  falsity  or  reckless  disregard 
of  the  truth.” 

The  article  mistakenly  reported 
that  the  Davises  sold  two  lots  they 
owned  to  their  church,  when  in  fact 
they  had  donated  the  land. 

Judge  Drury  ruled  that  the  news¬ 
paper  had  a  right  to  rely  on  public 
records,  which  did  not  show  that  the 
properties  were  given  to  the  church  as 
a  gift. 


by  Scott  Stantis 

He's  no  bear  scout, 
but  he  merits  your  attention. 

For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
(in  New  York  state.  212-692-3700) 
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Imparts  psychological  info  via  quizzes 

Columnist  Dr.  Salvatore  V.  Didato  covers  topics  ranging  from 
love  to  work  in  his  weekly  News  America  Syndicate  feature 


By  David  Astor 

Many  people  are  interested  in 
psychology,  but  some  find  it  difficult 
wading  through  writings  on  the  sub¬ 
ject.  One  syndicated  columnist  has 
found  a  way  around  this. 

Dr.  Salvatore  V.  Didato  uses  what 
he  calls  an  “entertaining'’  quiz  format 
to  draw  readers  to  his  700-word  week¬ 
ly  feature.  Then  he  imparts  serious 
psychological  information — often 
accompanied  by  citations  from  books 
and  studies,  and  comments  from  pro¬ 
fessors  and  other  experts. 

“People  have  an  intrinsic  desire  to 
learn  about  themselves,”  said  Dr. 
Didato,  in  explaining  the  appeal  of  a 
quiz  technique.  “Americans,  espe¬ 
cially,  do  a  lot  of  self-measuring. 
We’re  probably  the  most  self- 
conscious  culture  in  the  world.” 

Each  “Personality  Quiz”  column 
has  a  theme  question,  such  as  “Would 
you  be  an  effective  leader?”,  “How 
good  a  friend  can  you  be?”,  “How 
much  do  you  know  about  children?”, 
“How  romantic  are  you?”,  “Are  you 
a  workaholic?”,  “How  happy  are 
you?”,  “What  do  you  know  about 
dreams?”,  and  “Are  you  prejudice- 
prone?” 

In  one  installent  entitled  “How 
different  are  men  and  women?”.  Dr. 
Didato  asked  readers  to  give  a  rating 
of  true  or  false  to  each  of  10  state¬ 
ments — three  of  which  were 
“Women  get  the  ‘blues’  more  often 
than  do  men,”  “Women  are  shyer 
than  men,”  and  ‘‘In  same-sex 
friendships,  men  are  more  helpful  to 
each  other  then  are  women.”  The 
answers  given  by  Dr.  Didato  were, 
respectively: 

“True.  Women  suffer  depression 
more  than  men  do,  and  they  are  treat¬ 
ed  for  this  condition  in  mental  hospit¬ 
als  more  frequently  than  men  are.” 

“False.  Shyness  is  found  equally 
among  men  and  women.  The  nation’s 
leading  authority  on  shyness.  Profes¬ 
sor  Philip  Zimbardo  of  Stanford  Uni¬ 
versity,  says:  ‘Our  information  indi¬ 
cates  no  differences  between  the 
sexes  in  shyness.’” 

“False.  Research  done  at  the  Uni- 


Dr.  Salvatore  V.  Didato 


versity  of  Utah  shows  that  since  they 
are  more  self-disclosing,  verbal,  and 
affectionate,  women  tend  to  have 
more  of  a  ‘therapeutic’  effect  on  each 
other  than  men  have  on  other  men.” 

Dr.  Didato  concluded  this  column 
by  noting  that  people  who  got  seven 
or  more  answers  correct  have 
“good”  insight  into  the  differences 
between  sexes,  and  that  those  who 
had  three  or  less  right  are  probably 
“relying  too  heavily  upon 
stereotyped  notions  about  the  differ¬ 
ences  between  men  and  women.” 

It  takes  Dr.  Didato  about  a  day-and- 
a-half  each  week  to  compile  his  exten¬ 
sively-researched  feature.  The  59- 
year-old  writer  is  also  a  full-time  prac¬ 
ticing  psychologist  specializing  in 
marriage  and  family  counseling  as 
well  as  industrial  psychology.  And 
the  New  York-based  columnist  reads 
approximately  40  publications  a  week 
to  keep  up  on  the  psychology  field, 
makes  television  and  radio  appear¬ 
ances  (he  once  had  his  own  radio 
program),  gives  lectures,  and  serves 
as  a  consultant  to  Parade  magazine. 
(Dr.  Didato  said  he  believes  newspa¬ 
pers  should  also  have  psychological 
consultants  to  provide  information  to 
reporters,  suggest  stories,  etc.) 


Bom  and  raised  in  Brooklyn,  Dr. 
Didato  attended  Hunter  College  in 
Manhattan  and  later  received  his 
Ph.D.  in  clinical/social  psychology 
from  Loyola  University  in  Chicago. 
The  U.S.  Navy  veteran — a  former 
associate  professor  at  Seton  Hall  Uni¬ 
versity  in  New  Jersey — started  his 
psychology  practice  in  1956. 

In  1977,  Dr.  Didato  received  a 
media  award  commendation  from  the 
American  Psychological  Association 
for  “outstanding  reporting  on  the 
field  of  psychology.”  In  1980,  he  was 
chosen  as  the  “outstanding  psycho¬ 
logist  of  the  year”  by  the  Westchester 
County  Psychological  Association. 
And  that  year,  Metheun  published  his 
Psychotechniques:  How  to  Help 
Yourself  or  Someone  You  Love  book. 

“Personality  Quiz”  is  not  the  first 
column  for  Dr.  Didato,  who  has  also 
authored  numerous  articles.  He 
wrote  “Behavior  Behind  the  News” 
for  a  number  of  papers  from  about 
1974  to  1982.  The  feature  (which  led  to 
Dr.  Didato’s  aforementioned  1977 
APA  award)  discussed  the  psycho¬ 
logical  aspects  of  current  events — or 
what  he  called  “the  emotion  behind 
the  motion.”  Topics  he  covered  in¬ 
cluded  how  disasters  mentally 
affected  the  people  victimized  by 
them,  including  survivors  of  those 
who  died. 

Dr.  Didato’s  current  “Personality 
Quiz”  feature  was  distributed  on  a 
weekly  basis  by  the  New  York  Times 
Syndication  Sales  Corporation  starting 
in  late  1982,  and  came  to  News  Amer¬ 
ica  Syndicate  this  summer.  Clients  in¬ 
clude  the  Baltimore  Sun,  Dallas 
Morning  News,  Philadelphia  Daily 
News,  St.  Louis  Post-Dispatch,  and 
New  Orleans  Times-Picayune . 


Universal  involved  in 
a  large  reader  survey 

At  least  75  papers — including  the 
Detroit  Free  Press,  Baltimore  Sun, 
San  Francisco  Chronicle,  Portland 
(Continued  on  page  40) 
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THE  RESULTS  ARE  IN. 
READERS  RESPOND  TO 

DR.  GOTT! 

Dr.  Peter  Gott  now  receives  more  than  100  letters  every 
day  from  readers  of  his  column.  Many  ask  for  advice. 
But  many  others  are  just  to  say  thank  you. 

Here  is  a  sampling; 


“I  am  18  years  old  and  your  column  has  just  begun  to  appear  in  my  newspaper,  Newsday.  I  look 
forward  to  reading  your  column,  especially  on  Sundays.  You  editorialize  about  subjects  you 
really  care  about  but  you  do  it  with  a  sense  of  humor  which  shines  right  through.” 

S.G.,  North  Bellmore,  NY 

“I  am  73  and  my  husband  is  76...I  am  not  writing  to  you  for  medical  advice  but  rather  to 
commend  you  in  regard  to  your  column...” 

M. F.,  Los  Alamos,  CA 

“My  friends  agree...your  answers  to  readers’  questions  are  easy  to  follow, 
and  just  good  common  sense...” 

P.P. 

“Truthful,  informative,  clearcut  responses,  in  language  understood  by  all  of  us.  It’s  educational 
and  enriching  to  those  who  need  it  most...satisfying  and  delightful  to  read  over  once  again.” 

A.H.,  Torrington,  CT 

“Keep  on  truckin’  —  the  medical  profession  needs  about  a  million  more  doctors  like  you! 

You’re  obviously  into  health,  not  sickness.” 

N. T.G.,  Santa  Ana,  CA 

“You  are  terrific.  You  have  the  courage  to  write  what  you  feel.” 

O.R.D.,  Long  Island,  NY 

“When  I  read  your  article  about  doctors  passing  the  buck  I  wanted  to  run  you  for  president  of  the 
U.S.A.  I’m  an  operating  room  nurse.  Keep  up  your  great  work.  I  love  you...” 

AnR.N. 


.  PETER  GOTT  The  doctor  who  remembers  what  it’s  like  to  be  a  patient. 


For  rates  and  availability,  call  Brad  Bushell,  Vice  President  and  Sales  Manager, 
toll  free  at  1-800-221-4816  (in  New  York  state,  212-692-3700). 
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(Continued  from  page  38) 
Oregonian,  and  Sacramento  Bee — 
will  be  running  a  large  reader  survey 
form  on  one  of  the  days  between 
September  8  and  15. 

The  “1985  National  Newspaper 
Poll”  will  ask  questions  about  AIDS, 


airline  safety,  the  Soviet  Union,  pub¬ 
lic  schools,  unemployment,  govern¬ 
ment,  crime,  and  numerous  other 
topics.  Readers  who  complete  the 
survey  then  mail  it  to  Universal  Press 
Syndicate  by  September  21. 

Arthur  S.  Gillman,  president  of 


Delphi  Consultive  Surveys  &  Re¬ 
search,  designed  the  poll  in  consulta¬ 
tion  with  newspaper  editors  and  Uni¬ 
versal.  He  is  expected  to  tabulate  and 
analyze  the  answers  by  the  latter  part 
of  October,  after  which  papers  can 
publish  stories  about  the  results. 


United  is  offering  ‘Executive  Suite’  business  comic 


“Executive  Suite” — the  newest  of 
a  group  of  “business  comics”  intro¬ 
duced  during  the  past  couple  of 
years — is  now  being  distributed  by 
United  Feature  Syndicate. 

The  daily  strip  became  a  regular 
feature  in  Minneapolis  City  Business 
last  year,  and  was  then  picked  up  by 
business  publications  in  17  other 
cities.  Now,  United  syndicates  it  to 
papers  such  as  the  Minneapolis  Star 
and  Tribune,  Chicago  Tribune,  Mil¬ 
waukee  Sentinel,  and  Denver  Rocky 
Mountain  News. 

“Executive  Suite”  (formerly  called 
“The  C.E.O.”)  stars  U.S.  Tech  & 
Tool  chief  executive  officer  Jonathan 
P.  Stone,  who  was  once  asked  by  a 
television  interviewer:  “How  does  it 
feel  to  take  a  corporation  your  father 
built  from  scratch  and  run  it  virtually 
into  the  ground  in  a  few  short  years?” 

The  comic  was  created  by  William 
Wells  and  Jack  Lindstrom,  who  both 
have  extensive  experience  with  the 
business  world  they  are  lampooning. 

Wells  is  president  of  Wells  &  Com¬ 
pany  and  former  vice  president  and 


LET  ME  BEGIN  THK  EXECUTIVE 
STATE  MEETING  ON  AN 
UPBEAT  NOTE. 


OUR  mmmt  consuoing 

RRM.  DEWEY.  BtLLUM&HOtVE. 
HAS  SOME  GOOD  NEWS  FOR  US 
HEREATUSTECH&TOa. 


IT  SEEMS  THE  EXCELLENCE  FAD  IS  FINALLY  DYING  OUT. 


Searching  for  excellence  is  not  the  rule  at  U.S.  Tech  &  Tool. 


managing  director  of  the  Minneapolis 
office  of  Hill  &  Knowlton,  the  inter¬ 
national  public  relations  and  public 
affairs  counseling  firm.  Earlier,  he 
was  a  reporter  for  the  Detroit  Free 
Press  and  several  other  papers,  as 
well  as  a  speechwriter  and  press 


secretary  for  the  governor  of  Michi¬ 
gan. 

Strip  artist  Lindstrom,  who  is 
known  in  Twin  Cities  advertising  cir¬ 
cles,  is  a  graphic  arts  consultant  and 
owner  of  his  own  F.A.B.  Artists  com¬ 
pany. 


SHNS  launches  two  editorial  services 


Scripps  Howard  News  Service 
(SHNS)  has  started  two  editorial  ser¬ 
vices. 

“Other  Views”  is  a  five-day-a- 


MktNews 


A  supplemental  flnancieil 
&  economic  news  service. 


Market  News  Synciicate  provides  a  daily  selection  of 
articles  about  economic  events  affecting  world  financial 
markets  —  and  your  readers. 

Ready-to-run  copy  direct  to  your  computer  system. 

MktNews  Syndicate  is  produced  by  Market  News  Service, 
Inc.,  an  international  provider  of  financial  news  to 
thousands  of  businesses,  individuals  and  news  media. 

For  information, 

call  Scott  Robinson  at  800-227-7336 


week  package  consisting  of  editorials 
from  papers  such  as  the  San  Francis¬ 
co  Examiner  and  Detroit  News  as  well 
as  Scripps  Howard  dailies  like  the 
Denver  Rocky  Mountain  News  and 
Pittsburgh  Press. 

“Opinions”  is  a  weekly  roundup  of 
excerpts  from  editorials.  The  first 
topic  was  reaction  to  South  African 
President  Botha’s  hard-line  speech 
about  apartheid  last  month. 

For  years,  SHNS  has  been  sup¬ 
plying  staff-written  editorials  on 
national  and  international  affairs  from 
its  Washington  bureau. 


Four  take  new  posts 

Several  staff  additions  and  changes 
have  been  announced  by  News  Amer¬ 
ica  Syndicate. 

Leslie  Lewis  is  now  sales  repre¬ 
sentative  for  the  Southwest  states. 
Paul  Wing  has  been  hired  to  fill  her 
position  as  sales  representative  in  the 
Midwest.  William  Weir  has  returned 
to  the  syndicate  as  Southern  states 
sales  representative.  And  Elaine  De- 
Voe,  C.P.A.,  has  assumed  the  newly- 
created  post  of  business  manager. 
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UP/’s  ivoes 

(Continued  from  page  52) 


years,  it  achieved  general  parity  with 
the  AP  in  the  rates  it  received  from 
smaller  and  medium  sized  newspa¬ 
pers  but  its  income  from  the  biggest 
ones  has  never  approached  AP’s — a 
fact  of  crucial  importance  in  its  finan¬ 
cial  history. 

Indeed,  UPI's  perpetual  dilemma 
has  been  exactly  this:  while  it  is  quite 
properly  measured  by  the  same  stand¬ 
ard  as  AP  when  it  comes  to  perform¬ 
ance,  it  is  measured  by  a  quite  differ¬ 
ent  standard  when  it  comes  to  income 
from  the  top  layer  of  the  industry. 

As  of  1974,  it  was  estimated  that 
from  the  23  largest  newspapers  in  the 
United  States,  the  AP  received  2.3 
dollars  for  every  one  dollar  received 


...  has  UPl,  like  Life 
magazine  or  almost  any 
city’s  second  or  third 
newspaper,  become  an 
anachronism,  the  victim 
of  change  and  of 
circumstances  essentially 
outside  its  control? 


by  the  UP.  At  the  same  time,  20  of  the 
too  largest  American  newspapers  had 
no  UPI  service  at  all.  This  disparity, 
which  becomes  enormous  when  pro¬ 
jected  in  terms  of  annual  income,  was 
even  greater  in  earlier  years,  and  it 
has  given  the  AP  a  multi-million  dollar 
financial  lead  that  has  been  used  with 
devastating  effect  against  its  rival.  It 
is  noteworthy  that  newspaper  dollars 
have  helped  AP  dislodge  UPI  as  the 
principal  supplier  of  news  to  radio  in  a 
rate  war  that  has  rarely  made  eco¬ 
nomic  sense. 

The  double  standard  that  prevails  in 
rates  paid  AP  and  UPI  by  major  news¬ 
papers  was  illustrated  in  a  recent  arti¬ 
cle  in  the  Wall  Street  Journal  which 
said  the  Journal  paid  the  AP  $36,000  a 
month  compared  with  $19,300  to  the 
UPI.  The  Los  Angeles  Times  was  said 
to  pay  AP  $20,5 19  a  week  and  the  UPI 
$13,133. 

Although  it  has  faced  an  uphill  bat¬ 
tle  in  the  home  market  for  rate  parity 
among  the  largest  newspapers,  UPI 
for  many  years  was  the  principal  sup¬ 
plier  of  news  to  the  radio  industry. 
There  it  prospered  because  AP,  as  an 
organization  of  newspapers,  refused 
until  much  later  to  sell  news  to  the 
rapidly  growing  number  of  radio  sta¬ 
tions.  Outside  the  United  States,  UPI 
found  easier  acceptance  among  major 
newspapers,  perhaps  because  it  was 
not  the  establishment  agency.  In  any 


case,  until  fairly  recently,  UPI  could 
claim  as  many  foreign  subscribers  as 
any  competitor.  For  years  it  was  not 
seriously  contested  as  the  dominant 
news  and  picture  agency  in  Latin 
America  and  was  a  formidable  com¬ 
petitor  for  subscribers  in  Europe  and 
Asia. 

Despite  the  importance  of  foreign 
operations,  the  basic  life-and-death 
battle  for  UPI  has  always  been  in  the 
American  market,  and  newspapers 
have  always  represented  the  most  im¬ 
portant  source  of  domestic  revenue. 
There  the  UPI  has  never  been  able  to 
close  the  wide  gap  created  by  the 
higher  rate  structure  enjoyed  by  the 
AP  in  the  most  lucrative  part  of  the 
newspaper  market.  This  disparity  is  a 
fact  of  life  that  UPI  staffers  have  long 
accepted,  not  with  self-pity,  but  with 
the  stoic  resignation  of  the  underdog. 
It  has  only  fueled  their  delight  to  out¬ 
perform  the  AP. 

AP’s  long  refusal  to  sell  news  to 
non-members  not  only  triggered  the 
formation  of  UPI  but  actually  helped 
the  younger  agency  economically. 
Until  the  end  of  World  War  II,  pub¬ 
lishers  and  would-be  publishers  who 
could  not  obtain  an  AP  franchise  had 
to  choose  between  UPI  and  INS — 
and  INS  was  never  more  than  third  in 
this  contest.  Thus  UPI  for  many  years 
had  a  form  of  captive  client — 
newspapers  with  really  nowhere  else 
to  go.  Moreover,  the  period  between 
the  two  World  Wars  was  one  of  in¬ 
tense  newspaper  competition  and 
opened  new  opportunities  for  UPI.  In 
many  cities,  large  and  small,  there 
were  two  or  three  newspapers 
scrambling  for  circulation  in  the  ^ter- 
noon  and  often  the  same  number  in 
the  morning.  It  was  important  in  those 
circulation  battles  to  have  every  story 
your  competitor  had,  and  more  and 
more  newspapers  began  to  adopt  the 
two  news  service  concept.  Slowly, 
the  UPI’s  home  base  began  to  expand 


Its  role  as  underdog 
generated  among  its  staff 
an  esprit  de  corps  and 
competitive  zeal  that  few 
outsiders  could 
comprehend. 


until  it  became  a  formidable  rival  to 
AP  in  many  parts  of  the  country. 

Then,  in  1945,  the  Supreme  Court 
of  the  United  States  ruled  that  AP’s 
policy  of  granting  exclusive  fran¬ 
chises  was  illegal,  that  its  service 
must  be  available  to  anybody  who 
could  pay  the  market  price.  This 
changed  the  entire  nature  of  news 
agency  competition  in  the  postwar 
period,  and  also  helps  explain  the 


problems  that  now  threaten  to  over¬ 
whelm  UPI. 

For  UPI,  the  Supreme  Court  deci¬ 
sion  meant  two  things:  First  it  could 
no  longer  think  of  any  newspaper  as  a 
captive  client;  and  second,  with  wide 
open  competition  against  AP  now  the 
rule  of  the  day,  it  was  vital  for  UPI  to 
expand  its  state  and  regional  services. 
Its  national  and  international  services 
proved  during  the  war  that  they  were 
highly  competitive  with  the  AP,  but 
its  regional  news  coverage  was  spotty 
in  many  places.  The  UPI  thus  was 
compelled  to  begin  a  period  of  costly 
expansion  just  as  the  newspaper  mar¬ 
ket  was  starting  to  shrink  with  the 
emergence  of  television.  Very  few 
cities  were  left  with  more  than  one 
newspaper.  As  competition  dis¬ 
appeared,  the  two  basic  news  service 
concept  began  to  fade.  Meanwhile, 
major  newspapers  such  as  the  New 
York  Times,  the  Washington  Post, 
and  the  Los  Angeles  Times  began  to 
sell  their  news  reports  outside  their 


UPi  alone,  from  the 
start,  has  been  a  private, 
independently  operated 
enterprise  that  is 
supposed  to  pay  its  own 
way  if  not  earn  a  profit. 


home  circulation  areas  at  prices  much 
lower  than  AP  or  UPI.  A  growing 
number  of  newspapers,  no  longer 
faced  with  local  competition,  began  to 
drop  either  UPI  or  AP  as  a  basic  ser¬ 
vice  and  to  subscribe,  at  a  savings,  to 
one  of  these  supplemental  services.  It 
was  a  process  of  attrition  that  the  AP, 
with  its  membership  structure  and 
stronger  revenue  base,  was  better 
able  to  withstand  than  the  UPI. 

It  was  during  this  critical  phase  that 
news  agencies  began  to  require  the 
costly  equipment  of  the  computer  age 
and  here  again  the  AP  was  in  a  better 
flnancial  position.  UPI  could  not  have 
started  this  technological  transition  in 
the  1960s  without  millions  in  assist¬ 
ance  from  the  E.W.  Scripps  Co.  The 
extent  of  financial  help  that  UPI  got 
from  the  parent  organization  in  the 
last  20  years  of  Scripps  ownership  has 
probably  never  been  fully  realized  in 
the  newspaper  and  broadcasting  in¬ 
dustries.  It  is  not  fanciful  to  put  the 
figure  close  to  $100  million. 

The  period  immediately  after 
World  War  II  provided  UPI  with 
opportunities  which  had  the  effect  of 
masking  its  basic  revenue  problem  in 
the  home  newspaper  market.  The 
European  news  agencies  were  in  dis¬ 
array  in  the  early  postwar  period  and 
UPI,  as  well  as  AP,  found  great  room 
(Continued  on  page  31) 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


AUTO  COLUMN.  Weekly,  covering  De¬ 
troit  action,  new  developments.  Ed, 
37825  Santa  Barbara,  Mt.  Clemens,  Ml 
48043. 

CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
3158,  Murfreesboro,  TN  37130. 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 


GENERAL 


"THESE  ARE  VERY  GOOD  COL¬ 
UMNS...”  wrote  the  vice  president  of  a 
New  York  newspaper  feature  syndicate 
about  "That's  Rich,”  a  humor  column 
feature  by  Rich  Sanderson.  And  New 
York  veeps  are  never  wrong,  or  they're 
exiled  to  Los  Angeles.  Column  is  ideal  for 
attracting  new  advertising  clients  and 
improving  circulation;  and  for  swatting 
slow  files.  For  sample  columns,  rates, 
and  an  unautographed  photo  of  that  veep 
on  the  bus  for  L.A.,  contact:  That's  Rich 
Associates,  Suite  222,  900  Mt.  Royal 
Blvd,  Pittsburgh,  PA  15223;  (412) 
486-3886. 


PUZZLES 


DAILY  CROSSWORD  PUZZLES  by  Fran¬ 
cis  Burton.  15  square  X  15  sqaure  of 
approximately  62-81  words.  For  sample, 
rates,  PO  Box  997,  St.  Joseph,  MO 
64502. 


FREE  PUZZLES! 

Run  our  small  coupon  and  get  the  best 
crossword  or  Scrambir'®  puzzles  FREE! 
Our  15th  year.  Scrambl-Gram  Inc., 
1772  State  Rd.,  Cuyahoga  Falls,  OH 
44223.  (216)  923-2397. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


BUSINESS  OPPORTUNITIES  \  NEWSPAPER  BROKERS 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America's 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response”  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  6O0 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7,  (403)  973- 
2361. 


TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a  re¬ 
markably  low  price.  Columns  ready  to 
run  on  childrens'  health,  consumer 
drugs  and  healthful  travel,  dental  care 
ana  fitness.  Weekly  package  of  6000 
plus  words.  Can  be  mailed  or  sent  elec¬ 
tronically.  AP  style.  Send  for  sample  or 
free  trial.  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave. 
NW,  Washington,  DC  20037. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 

S5.  Our  12th  year.  International 
News,  Box  2405,  West  Palm 
Beach  FL  33402. 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


FASTEST-GROWING  COMPLETE 
MOVIE  SERVICE!  Witty,  conservative, 
family-oriented.  Free  trial.  Allen  Has¬ 
son,  Rt.  2,  Box  4457,  Nyssa,  OR 
97913,  (503)  372-5496  collect. 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  nth  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


OUR  FREE  FALLAVINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
Call— write;  REVIEWS  ON  REQUEST, 
PO  Box  20267,  London  Terrace  Station, 
NewYork,  NY  1001 1.  (212)989-6612. 


mmo -  mucn  in  space/money  tor  trial,  bamp 

Jon  Piper,  Sports  News  Service,  44 1 

CLASSIFIEDS  Te/nes'’’ 

(212)  675-4380 

FEATURE  YOUR  FEATURE  IN 
FEATURES  AVAILABLE 
AND  WATCH  YOUR 
SYNDICATE  SALES  SOAR! 
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NEWSPAPER  OPPORTUNITY:  Be  the 
publisher  of  your  own  community  news¬ 
paper  in  Southern  California.  Exciting 
franchise  concept  for  the  best  qualified. 
Telephone  (213)  929-8332;  or  write  PO 
Box  1246,  Norwalk,  CA  90650. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  Bay  Point,  Panama  City,  FL 
32407 

(904)  234  3307  ext  3408 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hiardwick  Ma  01037; 
(413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

BrokersK)onsultants>Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSCJCfATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


BOXING  ~  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Willcultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
768-7165. 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
oblisation.  RICHARD  BRIGGS  & 


31412  (912)  236-1596. 


Fournier  Media  Service  Inc. 
Appraise  I'Brokerage^onsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

SalesK)onsulting>Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  S^ice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  M7,  Berryville,  AR  72616 
RUPERT  PILLIPS  (501)  423-6688 


The  Midwest 
Newspaper  Brokers 
ROY  HOLDINIj  &  ASSOCIATES 
Brokers-Appraisers 
Modest  rates 

P.O.  Box  212,  Galva,  II.  61434 
309-932-2270  217-784-4736 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 


ONE-DAY  AD  SALES  SEMINARS...  an 
investment,  not  expense.  Mark 
Samuels,  MEDIA  DATA  SYSTEMS,  425 
W.  Walnut  Suite  310,  Louisville,  KY 
40202  or  call  l-(502)  566-6723. 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  communi^  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 

I  great  style  of  life.  Minimum  $100,000 
I  down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 

ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
I  inquiries  to  Box  9065,  Editor  &  Pub- 
;  lisher. 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  WEEKLY.  Texas  Gulf 
Coast  region,  excellent  economy.  Avail¬ 
able  well  below  gross  of  about  $250K. 
Owner  must  sell.  One  third  down, 
financing. 

PROFITABLE  PAPER,  rich  farming 
country.  Poor  health,  must  retire.  Asking 
$100K.  with  $20-25K  down.  Northwest 
Texas,  near  metro  area.  We  have  others, 
free  list.  ATN,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  TX 
78703,  (512)  476-3950. 


EASTERN  OREGON  WEEKLY.  Grossed 
$185,000  plus  in  1984  with  $34,000 
net  for  owners.  Grossed  $9O.0OO  plus 
during  first  6  months  of  1985  with 
$18,(j00  net  for  owners.  Owners  have 
other  plans.  Will  consider  purchase, 
lease  or  combination  to  hard  working 
qualified  persons.  Box  9180,  Editor  & 
Publisher. 


PROFITABLE  AND  GROWING  NEW  EN¬ 
GLAND  weekly  and  shopper  combina¬ 
tion  serving  prosperous  area.  Priced 
under  gross  of  $850,000.  Composition 
facilities  included.  W.B.  Grimes  &  Co., 
1511  K  Street.  N.W.,  Washington,  DC 
20005. 


QUICK  SALE  DESIRED.  Prof itable  grow¬ 
ing  weekly  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz 
CA  95061. 


109  YEAR  OLD  WEEKLY  in  East  Central 
Illinois  with  job  shop.  Business,  equip¬ 
ment,  building  and  home  available.  Don 
Decker,  Broker,  Milford,  IL  60953. 
(815)  889-5365. 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


NEWSPAPER  GROUP  OWNER  is  in¬ 
terested  in  acquiring  another  group  of 
newspapers.  Volume  of  individual  pap¬ 
ers  must  be  above  $600, (X)0  each  with 
minimum  total  sales  of  $5,000,000. 
Would  also  be  interested  in  lar^e  weekly 
or  daily  operations  grossing  over 
$1,000,000.  Write  to  Box  9189,  Editor 
&  Publisher. 


MAGAZINE  FOR  SALE 


ESTABLISHED  MAGAZINE  in  the  Lower 
Rio  Grande  Valley  Metroplex  area  of 
South  Texas,  including  South  Padre  Is¬ 
land,  one  of  the  fastest  growing  areas  in 
the  nation.  9,000  circulation.  Grossing 
$150K.  Unlimited  potential.  15  years 
old-same  owners  who  will  help  with 
transition.  $150,000.  No  machinery. 
Will  sell  without  office/home.  Please  in¬ 
dicate  your  financial  ability  with  first  in¬ 
quiry.  Box  9115,  Editor  &  Publisher 


EDITORIAL  CONSULTANT 


EXPERIENCED  EDITOR  will  submit  free 
monthly  critiques  in  return  for  "comp" 
subscription  to  your  weekly.  Jerry  New¬ 
ton,  Box  1934,  Sonoma,  CA  95476. 


SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980's.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 
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ANNOUNCEMENTS 

PUBLICATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
"  How  to  Purchase  a  Newspaper  and  Suc¬ 
ceed"  by  editor— publisher— broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 

REAL  ESTATE 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  6H-4261  for  in¬ 
formation. 

INDUSTRY 

SERVICES 

CIRCULATlOh  .ERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-29M. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

ENGINEERING  « 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 

We  Install,  Move  and  Remove  Printing 
Equipment.  Total  Turn  Key  Job 
R^mg'Electrical'Pipping.  (305)  293- 

EQUIPMENT 
&  SUPPLIES 

CAMERA  $  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (Ja  90278.  (213)  372- 
0372 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS80III.  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

CIRCULATION  SUPPUES 

WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  servic: 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 

COMPUTER  SOFTWARE 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  4O0  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems.  223  W  5th. 
Shawano  Wl  54166;  (715)  526-6547 

EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  terminals, 
printer  and  on-site  operator  training. 
DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  Sys¬ 
tems,  (505)  326-7143  or  write  to  101 
E.  30th  St.,  Farmington,  NM  87401. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
i  Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/ Atlanta 
(404)458-9351  Telex  700563 


MULLER  MODEL  231  Counter  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immediately.  Reply  to; 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


COMPUTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Ve^rs  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  Labeling  Machine  -  Zip  Sor¬ 
ter  &  Counter  Stacker,  12  ft.  conveyor, 
extra  vaccuum  pump,  newspaper  set-up, 
heatwheel,  etc.  new  November  1984  - 
Doug  Smith  (215)  547-4210. 


NEW  Two  Stepper  Model  730  Tyer 
Machines  with  Wrapping  Feature  &  Vari¬ 
able  Speed  Control,  incrudes:  H.D.  Cam 
Hopper  &  Double  Bin  Bagging  with 
Countdown  Counter.  For  more  informa¬ 
tion  contact  Steve  Grant  (305)  761- 
4323. 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX.  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


STEPPER  6  pocket  Newspaper  Colla-.or/ 
Quarterfolder,  new  September  1984  - 
Best  Offer-  Doug  Smith  (215)  547- 
4210. 


SIX  (6)  Dock  Loaders  ~  Rebuilt  by  MLR 
to  convert  from  cable  to  chain  drive.  8’ 
closed,  open  to  17’..  18"  belt  width  125' 
F.P.M.  belt  speed  3-phase  220  V. 
motors,  120-  Volt  Coils.  CONTACT: 

Carl  Poehler 
(215)  820-6154  OR 
Ed  Towsend 
(215)  820-6675 


CHESHIRE  for  newspapers.  IDAB  CS 
202.  Curtis  (703)  521-1089. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


HARRIS  SIGNASTITCH  II,  Model  706/ 
707  P  with  Harris  527  Feeder.  Needs 
reconditioning.  Box  9194,  Editor  &  Pub¬ 
lisher. 


Three  C.H.  Mark  III 
Stackers  and  spare  parts. 

Sell  or  trade.  (206)  597-8765 


MISCELLANEOUS 


GREAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
duty.  At  less  than  half  price  of  new  units. 
Contact: 

HGO  America  Incorporated 
(717)  843-1519 


NEW  TYING 
MACHINES 

$12,400.00 

A  limited  number  of  Power 
Strap  PSN-8  automatic  tying 
machines  (25  to  28  BPM) 
available  immediately  with  a 
limited  warranty.  Installa¬ 
tion  and  parts  support  avail¬ 
able.  High  speed  model  with 
side  guides  and  bundle  stops  - 
$13,800.00. 

HALL  SYSTEMS.  INC. 

24400  Sperry  Drive 
Westladce,  Ohio  44145 
(216)  835-0700 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


42  rolls,  14  ‘/4"  wids,  30  pound.  The 
Concord  Monitor,  Concord  NH  03301, 
(603)  224-5301,  contact  Pam  Byrne. 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS;  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


ADVANTAGE  II,  $12,500; 
ADVANTAGE  I,  5  V*  Floppy  I/O, 
$10,000; 

CG  8600  WITH  DUAL  INTERFACE, 
PMA,  $25,000. 

BOB  WEBER  (216)  831-0480. 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

EDITOR  &  PUBLISHER  for  September  7,  1985 


Use  this  handy  order  form  to  order: 

1985  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1984) 

1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1985  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  ■  Encyclopedia  of  the  newspaper  industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name  _ Title _ 

Company  _ 

Nature  of  Business  _ 

Address _ 

City _ State _ Zip  _ 

Payment  must  accompany  Martlet  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


■ 


> 


\ 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  (mality  scans  easily  and  economi¬ 
cally.  Easy  set-upand  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 


COMPUWRITER  IV’s  HR  or  LR.  Recon¬ 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  GSE  (716)  385-3027. 


CG  UNIFIED  COMPOSER,  8  Rack  Op¬ 
tion,  X-Keyboard,  $1950.; 

UNIFIED  COMPOSER,  $1250.; 
UNISETTER  HR,  Parts  Kit,  $5750. 
Bob  Weber  (216)  831-0480. 


COMP  JR.,  Supported,  $1000; 

COMP  II  JR,  Supported, $1500; 

CG  7200 1C  HEADLINER,  14-72  Pt.,  10 
Strips,  $1650. 

BOB  WEBER  (216)  831-0480. 


COMP  IV  B  HR  (Model  48),  4  Strips, 
S-Proc.,  Parts  Kit,  $4500; 

COMP  IV  8  HR,  $4500; 

CG  7200  I  HEADLINER,  14-72  Pt., 
$1500. 

BOB  WEBER  (216)  831-0480 


RTlnHHHI  I 


EditWriters  7500,  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  (Jail  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  years. 


EDIT  7500  HR,  Rev  A,  $4750; 
EDIT  7400  HR,  Rev  D,  $5500; 
EDIT  7500  HR,  Excellent,  $6750; 
EDIT  7700  HR,  $7750. 

BOB  WEBER  (216)  831-0480 


LINOTRON  202,  Parallel  Interface,  x- 
memory,  150  Fonts,  $18,000; 
LINOTRON  202,  On-Line  Interface, 
PMA,  $16,000. 

BOB  WEBER  (216)  831-0480 

MDT-350’s  reconditioned  with  Com¬ 
munications  or  Format  option.  $3150, 
warranty.  GSE  (716)  385-3027. 

MCS  10  8400,  2  Term.,  4  Floppies, 
768K,  Preview,  Ruling,  MCO,  Power 
Page,  Enhanced  Hyphen,  70  Fonts, 
$40,000. 

Bob  Weber  (216)  831-0480. _ 

1210/UTS,  COMPUGRAPHIC-We  have 
outgrown  this  12-terminal,  10- 
megabyte  front-end  system.  Five  years 
old,  in  good  working  order,  covered  by 
maintenance  contract,  spare  hard  disk 
drive  and  extra  packs.  We  are  presently 
using  it  to  produce  450  tab  pages  each 
week.  Available  September.  Wayne 
Bonekemper,  Suburban  News  Publica¬ 
tions,  (614)  451-4537. 


VIDEOSETTER  UNIVERSAL  With  DCS 
Controller,  $9850; 

VIDEOSETTER  PREVIEW,  $2250; 
VIDEOSETTER  2414,  Dataport,  12 
Grids,  $3000. 

Bob  Weber  (216)831-0480. 

VIDEOSETTER  UNIVERSAL  many  grids. 
Rev  Lead,  Rev  Video,  PMA.  Ober/ 
Graphics.  (617)  682-1139. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


METRO-SETS 

3  in  excellent  OMrating  condition.  2 
have  new  CRTs.  (Jne  with  logo  scanner. 
The  others  have  extended  disc  for  logos. 

Package  Includes; 

3  Metro-sets  with  logo  attachments 
One  of  every  power  supply  including 
High  Voltage. 

29  Fonts 
1  103  Disc  Drive 
Assorted  spare  boards 
All  equipped  with  32K  AUX 
TTY  and  Controller 

If  interested  contact  Ernie  Foito  (203) 
333-0161  Ext.  245. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  (jommission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


Replace  your  aging  MOT-350  Terminals 
with  new  M[X)-350’s;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Library.  Warranty.  $7995.  (5SE 
(716)  385-3027. 


PRESSES 


CUSTOM  BUILT  3-Knife  Trimmer, 
1981,  Model  TK,  S/N  7681.  Accumeter 
4-web  gluer,  now  on  Goss  SC  Folder. 
Excellent  condition.  Harry  Barnett. 

ONE  CORPORATION/  Atlanta,  GA 
(404)  458-9351  Telex  700563 
Upper  former  for  Goss 
Urbanite  1000  Series  folder. 

ONE  CORPORATION/Atlanta,  GA 

(404)  458-9351 


Color  King  2  and  4  unit  with  folder 
Goss  HV  4  and  8  unit 
Goss  Suburban  2  unit  with  quarterfold 
Damco  Equipment  (212)  570-6442 


Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  Y*  cutoff  with  baloon  former 

Disk  folder  has  been  magnafluxed  (no 

crscks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  METRO 
UNITS 

•28  Cutoff 
•SB”  or  56”  web  width 
•Pump  and  .’ail  inking  system 
•Arranged  for  60,000  P.P.H. 
•Folder,  double  2:1,  22  ’Y*” 
cutoff 

•Detailed  Specifications  avail¬ 
able 

All  equipment  in  storage 
and  priced  for  immediate 
sale,  delivery  and  installa¬ 
tion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


EQUIPMENT  «.  SUPPLIES 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  V2-'/t  folder  50  horsepower  1979 

1- SC  combination  V^Vi-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
l-Goss  Community  Vi-Vi  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292  j 

(206)  387-0097 

Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units  | 

Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22”  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  W,  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  (^immunity,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(JO,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


MERGENTHALER  PACER  36”  web 
offset  press,  with  5  units,  Mogul  folder, 
40  hp,  extra  unit  for  parts.  (915)  532- 
2033. 

GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  unite  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

I 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELUNEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite)  I 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed  on  an 
“as  is"  basis. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

4  Unit  Community,  Community  folder, 
Mfg.  1972 

6  Unit  Urbanite:  5  mono;  1  tri-color, 
page  folder;  22.80  cutoff  on  RTP's, 
sold  as  a  complete  press  or  add¬ 
on  unite.  Fully  reconditioned 
or  "as  is”  available  now. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


QUALITY,  RELIABILITY,  VALUE 
Goss  SSC  Community,  1980.  7  unite,  1 
UOP,  folder  with  upper  former.  Available 
October. 

(aoss  SC  Community,  1976.  10  unite 
(includes  2  upper  unite),  folder  with  tab¬ 
loid  stitcher.  Available  January. 

Goss  Urbanite,  #U-1248.  5  unite,  3- 
color  unit,  half/quarter  folder.  Available 
November.  Upper  former  if  required. 
Harris  V25,  1978.  13  unite,  RBI  (8 
web)  folder,  8  Martin  splicers.  Available 

Harris  V15A,  1976.  8  unite,  JF  7  folder 
with  upper  former.  Available  February. 
M.A.N.  Uniman  2/2,  1983.  4  unite,  1 
color  deck,  half  folder,  3  M.E.G.  DME-2 
splicers.  Available  October. 

ONE  Corporation/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Suburban  9  Unite  2  folders  2  roll  stands 
ColorKing  6  Unite  Double  Parallel 

Folder— all  on  individual  unite 
Harris  V15A  3  Unite 
Suburban  4  Unite  &  Folder 
^11  us  for  Miscellaneous  Equipment.  On 
installation  or  relocating.  Quotes  on  all 
used  equipment. 

Wesco  Graphics 
845  Commercial  Street 
San  Jose,  California  95112 
(408)  289-1400  Telex  172  644 

Goss  2  Unit  Signature  -  22-%”  C.O.  - 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10’  (Wen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-7()0 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-%”  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  9<X)  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Unite  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (I960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-%”  C.O.  55”  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Unite  and  Folders  with  heat 
equipment. 

Color  King  -  8  unite  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


EDITOR  &  PUBLISHER  for  September  7,  1985 


EQUIPMENT  &  SUPPLIES 


2  GOSS  SUBURBAN  units,  series  900. 
Good  running  condition,  priced  to  sell. 
Call  Mrs.  Dooslaw,  Penny  Saver,  South 
Bend  Indiana  (219)  288-1411. 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheelins  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  Heatset  N40  (845)  6  units,  22 
V«"  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22.  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

URBANITE,  1200  series,  9  units  pas- 
^GTS 

URBANITE,  10(X)  series,  8  units,  pas¬ 
ters. 

KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAlitP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


HOE  COLORMATIC  -  22  W  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  %"  cutoff 
8  -units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  -  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  old 
GOSS  MARK  I  -  22  Vx"  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  -  halfdeck  (extra  halfdecks 

available) 

6  -  Goss  reels 
GOSS  COSMO 

Add-on  unit,  stacked  position 
Available  now,  1974  vintage. 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16" 
cutoff) 

Goss  double  portable  ink  fountains 
INUND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  Va". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Va  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
BeKh  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

(k)ss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Vep's  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der 

and  self  contained  hoist  for  Harris  V-15- 
A 

press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 


WAHTED  TO  BUY 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Repiy  Box  8280,  Editor  & 
Pubiisher. 


WANTED 


INFORMATION  SPECIALIST  II  (news 
writer).  Write  news  stories  for  Northern 
Arizona  Universi^,  concentrating  on  the 
colleges  of  Creative  and  Communication 
Arts,  Business  Administration,  and  So¬ 
cial  and  Behavioral  Sciences.  Director  of 
University  News  and  Publications  will 
assign  other  duties,  including  publica¬ 
tion  writing  and  news  photography. 
Candidates  should  be  flexible,  capable 
of  meeting  deadlines  under  pressure, 
and  have  excellent  writing,  typing,  and 
photographic  skills.  Qualifications:  5 
years  public  information  writing  expe¬ 
rience;  or  bachelors  degree  in  lournal- 
ism/related  field  with  2  years  of  public 
information  writing  experience.  Salary: 
$16,762.  A  letter  of  application,  re¬ 
sume,  writing  and  photographic  samples 
and  the  names/titles/phone  numbers  of 
three  professional  references  should  be 
recieved  by  the  Personnel  Department, 
NAU,  Box  4113,  Flagstaff.  AZ  86011, 
by  September  27.  Samples  will  be  re¬ 
turned.  NAU  is  an  EOE/AA  Institution. 

ADMINISTRATIVE 

DIRECTOR  -  MGMT.  INFO  SYSTEMS 
San  Francisco  East  Bay's  leading  daily 
has  an  exciting  position  for  an  experi¬ 
enced  Data  Processing  professional.  Ex¬ 
perience  required  in  IBM  4331  Group  II 
environment  with  both  batch  and  on-line 
systems  including  net-working,  as  well 
as  excellent  supen/isory/communication 
skills.  Send  resume/salary  requirements 
to:  Oakland  Tribune,  Inc.,  Personnel/ 
E.P.,  PO  Box  24304,  Oakland.  CA 
94623. 

GENERAL  MANAGER/PUBLISHER 
Profitable  Eastern  Oregon  weekly  seeks 
community  minded  selfstarter.  Will  con¬ 
sider  profit  sharing  and/or  partial  purch¬ 
ase  as  well  as  salary  to  qualified  hard¬ 
working  person.  Box  9181,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


COMMUNICATIONS  MANAGER 
NAPLES.  FLORIDA 

Excellent  opportunity  available  with  a 
large  NYSE  financial  services  corpora¬ 
tion  for  a  motivated  communications 
manager.  Duties  include  public,  com¬ 
munity,  customer  and  investor  com¬ 
munications  for  holding  company  and 
subsidiaries.  Degree,  three  years  experi¬ 
ence  with  a  successful  portfolio  neces¬ 
sary.  Send  resume  in  confidence.  NAF- 
CO  Financial  Group.  Inc.,  Attn:  Peter 
Miles,  5801  Pelican  Bay  Blvd.,  Naples, 
FL  33941.  An  Equal  Opportunity  Em¬ 
ployer. 


ADVERTISING _ 

ASSISTANT  DIRECTOR  OF  SALES 
This  isa  new  position  being  created  fora 
proven  ad  manager  in  one  of  the  coun¬ 
try's  fastest  growing  MSA's.  High  per¬ 
sonal  standards,  proven  track  record  and 
ability  to  handle  many  projects  at  once  is 
mandatory.  Applicant  must  have  good 
written  and  verbal  communication  »ills 
and  a  solid  background  in  customer/ 
personnel  relations.  Send  complete  re¬ 
sume  and  expected  earnings  to:  Fred  V. 
Brooks,  Director  of  Sales,  me  Las  Vegas 
SUN,  K)  Box  4275,  Las  Vegas,  Nevada 
89127. 


ADVERTISING  DIRECTOR 
We  are  a  150,000  circulation  twice- 
weekly  operation  in  Southeastern  Michi¬ 
gan.  Applicant  should  thrive  in  a  com¬ 
petitive  environment.  We  require  a  per¬ 
son  with  excellent  people  skills  who  can 
manage,  train  and  motivate  a  large  retail 
and  classified  sales  staff.  The  ideal 
candidate  will  be  competitive,  imagina¬ 
tive,  results-oriented,  and  must  be  able 
to  work  within  a  management  team.  We 
offer  a  competitive  salary  and  bonus 
structure,  together  with  full  benefits 
package.  Send  resume  and  salary  history 
to  Richard  Isham,  Vice  President/ 
General  Manager,  Observer  and  Eccen¬ 
tric  Newspapers,  36251  Schoolcraft, 
Lavonia  Ml  48150.  An  Equal  Opportun¬ 
ity  Employer. 


ADVERTISING  MANAGER 
The  Miami  Herald  has  career  opportunity 
in  retail  advertising  for  experienced  sales 
manager.  Five-plus  years  management 
experience  with  proven  record  in  moti¬ 
vating  a  sales  force,  sales  and  budget 
administration  and  developing  market¬ 
ing  plans.  Responsible  for  staff  of  over 
30  people.  College  degree  with  news¬ 
paper  or  related  experience.  Excellent 
salary/benefits  including  bonus  and  re¬ 
location  assistance.  Send  resume  to  The 
Employment  Manager,  The  Miami 
Herald,  One  Herad  Plaza  Miami  FL 
33101. 

DISPLAY  ADVERTISING  MANAGER 
Applicant  must  be  creative  and  moti¬ 
vated  to  manage  a  professional  staff  of 
15,  including  telemarketing,  sales  assis¬ 
tants,  artists  and  sales  people.  Sales  ex¬ 
ceed  770,000  inches  of  ROP  linage  per 
year.  Candiate  should  have  a  solid  news¬ 
paper  background  which  includes  ex¬ 
perience  with  budgeting,  training,  prom¬ 
otion  and  bonus  programs.  Mail  resume 
with  salary  requirements  to  Lyn  Monar- 
chi.  Personnel  Director,  Boulder  Daily 
Camera,  1048  Pearl,  Boulder,  CO 
80302. 

,  GENERAL/ADVERTISING  MANAGER 
Exciting  growth  opportunity  at  Zone  4 
shopper  for  energetic  person  with  broad 
shopper  experience  and  history  of  suc¬ 
cess.  Applicant  should  thrive  on  com¬ 
petitive  marketing,  be  able  to  train  an 
lead  sales  staff,  and  manage  diverse  op¬ 
erations.  Compensation  at  $40,000  to 
$50,000.  Reply  in  confidence  to  Land¬ 
mark  (^mmunications,  PO  Box  549, 
Shelbyville,  KY. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER 
Go-getter  needed  to  develop  advertising 
sales  staff  and  programs  for  established 
magazine.  The  hard  part  is  done,  most 
materials/data  in  place,  the  field  isopen. 
Statewide-regional-national  linkages. 
Send  resume'  to  Box  216,  Great  Falls, 
Montana  59403. 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
oura  Hills.  CA  91301 


RETAIL  ADVERTISING 
ADMINISTRATIVE  MANAGER 
The  Sacramento  Bee  is  seeking  an  ex¬ 
perienced  Retail  Advertising  Adminis¬ 
trative  Manager  to  assist  the  Retail 
Advertising  Manager  in  administrative 
functions/special  assignments.  Position 
will  require  an  individual  with  strong 
skills  in  the  area  of  developing  and  admi¬ 
nistering  training  programs;  personnel 
functions;  developing  computer  reports/ 
manafeement  informational  systems; 
coordi  nating  the  development  of  market- 
ing/promotional  materials  and  other 
duties  as  assigned.  The  successful 
candidate  will  have  newspaper  advertis¬ 
ing  sales  and  marketing  experience.  Col¬ 
lege  degree  preferred.  Excellent  salary 
resutnB  id  i  ne  benefit  package.  Send  resume  to; 

The  Miami  The  Sacramento  Bee,  Personnel  Depart- 
iVa  Miami  R  ment,  PO  Box  15779,  Sacramento,  CA 
95852.  EOE. _ 

'  MANArFP  Chicago  entertainment  magazine 

j  MMNAbtK  jggks  aggressive  ad  manager  for  new  ti- 
lye  and  moti-  ties  in  production.  Cold  call  experience  a 
isional  staff  of  must.  Should  lead  by  example.  Send  re- 
ng,  sales assis-  sume,  references  and  salary  require- 
?Ro'i-  mentsto;  David  Roberts,  Publisher,  llli- 

’’O'S  Entertainer,  PO  Box  125  Fairbury  IL 
e  a  solid  news-  61739 

1  includes  ex-  - - - 

[raining  prom-  MAJOR  ACCOUNTS  SALES  MANAGER 
5.  Mail  resume  Our  rapidly  expanding  newspaper  group, 
to  Lyn  Monar-  The  Princeton  Packet,  Inc.,  has  a  solid 
Boulder  Daily  career  opening  in  our  Sales  Department. 
Boulder,  CO  Thissalesposition  will  require  an  experi¬ 
enced  newspaper  salesperson  with  the 

_  ability  to  sell,  service  and  develop  the 

G  MANAGER  oiajor  and  national  accounts.  This  per- 
iity  at  Zone  4  son  must  be  able  to  interface  with  other 
son  with  broad  departments.  This  is  an  excellent  oppor- 
history  of  sue-  tunity  to  join  a  fast-moving  newspaper 
hrive  on  com-  foup  with  the  potential  of  an  unlimited 
ble  to  train  an  future.  Excellent  compensation  package 
age  diverse  op-  being  offered.  Please  send  cover  letter 
at  $40,000  to  afid  resume  with  salary  history  to;  John 
Jence  to  Land-  O'Rourke,  The  Princeton  Packet  Inc., 
PO  Box  549,  PO  Box  350,  Princeton,  NJ  08542.  An 
Equal  Opportunity  Employer. 
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EXPERIENCED  CLASSIFIED 
MANAGER 

We  are  seeking  an  experienced  profes¬ 
sional  with  a  strong  record  of  achieve¬ 
ment  to  lead,  motivate  and  train  a  veter¬ 
an  classified  sales  staff,  as  well  as  plan 
and  implement  special  promotions,  aid 
in  budgeting  and  aggressively  persue 
new  business.  We  offer  an  excellent 
compensation  package  and  company  be¬ 
nefits.  Our  paper  is  a  growing  43,000 
circulation  daily  and  Sunday  focated  in 
beautiful  SW  Virginia  and  Upper  E  Ten¬ 
nessee.  Send  resume  and  letter  outlin¬ 
ing  salary  history  and  personal  goals  to: 
Lee  Owens,  Advertising  Director,  The 
Bristol  Herald  Courier,  PO  Box  609, 
Bristol,  VA  24203. 


CIRCULATION 


CIRCULATION  MANAGER 
An  immediate  and  challenging  oppor¬ 
tunity  is  now  open  for  circulation  mana¬ 
ger  of  this  growing  six  day  daily  news¬ 
paper. 

Applicants  with  solid  background  in  cir¬ 
culation  and  distribution  will  be  given 
serious  consideration. 

The  successful  candidate  will  be  re¬ 
sponsible  for  managing  the  circulation 
and  distribution  of  a  daily  newspaper, 
agribusiness  weekly,  and  shopper.  Re¬ 
cords,  distribution,  and  billing  are  com¬ 
puterized. 

Compensation  for  the  right  person  other 
than  salary  includes  a  complete  fringe 
benefit  package. 

Interested  persons  should  mail  a  resume 
and  cover  letter  before  September  2, 
1985  to: 

Personnel  Manager 
News-Telegram 
PO  Box  598 

Sulphur  Springs,  Texas  75482 
Phone  (214)  885-8663 

Please  include  salary,  history  and  refer¬ 
ences. 


CIRCULATION  DIRECTOR 
Madison  Newspapers  Inc.  publishers  of 
the  Wisconsin  State  Journal  and  the 
Capital  Times  with  a  combined  daily  cir¬ 
culation  of  110,000  and  Sunday  cir¬ 
culation  of  140,000  has  an  imm^iate 
opening  for  a  circulation  director.  This 
position  reports  directly  to  the  general 
manager. 

We  are  looking  for  an  individual  with  five 
years  circulation  management  experi¬ 
ence  in  a  medium  size  daily,  strong  sales 
ability  and  interest  and  effective  lead¬ 
ership  skills.  A  college  degree  or  equiva¬ 
lent  needed.  If  you  are  our  person  please 
send  resume  and  letter  including  work, 
education,  and  salary  history  to:  Person¬ 
nel  Dept.,  Madison  Newspapers  Inc.,  PO 
Box  8056.  Madison,  Wl  53708. 

Affirmative  Action  Employer 


I  am  ready  to  take  on  the  challenge  of 
advancement.  If  you  are  looking  Tor  a 
young  man  with  7  years  circulation, 
sales  experience,  willing  to  relocate,  who 
is  looking  toward  a  career  position  as  an 
assistant  or  circulation  manager,  please 
contact:  Gordon  Dombrowski  (815) 
945-3741,  Chenoa,  IL  61726.  Avail¬ 
able  now. 


PROMOTION 

Major  metro  daily  has  opening  in  Circula¬ 
tion  Marketing  Department  for  energe¬ 
tic,  creative  professional  with  knowledge 
of  circulation  sales  campaign  design  for 
youth  carriers  and  district  managers. 
Must  possess  the  ability  to  train  and 
motivate  others.  Projects  also  include 
training/promotion  audiovisual  prepara¬ 
tion,  telemarketing  and  crew  sales.  Fun 
work  with  fun  people.  Send  resume  to 
Box  9188,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
If  you're  looking  for  a  good  place  to  work, 
to  learn  the  bust  ness  from  the  ground  up, 
this  is  it!  We  are  an  8, 5(X)  dai  ly  (evening) 
and  a  9,000  Sunday  (morning)  located 
in  northeast  Kansas.  Excellent  fringe  be¬ 
nefits  and  salary;  Transportation  pro¬ 
vided.  For  more  information  about  this 
excellent  opportunity  call  Gene  Merritt, 
Circulation  Manager  at  (913)  762- 
5000. 


AGGRESSIVE,  EXPERIENCED  PRO¬ 
FESSIONAL  seeking  a  challenge.  Sharp 
in  marketing  and  promotion  as  well  as 
budget  oriented.  Creative  and  motivated 
to  succeed  -  a  producer.  Send  resume 
and  salary  recjuirements  to  Box  9110, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Small  Zone  5  publishing  group  has  an 
immediate  need  for  a  circulation  pro  who 
can  help  us  grow.  Shirt  sleeves  manager 
who  can  organize  our  circulation  saTes 
efforts  will  be  comfortable  with  us.  We 
publish  daily,  weeklies,  TMC’s.  A|»ly  by 
resume  with  salary  history  to  Box  9198, 
Editor  &  Publisher. 


DATA  PROCESSING 


CIRCULATION  CONSULTANT 
Tampa  based  software  development  firm 
needs  individual  with  minimum  three 
years  circulation  experience.  Data  pro¬ 
cessing  knowledge  helpful.  Send  re¬ 
sume  to  M.  Rubino,  Collier-Jackson, 
Inc.,  3707  W.  Cherry  St.,  Tampa,  FL 
33607. 


INFORMATION  SYSTEMS 
PROJECT  LEADER 

News  media  corporation  with  outstand¬ 
ing  growth  record  is  looking  for  a  person 
with  strong  managerial  instincts,  skills, 
and  record  to  run  its  advertising  informa¬ 
tion  systems  project.  A  degree  in  compu¬ 
ter  science  or  marketing  and  at  least  five 
years  programming  experience  (prefer¬ 
ably  on  IBM  equipment)  and  excellent 
communications  abilities  are  preferred. 
Knowledge  of  accounting  is  important. 
The  selected  person  will  be  responsible 
for  advertising  system  software  and  prog¬ 
ramming  staff.  We  offer  a  strong  com¬ 
pensation  package  (both  direct  and  in¬ 
direct),  fine  working  conditions,  and  a 
really  professional  team.  But  the  out¬ 
standing  characteristic  of  this  job  is  that 
if  offers  the  opportunity  to  apply  experi¬ 
ence  and  creativity  at  a  high  technical 
level  in  a  positive  atmosphere.  To  apply 
please  send  resume  of  your  background 
and  experience  to:  Box  9217,  Editor  & 
Publisher.  Equal  Opportunity  Employer 
M/F. 


WE  ARE  A  FLORIDA  NEWSPAPER  with 
a  combined  circulation  of  over  100,000 
seeking  a  systems  manager  for  our  VAX 
750  with  VMS  software  and  Collier- 
Jackson  CIS  circulation  software. 
Knowledge  of  COBOL  programming  a 
must.  Forward  confidentiaF  resume  to 
Box  9160,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Needed  for  25,000  Sunbelt  daily.  Ideal 
candidate  will  be  aggressive  and  hard¬ 
hitting  with  a  clear,  concise  writing  style. 
Ability  to  cover  a  variety  of  subjects,  and 
ability  to  provide  leadership  for  young, 
talented  staff.  Several  years  of  experi¬ 
ence  on  a  daily  newspaper  is  required, 
preferable  with  some  experience  in  a  su- 
pen/isory  position.  We  offer  a  profession¬ 
al  work  environment  with  growth  poten¬ 
tial  and  a  competitive  salary.  Contact 
Robert  Naylor,  City  Editor,  The  Meridian 
Star,  P()  Box  1591,  Meridian,  MS 


EDITORIAL 

ASSOCIATE 

EDITOR 

Better  Homes  And  (Ardens 
Homes  Furnishings 
&  Design 

BEHER  HOMES  AND  GARDENS  •  Spe¬ 
cial  Interest  Publications  seeks  out¬ 
standing  journalist  to  plan,  write,  edit 
and  supervise  production  of  material  for 
the  areas  of  home  furnishing  and  deco¬ 
rating.  VVill  also  work  with  Field  Editors 
and  freelancers. 

Successful  candidate  will  have  college 
degree  and  minimum  2  y^rs’  solid  writ- 
in^editing  experience  v^ich  could  have 
b^n  gained  with  magazines,  books, 
newspapers,  public  relations  and/or 
advertising  agencies.  Must  possess  ex¬ 
cellent  communication,  creative,  con¬ 
ceptual  and  organizational  skills  as  well 
as  demonstrated  interest  in  home  fur¬ 
nishings/interior  design  field.  Photo¬ 
graphic  background  h^pful. 

Excellent  opportunity  to  work  with  highly 
professional  editorial  group.  Some 
travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples,  and  cov¬ 
er  letter  with  salary  history  and  require¬ 
ments  in  confidence  to: 

Miss  Draper 
Corporate  Director 

MEREDITH  CORPORATION 
Box  594 
Locust  at  17th 
Des  Moines,  lA  50336 

An  Equal  Opportunity 
Employer  M/F/H/V 
Only  responses  from 
candidates  will  be  considered. 


BUSINESS  EDITOR-  The  Advocate  and 
Greenwich  Time  is  looking  for  an  experi¬ 
enced  editor  to  manage  a  7-day-a-week 
business  section.  We're  located  30 
miles  from  Manhatten  amid  a  high  con¬ 
centration  of  corporate  world  headquar¬ 
ters.  The  successful  candidate  will  be 
enterprising  and  understand  the  import¬ 
ance  of  a  local  focus.  Send  a  letter  out¬ 
lining  your  qualifications  and  a  resume 
with  salary  history  to  Ken  Brief,  Execu¬ 
tive  Editor,  Southern  Connecticut  News¬ 
papers,  Inc.,  75  Tresser  Blvd.,  PO  Box 
9307,  Stamford,  CT  06904-9307.  No 
phone  inquiries. 


BUSINESS  REPORTER 


The  Seattle  Times  is  looking  for  a  busi¬ 
ness  reporter  to  join  a  staff  that  covers  a 
growing  dynamic  regional  center  of  busi¬ 
ness  in  the  Pacific  Northwest. 

Candidate  must  be  a  solid,  aggressive 
reporter  with  at  least  5  years  daily  news¬ 
paper  experience.  Should  have  demons¬ 
trated  ability  to  cover  large,  complicated 
issues  and  write  them  in  a  way  under¬ 
standable  to  a  wide  audience  of  readers. 

Competitive  salary  and  good  benefits, 
^nd  resume  with  salary  history,  sam¬ 
ples  of  your  work,  and  reasons  why  you 
think  business  news  is  important  along 
with  5  story  ideas  to:  R.C.  Follett,  Per¬ 
sonnel  Department,  The  Seattle  Times, 
PO  Box  70,  Seattle,  WA  98 1 1 1 ,  by  Octo¬ 
ber  4,  1985. 

No  phone  calls  please.  All  inquiries  will 
receive  a  response.  M/F/H,  An  Equal 
Opportunity  Employer. 


I  ASSCXIIATE  EDITOR:  Los  Angeles  based 
national  Catholic  weekly  seeks  associate 
;  editor  with  strong  writing  skills.  Must 
have  minimum  of  2  years  professional 
experience  in  journalism.  Will  be  impor- 
I  tant  member  of  small,  young,  lively 
I  editorial  staff.  Duties  include  writing, 

I  copy  editing,  design.  Salary  negotiable. 
Send  cover  letter,  resume,  writing  sam- 
I  pies  to:  Lori  Seyer,  Catholic  Twin  Circle, 
6404  Wilshire  Blvd.,  Suite  9(X),  Los 
Angeles,  CA  90048. 


ASSISTANT  METRO  EDITOR 
The  Dayton  Daily  News  and  The  Journal 
Herald  are  seeking  an  aggressive  editor 
to  assist  in  managing  a  combined  local 
;  reporting  staff  of  30  reporters.  The  2 
I  newspapers  have  a  combined  circulation 
of  about  220,000  daily  and  230,000 
Sunday  and  are  committed  to  strong  pro¬ 
jects  reporting  and  a^essive  coverage 
of  breaking  news.  We  are  looking  for  an 
assistant  metro  editor  who  can  work  well 
with  reporters  and  other  editors,  is  good 
at  generating  story  ideas  and  thrives  on 
responsibility.  Applicants  should  have 
some  editing  experience  and  a  strong 
background  in  reporting.  Send  resume 
and  clips  to  Jim  Ripley,  uecutive  Metro 
Editor,  Dayton  Newspapers,  4th  &  Lud¬ 
low  Sts  Da^on  OH  4M01. 


ASSISTANT  EDITOR 
We  currently  have  an  opportunity  for  an 
assistant  editor  to  write  for  our  national 
trade  publication.  Golf  Shop  Operations. 
The  ideal  candidate  will  have  a  degree  in 
journalism  with  1  year  experience  writ¬ 
ing  sports  feature  stories.  Knowledge  of 
golf  IS  a  necessity.  Excellent  company 
paid  benefits.  Salary  commensurate 
with  experience.  Please  send  resume  to: 
Personnel  Oeptartment 
GOLF  DIGEST/TENNIS,  INC. 

495  Westport  Avenue 
PO  Box  5350 
Norwalk,  CT  06856 
EOE 


BUSIN  ESS  WR  ITER-EDITOR  for  Central 
Illinois  Business,  a  rraional  monthly 
business  newspaper.  Itosition  entails 
writing,  photography,  assigning  free¬ 
lance  budgets,  and  page  dummying. 
Business  writing  back^und  preferred, 
public  relations  writing  experience  also 
acceptable.  Send  resume,  salaty  history 
to  Mike  Tompkins,  News  Media  Corp., 
PO  Box  615,  Clinton,  IL  61727.  (217) 
935-3185. 


CITY  EDITOR 

Needed  to  work  closely  with  Managing 
Editor  to  help  motivate  good  staff.  Copy 
and  story  ideas  for  60,C>00  daily  in  New 
England.  Box  9207,  Editor  &  Publisher. 


COPY  EDITOR  needed  by  32,000  PM 
daily  in  Zone  1.  Craftsman  with  both 
words  and  design  to  use  our  state-of-the- 
art  pagination  equipment.Top  pay.  De¬ 
sirable  location.  Zone  1  candidates  pre¬ 
ferred.  Send  resume  and  work  samples 
to  Box  9218,  Editor  &  Publisher. 


EDITOR 

Prize  winning  weekly  group  wants  first- 
rate,  hands-on  editor  to  report,  write, 
edit,  and  to  recruit,  train  and  direct  staff 
of  part  timers  and  correspondents.  De¬ 
manding,  competitive  news  scene.  Must 
have  strong  reporting  and  editing  back¬ 
ground.  Salary  negotiable.  Send  letter 
and  resume  to:  James  Tunnell,  Advertis¬ 
er  Photo  News  Group,  PO  Box  190,  War¬ 
wick,  NY  10990. 


EDITOR  WANTED  for  state-wide,  weekly 
Catholic  newspaper.  Applicants  re¬ 
quired  to  have  training  and/or  experience 
in  newspaper  management  and  working 
knowledge  of  the  Catholic  Church.  Let¬ 
ters  of  application  and  resumes  shold  be 
sent  to:  Rev.  Joseph  G.  Vetter,  The  North 
Carolina  Catholic,  300  Cardinal  Gibbons 
Drive,  Raleigh,  NC  27606-2198. 


39301  or  call  (601)693-1551. 
EDITOR  &  PUBLISHER  for  September  7,  1985 
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COPY  EDITORS 

Award-winning  morning  daily  in  CT 
seeks  copy  editors  who  can  layout  pages. 
Send  samples  and  resume  to  Box  9167, 
Editor  &  Publisher. 

COPY  EDITOR 

New  York  City  area  AM  daily  seeks  copy 
editor.  Experienced  preferred,  good 
skills  a  must.  Reporters  looking  to  make 
the  move  to  desk  work  also  encouraged. 
Box  9185,  Editor  &  Publisher. 

COPY  EDITOR 

The  Commercial  Appeal  in  Memphis 
seeks  copy  editor  to  challenge  and  im¬ 
prove  copy,  write  strong,  accurate  heads 
and  produce  superior  work  on  deadline. 
Evolving,  expanding  newspaper  puts 
premium  on  editingtight  and  right.  Send 
resume  and  head  samples  to  John  H. 
Bradley,  News  Editor,  The  Commercial 
Ag^al,  PO  Box  334,  Memphis,  TN 

COPY  EDITOR-The  La  Crosse  Tribune,  a 
36,000  circulation  daily  and  Sunday 
newspaper  seeks  a  skilled  and  creative 
copy  editor  for  its  five-person  newsdesk. 
The  person  we  hire  will  be  expert  at  ques¬ 
tioning  and  improving  local  and  wire 
copy,  will  design  attractive  and  exciting 
pa^  and  will  share  rotation  in  the  slot. 
He  or  she  will  have  a  flair  for  headline 
writing,  photo  display  and  use  of  color 
and  graphics.  Send  letter,  resume  and 
non-returnable  samples  of  headlines  you 
have  written  and  pages  you  designed  to 
David  B.  Offer,  Managing  Editor,  La 
Crosse  Tribune,  401  N.  3rd  St.,  La  Cros¬ 
se,  Wl  54601.  Application  deadline  is 
Sept.  23.  No  phone  calls. 

COPY  EDITOR 

Our  universal  desk  has  an  opening  for 
all-around  copy  editor  with  a  special  flair 
for  page  design.  We're  a  34,000  AM  that 
stresses  creativity,  versatility  and  quali¬ 
ty.  Zone  3.  Send  resume  and  work  sam¬ 
ples  to  Box  9210. 


COPY  EDITOR-  43,000  AM  daily  in  Zone 
2  is  expanding  its  copy  desk.  We  are  a 
successful,  growing  newspaper  in  a 
prosperous  community  currently  build¬ 
ing  a  new  newsroom  for  occupancy  in 
late  1986.  We  are  looking  for  an  experi¬ 
enced  copy  editor  who  can  improve  stor¬ 
ies,  write  crisp,  clear  headlines,  and  take 
responsibility  for  some  of  the  innova¬ 
tions  we’d  like  to  introduce  to  our  news¬ 
paper.  Please  send  complete  resume 
and  salary  needs  in  first  letter.  Write  Box 
9209,  Editor  &  Publisher. 


COMMUNITY  NEWS  EDITOR  sought  for 
small  Northern  Virginia  daily  newspaper. 
Send  resume  to  Managing  Editor,  ra 
Box  149,  Arlington,  VA  22210. 

COPY  EDITORS  AND  REPORTERS  with 
command  of  English  to  join  an  enthu¬ 
siastic  staff  in  pi^ucine  a  daily  news¬ 
paper  just  under  50,000  in  North 
Jersey.  Emphasis  is  local  news.  Oppor¬ 
tunity  unlimited.  Policy  of  creative  staf¬ 
fing  can  mean  flexible  hours,  combining 
editing  and  writing  duties.  College, 
newspaper  experience  preferred.  Box 
9204,  Editor  &  Publisher. 

COPY  EDITORS  wanted  for  the  sports 
department  of  The  Boston  Herald.  We’re 
growing  and  have  openings  for  two  sharp 
copy  readers  who  write  headlines  with  a 
flair.  No  swingmen,  please,  ^nd  re¬ 
sumes  to  Peter  J.  Diximsta,  Sports  Edi¬ 
tor,  The  Boston  Herald,  1  Herald 
Square,  Boston,  MA  02106. 


EXPERIENCED  COPY  EDITOR  with  exel- 
lent  grammar,  journalism  skills.  Non- 
smoker.  20,000  circulation  AM  daily. 
Send  resume  and  references  to  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach  FL  32961. 


EDITOR 

In  sunny  Florida  on  Gulf  of  Mexico.  Less 
than  1  hour  from  Disney  World,  Tampa, 
Clearwater  and  University  of  South  Flor¬ 
ida.  Editor  of  68-year-old  weekly  news¬ 
paper  must  be  able  to  take  photos  and 
have  knowledge  of  and  enthusiasm  for 
business  news  as  well  as  general  interest 
news.  Send  resume  immediately  to  Ken 
Fenderson,  115  E.  Missouri  Ave,  New 
Port  Richie  FL  33552  or  call  (813)  849- 
2223. 


ENTRY  LEVEL 

South-central  Wyoming  AM  daily  will 
have  opening  for  entry  level  reporter  with 
photo  skills.  Call  or  write  Chuck  Bowlus, 
Managing  Editor,  Rawlins  Daily  Times, 
PO  Box  370,  Rawlins,  WY  82301.  Call 
(307)324-3411. 


EDITORIAL  PAGE  we  just  promoted  our 
assistant  editor.  Her  replacement  should 
have  about  2  years  newspaper  experi¬ 
ence.  He  or  she  will  layout  five  pages  a 
week  and  learn  the  craft  of  editorial  writ¬ 
ing.  Pay  is  adequate,  benefits  excellent, 
chance  to  grow  is  exceptional.  We’re  an 
afternoon  paper  bless^  with  indepen¬ 
dent  owners  and  a  hard  working  staff. 
Shreveport  Journal,  222  Lake  Street,  PO 
Box  31110,  Shreveport,  LA  71130. 


FEATURES  EDITOR 
We  need  an  experienced  editor  for  our 
daily  feature  sections.  Must  be  creative, 
energetic  demanding  and  able  to  get  the 
best  out  of  a  staff  of  six  and  freelance 
writers.  This  is  a  six-day,  58,000- 
circulation  Gannett  newspaper  located 
one  hour  from  New  York  City.  Send  re¬ 
sume,  tearsheets  and  your  ideas  about  a 
good  feature  section  to:  Charles  W.  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 
Equal  Opportunity  Employer. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/year.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list. 


GRAPHICS  EDITOR  with  proven  news 
judgment,  managment  and  design  skills 
ne^ed  to  direct  two  newsroom  artists 
and  put  our  new  graphics  computer  on¬ 
line,  replacing  DESIGN  board  member 
just  promoted  to  news  editor.  We’re  a 
growing,  award-winning,  independent 
afternoon  paper  in  a  superb  living  en¬ 
vironment.  Send  a  resume,  salary  history 
and  samples  that  show^ur  ability  to 
Brian  Metz,  Assistant  Mb,  CIgden  Stan¬ 
dard-Examiner,  Box  951,  Ogden,  UT 
84401.  Phone  (801)  625-4212. 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  Forthousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


HELP  WANTED 
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CITY  EDITOR  Supervise  seven  in  high 
growth  Zone  3  competative  six-day  off¬ 
set  near  Washington.  People,  planning, 
editing  skillsessential.  Box  9202,  Editor 
&  Publisher. 

“HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


NEWSPAPER  JOBS 


NEWSPAPER  PEOPLE 


LIVE  IN  THE  ROCKIES 
Monthly  national  magazine  needs  an 
associate  editor.  Desired  qualifications 
include  strong  editing/reporting  back¬ 
ground,  knowledge  of  and  interest  in 
military  affairs,  weapons,  history,  photo¬ 
graphy  and  the  great  outdoors.  Send  re¬ 
sume,  clips,  etc.  to  John  Metzger  PO  Box 
693,  Boulder  CO  80306. 

MANAGING  EDITOR:  Prize  winning  6 
day  daily  needs  Managing  Editor  to  write 
2  to  3  columns  per  week,  direct  6  repor¬ 
ters,  cover  some  events.  Set  community 
agenda.  No  responsibility  for  wire,  edito¬ 
rial  page  or  makeup.  Car,  good  pay  and 
benefits.  Northern  Indiana.  Reply  Box 
9177,  Editor  &  Publisher. 

MANAGING  EDITOR 
We  want  a  young-thinking,  creative  Man¬ 
aging  Editor  who  wants  to  produce  an 
exciting,  award-winning  daily  newspaper 
in  our  sun-belt  city.  We  want  a  person 
who  can  manage  people  and  bring  out 
their  best  work.  If  you  are  ready  for  this 
opportunity  in  one  of  the  fastest  growing 
MSA’s  in  the  country,  send  us  a  com¬ 
plete  resume,  salary  expectations  and 
the  reasons  why  you  should  be  selected. 
Mail  to:  Box  91/0,  Editor  &  Publisher. 

MANAGING  EDITOR 
Leading  trade  weekly  for  the  mass  enter¬ 
tainment  industry  seeks  seasoned  num¬ 
ber  2  editor  to  help  run  ten  person  staff 
based  in  Nashville,  Tennessee.  Strong 
skills  needed  in  administration,  layout, 
writing,  VDT  and  operations.  Compensa¬ 
tion  package  in  low  $30’s.  Excellent 
growth  potential.  Apply;  Editor,  Amuse¬ 
ment  Business,  Box  24970,  Nashville, 
TN  37202. 


Managing  Editor  for  five  day  3500  cir¬ 
culation  paper  with  added  resposibility 
for  editing  and  layout  of  tri-weekly  sister 
publication.  Duties  eventually  will  in¬ 
clude  editing  and  layout  of  additional 
tri-weekly  and  weekly.  Home  base  is 
Watseka  Illinois.  Send  resume,  salary  re- 


HELP  WANTED 
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INTERNATIONAL  HOT  ROD  ASSOCIA¬ 
TION  (IHRA),  one  of  the  nation’s  leading 
sanctioning  bodies  for  drag  racing  since 
1971,  seeks  a  top-notch  racing  writer 
who  also  possesses  make-up  skills.  Posi¬ 
tion  involves  writing,  editing,  make-up, 
knowledge  of  sports  photography,  and 
public  r^ations.  Travel  involved  at  least 
12  weekends  per  years.  Successful  ap¬ 
plicant  would  work  under  Press  Director, 
who  handles  the  publication  of  the  IHRA 
Drag  Review  newspaper,  national  meet 
programs,  brochures,  and  press  re¬ 
leases.  Write  Dave  Sparks,  Press  Direc¬ 
tor,  International  Hot  Rod  Association, 
PO  Box  3029,  Bristol,  TN  37625.  Send 
clips,  resume,  references,  and  salary  ex¬ 
pected. 


I  EDITOR  &  PUBLISHER 
i  CLASSIFIED 
ADVERTISING 

!  READY  TO  MOVE  UP!  Hard-nosed,  en- 
terprise-oriented  reporters  with  at  least  3 
years  of  experience  sought  for  aggressive 
40,000  circulation  morning  ¥aily  on 
Florida’s  Gulf  Coast.  Salary  $250-275 
per  week,  plus  fringes,  to  start.  Raises 
based  on  performance,  not  seniority.  Do 
not  apply  unless  you  can  produce  clean, 
accurate  copy  on  deadline.  Box  9203, 
Editor  &  Publisher. 

OCEAN  STATE  BUSINESS  prints  maga- 
zine  length,  colorful,  carefully  resear¬ 
ched  pieces  on  Rhode  Island  business 
people  and  their  companies.  We’re  look¬ 
ing  tor  a  writer  able  to  make  our  subjects 
come  alive.  We’re  a  growing  company  in 
a  fascinating,  conveniently  located 
state.  Send  resume,  clips  and  salary  his¬ 
tory  to  William  Collins,  Editor,  4  Davol 
Sq.,  Providence,  Rl  02903. 

MAGAZINE  ART  DIRECTOR 
COPY  EDITOR 
POLITICAL  CARTOONIST 
CHIEF  EDITORIAL  WRITER 
EDITORIAL  CARTOONIST 
JOB  BANK  has  immediate  openings  for 
the  above  positions.  The  Copy  Editors 
jobs  are  geared  to  editors  with  one  to 
three  years  experience.  For  more  in¬ 
formation  on  these  jobs  and  other  oppor¬ 
tunities  in  journalism  write  JOB  BANK, 
1909  Cinnaminson  Ave.,  Cinnaminson, 
NJ  08077  or  call  Director,  Debra  Bissin- 
ger  at  (609)  786-1910. 


NEWS  EDITOR 

For  media  relations  department  of 
Maryknoll.  Degree  in  journalism  or 
equivalent  in  newspaper  experience  as 
writer/reporter/editor.  Ability  to  inter¬ 
view,  research,  write,  edit  and  place 
news  stories  in  religious  and  secular 
print  media.  Salary  commensurate  with 
experience.  Send  resume  to  Maryknoll 
Fathers  and  Brothers,  Media  Relations 
Department,  Walsh  Building,  Maryknoll, 
NY  10545. 


MANAGING  EDITOR  for  5  day  daily  in 
Havre,  Montana.  Resumes  to  The  Havre 
Daily  News,  119  Second  Street,  PO  Box 
431,  Havre,  MT  59501. 


NEWS  EDITOR:  Direct  and  train  energe¬ 
tic  staff  at  alternative  weekly  in  New  En¬ 
gland’s  best  news  town.  Investigative 
background,  gift  for  grooming  feature 
writers,  layout  skills  a  must.  Report 
directly  to  Publisher.  Resume,  letter, 
clips  to  Box  9172,  Editor  &  Publisher. 


Young  experienced  editor  wanted  for  business  pub¬ 
lication  in  Caracas,  Venezuela.  Conversational 
Spanish  required.  Interviews  in  NY-Miami  in  Octo¬ 
ber.  Send  resume  and  telephone  number  to;  Prunhu- 
ber  &  Asociados  M-190,  c/o  Jet  Cargo  Inti.,  PO  Box 
020010,  Miami,  FL  33102-0010. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  weak  — $4  95  per  Una 

2  weeks  $4.45  per  line,  per  issue 

3  weeks— $3  75  per  line,  par  issue. 

4  weeks— $3.00  per  line,  per  issue 
Add  $5  00  par  insertion  lor  bo«  service 
count  as  an  additional  line  in  copy 


Effective  January  1. 1985 

POSITIONS  WANTED 
t  week  —$3.30  par  line 

issue  2  weeks— $2  75  per  line,  per  issue 

issue.  3  weeks— $2.40  per  line  par  issue 

issue  4  weeks— $2  20  per  Una  par  issue 

Ok  service.  Add  $3.50  per  insertion  lor  box  service, 
copy  count  as  an  additional  hne  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Paymertt  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  tx)x  hoider.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  In  an  envelope  addressed  to  the 
tx)x  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


Assign  a  box  number  and  mail  responses  daily. 


Pleaee  Indicale  exact  classification  In  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher.  11  West  19th  Street  New  York  NY  1(X>11. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING  RESEARCH 


NEW  POSITION  on  47,000  circulation 
daily.  Reporter  to  cover  religion,  reli¬ 
gious  issues,  general  news  features.  Two 
years  experience.  Send  resume  and  clips 
to  The  Anderson  Independent-Mail,  ro 
Box  2507,  Anderson,  SC  29622. 


PAGE  DESIGNER 

The  Commercial  Appeal,  a  newspaper 
striving  for  consistent  excellence  in  the 
growing  mid-South,  is  seeking  a  page 
aligner  to  join  its  new  Design  Itesk  and 
take  part  in  on-going  redesign. 

The  desk  eventually  will  be  responsible 
for  the  design  of  all  sections  and  each 
page  of  the  newspaper. 

The  Commercial  Appeal  seeks  smart, 
meaningful  combination  of  text,  photo¬ 
graphs,  art  and  informational  graphics, 
with  creative  typography,  for  content  and 
visual  impact. 

Send  a  cover  letter  describing  yourself 
and  your  goals,  a  resume,  and  a  portfolio 
of  your  recent  work  to: 

Greg  Fisher 
AME  DESIGN 
The  Commercial  Appeal 
495  Union  Avenue 
Memphis,  Tennessee  38101 


PHOTOGRAPH  ER-January  1  openingfor 
experienced  news  photo^apher  to  re¬ 
place  50  y^r  veteran  retiring  at  end  of 
yrar.  Mid-sized  morning  daily  in  Eastern 
Pennsylvania  with  staff  of  3  photo¬ 
graphers.  Black  and  white,  but  planning 
to  use  color  with  installation  of  new  press 
in  2  to  3  years.  Send  full  resume,  salary 
requirements,  and  copies  of  your  five 
best  photos  taken  this  year  to:  Box 
9208,  Editor  &  Publisher. 

PART  TIME  COPY  EDITOR 
Experienced  c(^y  editor  needed 
Wednesday  and  Thursday  by  weekly 
financial  magazine.  We  need  the  best  for 
a  big  job.  If  you  have  a  flair  for  rewrite, 
headlines,  and  the  English  language, 
please  respond  with  a  note  and  a  resume 
to:  Copy  Editor,  Investment  Dealers 
Digest,  150  Broadway,  New  York,  NY 
10038. 

RELIABLE,  hard-working  general 
assignment  reporters  with  solidT  writing 
skills  needed  by  weekly  chain.  Two  posi¬ 
tions  open.  Letter,  resume,  clips  to  Bill 
Doughty,  Glades  Newspaers  Inc.,  PO 
Box  1236  Clewiston  FL  33440. 

REPORTER-  bright,  aggressive  for  beat 
job.  Prefer  candidate  with  experience  on 
weekly  or  small  daily  in  NJ.  Send  re¬ 
sume,  clips  to  Randy  Bergman,  Editor, 
New  Jersey  Herald,  TO  Box  10,  Newton, 
NJ  07860. 

REPORTER  to  fill  immediate  opening  at 
quality  Zone  5  daily.  Degree,  reporting, 
photo,  layout  experience  preferred. 
Send  resume,  references,  salary  ex¬ 
pectations,  non-returnable  clips  to  Box 
9187,  Editor  &  Publisher. 

REPORTERS 

Part-time,  to  cover  assignments  for 
statewide  and  metropolitan  area  news 
services  in:  St.  Louis,  Chicago,  Little 
Rock,  Indianapolis,  Kansas  City,  Jeffer¬ 
son  City  (MO),  Austin  (TX).  Must  be  ex¬ 
perienced.  Send  clips  and  resume  with 
letter  to  Interstate  News  Sen/ice,  Inc., 
500  Airport  Road,  Suite  250,  St.  Louis, 
MO  63135. 

RETORTER/WRITER/EDITOR 
Los  Angeles  Associated  Press  bureau 
seeking  reporter/editor  with  at  least  5 
years  experience.  Must  be  versatile,  able 
to  work  under  constant  deadline.  Califor¬ 
nia  newspaper  desk  experience  prefer¬ 
red.  Written  replies  only.  Send  resume 
and  clips  to  Peggy  Walsh,  Associated 
Press,  1111  S.  Hill  Street,  Room  263, 
Los  Angeles,  CA  90015. 
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THE  NEWS  AND  OBSERVER  of  New 
Smyrna  Beach,  Fla.,  is  seeking  three 
talented  journalists:  general  assignment 
reporter,  sports  editor,  and  sports  writer. 
We  have  taken  first  place  honors  for 
general  excellence  last  two  years  in  Flor¬ 
ida  Press  Association  Better  Newspaper 
(Contest.  Now  we  plan  to  go  daily.  Letter, 
resume,  clips,  references  to  Jim  Jones, 
News  and  Obsen/er,  P.O.  Drawer,  New 
Smyrna  Beach,  FL  32070. 


REPORTER  for  rapidly  growing  weekly  in 
central  NJ,  nearshore.  Long  hours,  more 
work  than  one  person  can  handle.  You 
get  a  modest  starting  salary  ($13,000), 
an  editor  who's  tough  to  please,  and  the 
freedom  to  cover  a  community  the  way  it 
should  be  covered.  You  also  get  a  voice  in 
editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowleoge  of  VDT  helpful.  Know¬ 
ledge  of  municipal  government  essen¬ 
tial.  Send  resume  and  copies  of  clips  to 
Box  81,  Keyport,  NJ  07735. 


SPORTS  EDITOR 

The  Sacramento  Union  needs  a  self¬ 
starter  to  motivate  a  creative  staff  in  a 
competitive  environment.  Strong  man¬ 
agement  and  planning  skills  are  essen¬ 
tial.  We  are  looking  for  someone  who 
knows  more  than  just  the  score.  Please 
send  resumes  to  Personnel  Department, 
TO  Box  2711,  Sacramento,  CA  95812. 


STORTSWRITER 

Full  time  sportswriter  needed  for  small 
daily  newspaper  in  Northern  New  York. 
Must  know  sports  and  have  good  know¬ 
ledge  of  photqgraphy.  Send  resume  in¬ 
cluding  experience,  references  and  sal¬ 
ary  r^uirements  to  Joyce  T.  Tavernier, 
Publisher,  Malone  Evening  Telegram, 
Box  69,  Malone,  NY  12953. 

SPORTS  WRITER 

Fulltime  sportswriter  needed  to  cover 
high  school,  junior,  college,  and  local 
sports.  Must  be  able  to  do  desk  work. 
Entry  level  of  recent  J-school  graduates 
will  be  considered.  Job  now  open. 

Send  resume  and  work  samples  to  Odie 
Arambula,  Editor.  Laredo  Morning 
Times,  PO  Box  2129,  Laredo,  TX 
78041. 


SPORTS  WRITER 

The  Missoulian,  a  30,000  circulation 
AM  daily,  is  seeking  a  full  time  sports 
writer.  The  position  entails  beat  cover¬ 
age  of  all  aspects  of  major  college  athle¬ 
tic  pro^ams  at  the  University  of  Monta¬ 
na  in  Missoula.  The  coverage  will  include 
regular  weekly  features,  advances,  game 
stories,  columns  and  breaking  news.  Ap¬ 
plicants  should  have  at  least  2  years  ex¬ 
perience  in  covering  sports  news,  prefer¬ 
ably  at  the  major  college  level.  Layoit 
and  copy  editing  experience  is  preferrec 
Send  resume  and  clips  to  Bobbie  Engel 
stad.  Personnel  Coordinator,  The  Mis¬ 
soulian,  TO  Box  8029,  Missoula,  MT 
59807  by  Friday  September  20. 

TH  E  M I  AM  I  N  EWS  is  looking  for  two  top- 
flight  copy  editors.  Minimum  5  years  of 
experience.  Good  news  judgement  a 
must;  layout  skills  helpful.  Excellent  sal¬ 
ary  and  benefits.  Resumes  to  Jim  Witt, 
Miami  News,  PO  Box  615  Miami  FL 
33152. 


THE  BOSTON  HERALD,  America's  fas¬ 
test-growing  newspaper,  has  immediate 
openings  for  experienced  news  copy  edi¬ 
tors.  A  minimum  of  three  years  editing 
experience  on  a  daily  is  required,  and  a 
working  knowledge  of  New  England  is 
preferred.  If  you  have  the  skills  to  contri¬ 
bute  to  the  best  paper  in  America's  best 
city  send  resume  to:  George  Kindel, 
Assistant  Managing  Editor,  The  Boston 
Herald,  1  Herald  Square,  Boston,  MA 
02106. 


WRITERS 

Smart  and  creative?  Want  a  fast  track 
into  book  publishing?  Rodale  Press,  one 
of  America's  leading  health  publishers, 
needs  several  fast,  clever  writers.  An  ex¬ 
ceptional  opportunity  to  write  about 
complex  and  fascinating  topics.  Full  be¬ 
nefits,  free  company  fitness  facility,  ex¬ 
cellent  environment,  no  smoking  policy. 
Just  one  hour  from  Philadelphia  and  two 
hours  from  New  York  City. 

Please  send  resume,  best  writing  sam¬ 
ples,  salary  needs  in  strict  confidence  to: 
William  Gottlieb,  Managing  Editor,  Pre¬ 
vention  Health  Books,  33  East  Minor 
St.,  Emmaus,  PA  18049. 

EOE  -  M/F 


REGIONAL  DESK  of  Syracuse  Newspap¬ 
ers  needs  to  hear  from  talented  editors. 
Candidates  will  have  reporting  and  edit¬ 
ing  experience  and  must  be  sharp  with 
headlines  and  layout.  Good  potential  for 
editor  who  can  get  the  best  out  of  bureau 
reporters.  We  also  expect  openings  in 
bureaus  for  hard-working  reporters  with 
a  year  or  more  of  experience.  Write  to  the 
Regional  Editor,  The  Syracuse  Newspap¬ 
ers,  Box  4915,  Syracuse,  NY  13221. 

REPORTER-Literacy,  conscience,  en¬ 
thusiasm  important  for  varied  assign¬ 
ments  on  smallish  afternoon  daily  with  a 
Pulitzer.  Beginner  considered.  Pine 
Bluff  Commercial,  300  Beech,  Pine 
Bluff,  AR  71601. _ 

_ FREELANCE _ 

LUMBER  MARKET  REPORTS 
Lumber  trade  paper  needs  freelancers 
for  short  market  reports,  both  hard¬ 
woods  and  softwoods  in  the  following 
city/areas:  Boston  MA,  Buffalo  and  New 
York  NY,  Philadelphia,  PA,  Baltimore 
MD,  Norfolk  VA,  Asheville  and  Charlotte 
NC,  Charleston  SC,  Savannah  and  Alba¬ 
ny  GA,  Tampa/St.  Petersburg  FL,  Bir¬ 
mingham  and  Montgomery  AL,  New  Or¬ 
leans  LA,  Houston  TX,  Indianapolis  IN, 
Cincinnati  OH,  Charleston  WV.  Reply 
Box  9213,  Editor  &  Publisher. 

MISL,  AHL,  CBA  -  Baltimore-based 
stringer  gives  your  road  copy  more  than 
the  score.  Beat  experience  backed  up  by 
solid  clips.  TRS-80  Model  100  equipi- 
ped.  Pete  Kerzel,  (301)  744-5303. 

_ MAILROOM _ 

DISTRIBUTION  MANAGER 
This  position  will  be  responsible  for  coor¬ 
dinating  all  daily  newspaper  mail  room 
activities.  Experience  preferred  but  will 
train  good  candidate.  We're  a  progres¬ 
sive  award  winning  six  day  daily  with 
7,500  plus  circulation.  Good  pay  and 
benefits  in  a  highly  desirable  location. 
Send  resume,  references  and  salary  re¬ 
quirements  to: 

Personnel  Manager 
News-Telegram 
TO  Box  598 

Sulphur  Springs,  Texas  75482 
THE  CASPER  STAR-TRIBUNE  Wyom- 
ing's  largest  daily  newspaper  has  an 
opening  for  an  experienced  hands-on 
mailroom  foreman.  Successful  candi¬ 
date  must  have  a  good  work  history  and 
must  have  experience  in  the  use  of  most 
types  of  mailroom  equipment.  Electrical 
and  mechanical  knowledge  of  equip¬ 
ment  is  preferred.  Our  7  day  a  week  op¬ 
eration  requires  an  aggressive  produc¬ 
tion  oriented  individual  willing  to  work 
days  or  nights  including  weekends.  An 
ideal  opportunity  for  an  assistant  fore¬ 
man  ready  to  move  up. 

We  are  located  in  the  heart  of  some  of  the 
finest  hunting  and  fishing  areas  of  the 
state. 

Good  starting  salary  and  benefit  pack¬ 
age-  Send  resume  of  experience  and  sal¬ 
ary  requirements  to  Circulation  Director, 
Casper  Star-Tribune,  PO  Box  80,  Cas¬ 
per,  WY  82602. 
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MARKETING  RESEARCH  ANALYST 
THE  HOUSTON  CHRONICLE 
The  Opportunity:  Join  the  Marketing  Re¬ 
search  Department  of  one  of  the  nation's 
leading  newspaper  research  depart¬ 
ments.  The  aggressive  expansion  in  this 
department  is  a  direct  result  of  innova¬ 
tive  and  creative  approaches  in  the 
newspaper  and  media  research  field  to 
which  you  can  contribute  if  you  are  a 
creative  marketing  professional. 

The  Position:  As  a  research  analyst  you 
would  be  responsible  for  analysis  and 
implementation  of  both  primary  and 
secondary  research  used  in  multi-media 
and  advertising  sales  presentations 
covering  all  areas  of  newspaper  and  con¬ 
sumer  research.  This  responsibility  in¬ 
volves  working  independently  on  a  broad 
range  of  projects. 

The  Candidate:  The  ideal  candidate 
must  be  degreed  with  at  least  two  years 
experience  in  marketing  research  in  an 
advertising  or  media  related  company. 
This  position  requires  strong  analytical 
skills,  statistical  competence,  creativity 
and  excellent  written  and  verbal  com¬ 
munication  skills. 

If  your  experience  qualifies  you  for  this 
position,  please  call  (713)  220-6222. 
You  will  be  asked  to  bring  samples  of 
reports  you  have  written  to  the  interview. 
The  Houston  Chronicle  is  an  Equal 
Opportunity  Employer. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

_ PRESSROOM _ 

GROWING  ZONE  9  daily  needs  press 
room  supen/isor  for  double  wide  offset 
press.  Must  have  organized  work  habits 
with  high  marks  in  personnel  &  manage¬ 
ment.  Increasing  color  needs  dictate 
quality  from  top  down.  Will  supervise  & 
work  with  two  crews  &  set  up  mainte¬ 
nance  shift.  Answer  direct  to  publisher. 
Resume  to  Box  91 16,  Editor  &  Publiser. 

PUBLIC  RELATIONS 

PUBLIC  INFORMATION  POSITION 
Individual  with  ability  to  direct  press  re¬ 
lation,  compose  various  communica¬ 
tions  and  handle  outside  inquiries  for 
government  entity.  Proficiency  in  oral 
and  written  communications  essential. 
Reply  with  resume  and  appropriate  brief 
writing  sample.  PO  Box  2311,  Concord, 
NH  03301. _ 

PHOTOGRAPHER 

FULL-TIME  PHOTOGRAPHER  for 
award-winning  weekly  on  Florida  gulf 
coast  island.  Call  Cindy  Chalmers,  (813) 
472-5185, 9-5  Wednesday,  Thursdayor 
Friday. 

PHOTOGRAPH  ER-The  La  Crosse  Tri¬ 
bune,  a  36,000  circulation  daily  and 
Sunday  newspaper,  seeks  a  photo¬ 
grapher  experienced  in  all  facetsOT  black 
&  white  photography  to  join  its  award 
winning  staff.  Please  enclose  a  resume 
and  samples  of  your  best  work  with  a 
letter  discussingyour goals  in  photojour¬ 
nalism  to  David  8.  Offer,  Managing  Edi¬ 
tor.  La  Crosse  Tribune,  401  N.  3rd  St., 
La  Crosse,  Wl  54601.  Application  dead¬ 
line 'Sept.  23.  No  phone  calls. 

PHOTO  DIRECTOR- 100,000  plus  daily 
in  Western  US  is  accepting  applications 
for  persons  with  extensive  daily  experi¬ 
ence  to  administer  photo  department. 
Applicants  must  possess  ability  to  deal 
with  all  departments  of  the  newsroom, 
provide  strong  leadership  in  directing 
and  evaluating  photo  department  and  be 
willing  to  filT  in  the  gaps.  Extensive 
knowledge  of  newspaper  color  a  must. 
Send  resume  and  salary  requirements  to 
Box  9199,  Editor  &  Publisher. 
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COLOR/CAMERA  SUPERVISOR 
Progressive  newspaper  is  seeking  a  tech¬ 
nician  with  color  separation  experience. 
Must  have  complete  knowledge  of 
cameras,  photomechanical  processes, 
supervisory  skills  a  must.  Two  years 
technical  trade  school  and  five  years  ex¬ 
perience.  EOE  and  please  send  com¬ 
plete  resume  to  Box  9169,  Editor  &  Pub¬ 
lisher. 


Join  us  in  Chicago  for  a  career  of  a 
lifetime.. .In  a  city  that  knows  no 
limits!  Professional  sports  ,  tre¬ 
mendous  schoois... great  neigh¬ 
borhoods. ieading  hospitals— we 
have  It  all  here  in  this  extraordinary 
city  on  beautiful  Lake  Michigan. 
Technology?  Our  Freedom  Center 
is  equipped  with  the  worlds  most 
advaix;ed  printing  systems  and 
peripherals  in  the  Indus^  to 
date,  .allowing  us  to  maintain  our 
quality  product  (without  disrup¬ 
tion)  during  unfortunate  strike  con¬ 
ditions.  We  are  seekirtg,  FOR  IM¬ 
MEDIATE  EMPLOYMENT,  men 
artd  women  with  cold  web  or  heat- 
set  experience  who  wish  to  make 
a  serious  commitment  to  their  per¬ 
sonal  and  professional  Hves.  Star¬ 
ting  salaries  begin  at  $535.00  per 
we^  with  additional  income  avail¬ 
able  to  those  Inrtividuals  who  can 
demonstrate  take-charge,  hands- 
on  ability.  Benefits  are  liberally 
structured. 

Rush  your  confidential  resume  or 
call  us  COLLECT  for  additional  in¬ 
formation:  Kevin  Oansart,  (312) 
222-4574 


[  (Thirajso  (Tribune  | 


435  N.  Michigin  Ave. 
CMcigo,  IL  60611 

equal  opportunity  employer  m/f 


HELP  WANTED 


PRODUCTION 


WE  HAVE  IMMEDIATE  OPENINGS  tor 
two  of  the  best  typesetters  anywhere  to 
put  or  new  Digitek  base  3000  to  its 
limits.  Excellent  salary.  Shoppers  Amer¬ 
ica,  Tifton,  GA  (912)  382-8400. 


CAMERA  ROOM  SUPERVISORS  - 
Newspaper  printer  has  immediate  need 
for  individual  to  direct  3  shift  camera 
department.  Must  have  experience  in 
stripping  and  plating  for  web  printing,  as 
well  as  management  experience.  Call  or 
write:  Bob  Coveil,  Comprint,  Inc.,  9030 
Comprint  Court,  Gaithersburg,  MO 
20877.  (301)  948-1520. 


PRODUCTION  DIRECTOR  needed  for 
Zone  5  daily  (30,000-seven-day  opera¬ 
tion).  This  IS  an  immediate  opening  for 
an  individual  with  a  solid  production 
management  background.  Knowledge  of 
Harris  845  a  must.  Send  resume  and 
salary  requirements  to  Box  9163,  Editor 
&  Publisher. 


PRODUCTION  MANAGER 
We  are  looking  for  an  individual  to 
assume  the  responsibilities  of  produc¬ 
tion  manager  which  includes  the  com¬ 
posing,  camera,  and  press  departments. 
Seek  a  motivating  person  with  the  knack 
to  get  things  done  correctly  and  on  time. 
Send  resume  to  Fernando  Diaz,  Control¬ 
ler,  Laredo  Morning  Times,  PO  Box 
2129,  Laredo,  TX  78041 


POSITIONS  WANTED 


aRCULATION 


AGGRESSIVE,  sales  minded,  circulator, 
27, 6  years  in  circulation,  willing  to  relo¬ 
cate  for  right  small  publication.  Refer¬ 
ences,  Matt  Dierlam  (815)653-6476. 


ZONE  MANAGER  diversified  circulator. 
Expertise-  promotion-  human  resources- 
seeks  challenge.  Box  9191,  Editor  & 
Publisher. 


POSITIONS  WANTED 


VETERAN  EDITOR,  33,  offers  know 
I  ledge,  leadership,  imagination,  enthu 
siasm.  Seeks  news  management  posi 
tions.  Box  9192,  Editor  &  Publisher. 


QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 
Interested  in  start-ups,  turnarounds. 


skills,  staff  motivation  are  my  special- 


PRODUCTION 


CIRCULATION 


CIRCUUTION  MARKETING  DIRECTOR 
Creative  professional  with  12  years  ex¬ 
perience.  Strong  management  back¬ 
ground,  with  a  proven  track  record  in  all 
phases  of  circulation,  subscriptions,  and 
sales  promotion.  Expertise  in  second 
class  mail  and  conversion.  Currently  em¬ 
ployed.  Seeks  position  in  Southern  Cali¬ 
fornia.  Write  Box  9182,  Editor  &  Pub¬ 
lisher. 


PRODUCTION 


PREPRESS  PRODUCTION  MANAGER 

Promotion  has  created  a  vacancy  for  the  position  of  Production 
Manager-Prepress.  The  Production  Manager-Prepress  is 
responsible  for  over  150  employees  in  composition,  camera  and 
technical  services  who  are  working  hard  to  help  make  The 
Orlando  Sentinel  the  Best  Newspaper  in  Florida. 

Preferred  Qualifications  for  this  position  are: 

•  Five  years  of  newspaper  production  management  with  at  least 
two  years  of  prepress  or  front-end  systems  management. 

•  Master's  degree  in  business  administration,  or  equivalent 
work-related  administrative  and  analytical  experience. 

•  Ability  to  maximize  efficiency  and  quality  through  the  efficient 
use  of  people,  control  systems  and  technology  and  maintain 
positive  and  mutually  beneficial  working  relationships  with 
other  departments. 

Interested  individuals  should  send  a  letter  of  introduction,  a 
resume  and  salary  history  in  confidence  to: 

Sentinel  Communications  Company 
Employment  Center 
P.O.  Box  2833 
Orlando,  FL  32802 

Sentinel  Communications 

Sentinel  Communications  Company  is  an  Equal  Opportunity  Employer  M/F 


ARTIST/ILLUSTRATOR  with  experience 
in  newspaper  artwork  seeks  job  with  dai¬ 
ly  newspaper.  Versatile  in  editorial  illus¬ 
tration  and  graphic  design,  strong  pro¬ 
duction  skills.  Graduate  of  Art  Center 
College  of  Design.  Call  (714)  242- 
6088. 

RECENT  CASUALTY  (editcO  of  small 
daily  indifference,  seeks  fresh  start  with 
proeessive  daily  outside  Zone  4.  Solid 
bac^ound  with  both  medium  and  met¬ 
ro  dailies.  Copy  desk  rim,  slot,  news  edi¬ 
tor.  Versatile,  dedicated  and  a  motivator 
who  can  get  the  job  done  right.  Box 
9205,  Editor  &  Publisher. 

DESK  EDITOR  with  18  years  of  experi¬ 
ence  as  news  editor,  copy  desk  chief, 
sports  copy  desk  chief,  assistant  city  edi¬ 
tor  and  copy  editor  wants  to  return  to 
Washington,  D.C.-  Baltimore  area  in 
editing  position,  preferably  with  super¬ 
visory  duties,  on  newspaper  or  maga¬ 
zine.  Box  9190,  Editor  &  Publisher. 

SPORTS  WRITER-COPY  EDITOR  who 
loves  language  and  enterprise  seeks 
position  on  quality-conscious  daily. 
Eleven  years  experience,  exceptionally 
hard  worker,  team  player.  Box  9151, 
Editor  &  Publisher. 

DO  YOU  NEED  A  SPORTS  EDITOR  who 
can  write,  beat  deadlines  and  get  the 
most  out  of  a  staff,  large  or  small?  I'm 
your  man.  Eager  to  relocate.  Box  9211, 
Editor  &  Publisher. 

Imaginative,  first-rate  Royko/Buchwald- 
style  columnist  seeks  column  with  met¬ 
ropolitan  daily,  contract  with  syndicator. 
Currently  working  for  a  Los  Angeles 
weekly  (readership:  300,000),  and  suc¬ 
cessfully  freelancing.  Will  submit  must- 
see,  published  portfolio  upon  request. 
Columnist,  1433  11th  St,  4,  Santa 
Monica  CA  90401,  213-394-5373. 

INTELLIGENT.  HARDWORKING  copy 
editor  and  slot  man  with  3  years  experi¬ 
ence  wants  to  move  up  on  West  (joast 
daily.  Good  at  all  aspects  of  editing,  ex¬ 
cellent  at  layout  and  heads.  Let's  grow 
together.  Box  9212,  Editor  &  Publisher. 

I  CAN  SCORE  all  points  in  a  basketball 
game,  total  all  yardage  in  a  football  game 
but  to  hit  .400  in  a  baseball  game 
wouldn't  be  enough.  I'm  going  for  ICXX) 
in  my  sports  writing  with  clear,  accurate 
and  interesting  copy.  Energetic,  enthu¬ 
siastic,  enduring  Washington  Post  strin¬ 
ger  desires  full  time  job  with  top  mid¬ 
sized  daily.  Box  9215,  Editor  &  Pub¬ 
lisher _ 

MANAGING  EDITOR 
Features  editor  on  large  daily  seeks  job 
as  managing  editor  or  assistant.  Now 
manages  20  people.  20  years  as  editor 
and  writer.  Great  credentials  and  refer¬ 
ences.  Prefers  California  but  will  consid¬ 
er  anywhere.  Box  9174,  Editor  &  Pub¬ 
lisher. 


\ 


THE  BIG  APPLE  has  a  sour  taste  after 
eight  years  in  the  trenches  and  the  temp¬ 
tation  to  split  for  green  pastures  is  now  so 
overpowering  I've  finally  taken  this  ad. 
REPORTER/COLUMNIST  with  prizes, 
etc.  State  of  Maine  particularly  wel¬ 
come,  but  will  listen  to  anything.  Act 
now!  Big  City  burnouts  are  often  fatal! 
Box  9197,  E!ditor  &  Publisher. 

THANKLESS  entry  level  writing  spot, 
any  field  or  Zone,  sought  by  honors  J- 
grad.  Box  9206,  Editor  &  Publisher. 

Weekly  Newspaper  Reporter/Editor  posi¬ 
tion  where  owner  plans  to  retire  and  sell 
in  few  years.  Zone  1  and  NY.  Call:  Peter, 
(802)  457-3815. 

_ PRODUCTION _ 

PRODUCTION  MANAGER  - 13  years  ex¬ 
perience.  All  aspects  of  production  from 
computers  to  distribution,  newspapty^  or 
commercial,  small  to  double-width 
presses.  Box  9214,  Editor  &  Publisher. 

PHOTOGRAPHER 

DEDICATED  PHOTOGRAPHER  seeks 
photo  position.  Experienced  in  spot,  fea¬ 
ture,  sports,  darkroom,  and  studio.  Any 
zone,  (^tact  David  K.  Barton,  Box  505, 
Oxford,  KS  67119  (316)  455-2525. 

HELP!  The  newspaper  I’m  with  has 
taken  a  turn  for  the  worse.  Photo^apher 
with  three  years  experience  seeks  staff 
position  on  a  daily.  Ambitious  to  work  for 
a  quality  publication.  Zones  2,  3,  4. 
Robert  Thomason,  231  IH:45N,  2712, 
Conroe,  TX  77304.  (409)  760-3276. 
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UPl’s  woes:  a  historical  perspective 


By  Roger  Tatarian 

The  men  and  women  who  work  for 
United  Press  International  and  others 
who  value  competition  in  the  pursuit 
of  news  are  watching  with  sadness 
and  dismay  as  the  organization's  fate 
is  sorted  out  in  a  court  of  bankruptcy. 

For  them,  the  unthinkable  no  lon¬ 
ger  seems  impossible:  UPI,  formed  78 
years  ago  to  prevent  a  news  agency 
monopoly  in  the  United  States,  may 
not  survive  the  financial  and  manage¬ 
ment  crisis  now  besetting  it. 

Its  death  would  leave  The  Associ¬ 
ated  Press  as  the  country's  only  basic 
news  service,  a  fact  not  without  irony. 
It  was  precisely  to  fight  an  AP 
monopoly  that  Edward  Wyllis 

UPI  has  never  been 
able  to  close  the  wide 
gap  created  by  the  higher 
rate  structure  enjoyed  by 
the  AP  In  the  most 
lucrative  part  of  the 
newspaper  market. 

Scripps  established  UPI  in  1907.  If 
UPI  does  not  survive,  it  would  mean 
‘he  end  of  an  era  of  fierce  competition 
that  has  made  American  news  media 
better  served  than  the  press  of  any 
other  country.  And  for  thousands  of 
reporters,  editors  and  photographers 
who  worked  for  UPI  around  the 
world,  it  would  be  an  unalloyed 
calamity. 

It  was  no  secret  that  UPI  had  prob¬ 
lems  when  it  was  sold  by  E.W. 
Scripps  Co.  to  William  Geissler  and 
E>ouglas  Ruhe  in  1982.  The  optimistic 
forecasts  of  the  new  owners  have 
since  been  overwhelmed  by  a  series  of 
crises — public  battles  between  its 
principals,  salary  cuts  and  unmet 
payrolls  for  its  staff,  heavy  layoffs  and 
millions  in  unpaid  bills.  But  those  in 
fact  are  only  symptoms  of  UPI's  prob¬ 
lems.  They  have  obscured  the  far 
more  deep-seated  factors  that  have 
forced  it  to  take  refuge  in  a  bankrupt¬ 
cy  court  while  seeking  new  capital  for 
a  new  buyer. 

What  indeed  are  these  factors?  In¬ 
ept  management?  Lack  of  capital?  A 

(Roger  Tatarian  was  editor  and  vice 
president  of  UPI  untii  his  retirement  in 
1972  and  is  now  a  member  of  the  Jour¬ 
nalism  faculty  at  California  State  Uni¬ 
versity,  Fresno.) 


noncompetitive  product?  Or  has  UPI, 
like  Life  magazine  or  almost  any  ci¬ 
ty's  second  or  third  newspaper,  be¬ 
come  an  anachronism,  the  victim  of 
change  and  of  circumstances  essen¬ 
tially  outside  its  control? 

The  answer  may  well  lie  in  a  com¬ 
bination  of  reasons  but  it  is  difficult  to 
escape  the  conclusion  that,  to  a  great 
extent,  UPI  is  faltering  because 
events  have  altered  the  very  condi¬ 
tions  that  led  to  its  formation  in  the 
first  place. 

In  any  case,  the  definitive  answer  is 
best  left  to  people  untainted  with  the 
fierce  loyalties  of  the  news  agency 
business.  What  can  be  said  with  safe¬ 
ty  now  is  that  no  answer  can  be  com¬ 
plete  unless  it  takes  into  account  four 
important  factors:  The  basic — and  the 
crucial — structural  difference  be¬ 
tween  UPI  and  its  competitors,  a 
pivotal  U.S.  Supreme  Court  decision 
in  1945,  the  worldwide  decrease  in  the 
number  of  newspapers  in  the  postwar 
TV  era,  and  in  particular  the  virtual 
disappearance  of  head-to-head  com¬ 
petition  between  American  news¬ 
papers. 

In  1907,  when  UPI's  predecessor 
agency  was  bom,  the  older  Associ¬ 
ated  Press  was  firmly  entrenched 
among  the  most  important  newspa¬ 
pers  in  the  United  States.  The  AP  was 
formed  as  a  cooperative  and  its  mem¬ 
bers  were  bound  together  in  a  clubby 
relationship  against  outsiders.  It  was 
next  to  impossible  for  any  upstart 
publisher  to  get  news  from  the  AP  if 
his  intention  was  to  compete  against 
an  AP  member.  It  was  this  monopoly 
aspect  of  AP  that  led  E.W.  Scripps, 
progenitor  of  the  present  Scripps 
Howard  newspaper  group,  to  start  his 
own  news  service.  It  began  life  as  Un¬ 
ited  Press  Associations  and  became 
United  Press  International  in  1958 
when  it  purchased  the  Hearst  organ¬ 
ization's  much  smaller  International 
News  Service. 

UPI's  birth  in  1907  did  more  than 
foster  greater  rivalry  between  Amer¬ 
ican  newspapers  by  preventing  a 
news  service  monopoly.  Along  the 
way,  the  younger  organization  also 
played  an  important  part  in  interna¬ 
tional  journalism.  Its  expansion  into 
the  overseas  market  was  a  key  factor 
in  breaking  up  the  European- 
dominated  cartel  that  once  regulated 
the  flow  of  news  to  the  Western 
Hemisphere. 

In  structure,  UPI  is  unique  among 
the  Big  Four  news  agencies  of  the 
world,  a  singularity  that  has  proved  a 


disadvantage  in  its  competition 
against  them.  UPI  alone,  from  the 
start,  has  been  a  private,  independ¬ 
ently  operated  enterprise  that  is  sup¬ 
posed  to  pay  its  own  way  if  not  earn  a 
profit.  The  others — AP,  the  British- 
based  Reuters,  and  the  French 
national  Agency,  AFP — have  for  a 
variety  of  reasons  enjoyed  a  more 
sheltered  financial  base.  UPI's  rela¬ 
tionship  with  its  subscribers  is  com¬ 
mercial.  The  others  have  always  had 
more  intimate  financial  links  with 
their  national  press  establishments. 
In  addition,  UPI's  two  foreign  com¬ 
petitors  have  enjoyed  special  priv¬ 
ilege  from  their  home  governments  at 
one  time  or  another.  Indeed,  the 
French  AFP  still  receives  a  subsidy 
from  the  French  government. 

AP  as  a  cooperative  regards  those 
who  buy  its  service  as  members  rather 
than  subscribers.  This  is  no  hollow 
distinction.  Election  to  AP's  Board  of 


If  UPI  does  not  survive, 
it  would  mean  the  end  of 
an  era  of  fierce 
competition  that  has 
made  American  news 
media  better  served  than 
the  press  of  any  other 
country. 


Directors  is  much-coveted  by  its 
members.  It  cements  AP  to  their 
loyalties — and  their  purses — in  a  way 
the  UPI,  with  no  real  outside  par¬ 
ticipation  in  its  management,  has  nev¬ 
er  been  able  to  equal. 

In  a  sense,  the  AP  was  organized 
from  the  top  down.  Although  its  mem¬ 
bership  now  includes  newspapers  of 
all  sizes,  its  founders  were  the  large, 
wealthy  metropolitan  papers  of  the 
day.  UPI,  as  the  outsider,  grew  more 
or  less  from  the  bottom  up.  Over  the 
(Continued  on  page  42) 


Purchase  Use(j 
and  Reconditioned 
Goss  Equipment  From 


GOSS  PRODUCTS 

■  Presses 

■  Units 

■  Folders 

■  Miscellaneous  Equipment 

For  information,  call  312/656-8600,  ext. 
2533.  Goss  Products,  Graphic  Systems 
Division,  Rockwell  International. 


Rockwell  International 
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Color.  Sells. 

V 

Sell  your  color 
capability 

in  Editor  &  Publisher’s 
September  28  issue. 
Closes  9/14. 
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call  us  today! 


THESFWr 
THAT  MOVES  USl 


Entrepreneur.  Tycoon. 
Rebel.  Protester.  Essayist. 
Philosopher.  Advocate.  Crank. 

Call  him  what  you  will, 

EW  Scripps  was  no  ordinary 
human  being. 

He  built  America's  first 
newspaper  chain  and  started 
the  first  syndication  service, 
He  created  a  new  kind  of 
popular  journalism  and 
dedicated  it  to  the  common 
man’s  fight  for  social  and 
economic  justice. 

But  EW  Scripps  was  more 
than  a  successful  newspaper 
publisher  and  businessman. 

He  was  an  important 
thinker  who  sought  a  deeper 
understanding  of  both  him¬ 
self  and  the  world  around 
him.  He  left  behind  a  spirit 
that,  even  today,  moves  the 
company  that  bears  his  name. 

SCRIPPS  HOWARD 
S!B  NEWSPAPERS 


